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Item 7.01 Regulation FD Disclosure.

TherapeuticsMD, Inc. is furnishing as Exhibit 99.1 to this Current Report on Form 8-K an investor presentation which will be used, in whole or in
part, and subject to modification, on May 13, 2020 and at subsequent meetings with investors or analysts.

The information in this Current Report on Form 8-K (including the exhibit) is being furnished pursuant to Item 7.01 of Form 8-K and shall not be
deemed to be “filed” for the purpose of Section 18 of the Securities Exchange Act of 1934, as amended, or otherwise subject to the liabilities of that
section, nor will any of such information or exhibits be deemed incorporated by reference into any filing under the Securities Act of 1933, as amended, or
the Securities Exchange Act of 1934, as amended, except as expressly set forth by specific reference in such filing.

Item 9.01 Financial Statements and Exhibits.
(d)  Exhibits
Exhibit Index
Exhibit
Number Description
99.1 TherapeuticsMD, Inc. Presentation dated May 13, 2020.

104 Cover Page Interactive Data File (the cover page tags are embedded within the Inline XBRL document).




SIGNATURES

Pursuant to the requirements of the Securities Exchange Act of 1934, the registrant has duly caused this report to be signed on its behalf by the
undersigned hereunto duly authorized.

Date: May 13, 2020 THERAPEUTICSMD, INC.

By: /s/ Daniel A. Cartwright
Name:  Daniel A. Cartwright
Title: Chief Financial Officer
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Forward-Looking Statements

This prescntation by TherapeuticstD, Inc, (referred 1o a5 “we,” “our,” or “the Campany®| may contain forsard:-leoking statements. Farward-looking statements
may include, but are nat limited to, statements refating ta our ohjectses, plans and strategies, as well as statements, cther than histoncal faces, that address
activities, cvenis ar deselopments that we intend, expect, project, beleve ar anticpate will or may accur in the futare. These statements are often
characterized by termiralogy such as "beleve,” "hape,” may,” “antcipate,” “shoula,” "Interd,” “plan,” *will,” “capect,” "estimate,” “praject,” *positianed,”
“strategy” @nd similar expressions and are based an assumptions and assessments made in light of aur managerial experience ard perception af historical
trends, current canditions, expected future develapments and ether factars we beliove te b approariate.

Forvaard-lpoking stafements in ihis presertation are made as of the date of this presentation, and we undertaze no duly (o updale or revise any swch
statemenss, whether as a result of new information, future events or otferwise, Fooward-leoking statements are not guarantees of futuee perfarmance and are
sbiject o risks and uncertainties, mary of which may be surside of our certral, Imponant Tactars that could cause actual resis, deselopments and business
degizions 10 differ sateriall free Parward-loking statements are descrbied in the sections titled "Risk Factars” in aur filings with the Securities ard Exthange
Carmissian (SEC, inchuding aur mast recent Annual Repee on Farm 10-K and Quartedy Reporns on Fosm 104, a5 well a3 0ur ouiment repsorts o Form 8-, and
inclucs the fallowing: the compary™s abiding 1o protect the intellectual property relanad B its peoducts; the effecns of the COVID-19 pandemics the camaany’s
alility 1o maintain or increase sales al it products: the comaany's ability 1o develap and comenercalize IMVERRY®, ANNOVERA®, BIUUNVA® and its barmane
therapy dng canddates and elitain acditonal linanding recessany theredon, whether The compary will B2 alie to camaly with the ovenants and canditons
e its terrn baan facilivg, inchading the conditions 1o draw @ additienal tranche therewder and whiether the lender will make such tranche awailatle; the
potential of adverse side elfects ar other saleny risks that could afversely aflect the commerciaization of the compary’s current or uture appraved pradiss o
preclucde the approval of the company's Tutire diug candates; whether the FOM will appeoee the eflicacy supplement for the lower dese of BLUUVA; the
commipany's ability e protect s intellectual propeay, inchding with sespect 1o the Paragraph IV notice kemers the campany regsived regardag INMVEENY and
EULA; the length, cost ard wnenain reselis of futune dirscal trists: the company's reliance on thind parties 1o condut its manulacturiog, research and
develapment and clinical triak: the ability of the ompany's licersess 1o commencialize and distibute the company's products; the ability of the comaany’s
markeling (onbraciees o marker ANNOVERA: the availability of reimbursement from government autharities and healih insiange companies far the
COMpany's Froducts: The impact of product abilicy Iawseits; the mlluence of eaersive and Costly graermment reguaticn: the welatility of the radng price of
the compary’s commean steck and the concemration of pawer in its stock gwrership. This non-pramatianal presentation is imended for invesior audiences
oly
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COVID-19 Strategic Overview

Our approach is strategic, highly focused and achievable:

= Mow that we have patient, provider and net revenue data on all 3 of our
products, we have developed a path to reduce overall expenses and
reallocate our resources that maintains our goal of achieving EBITDA
breakeven in 2021

= We believe we are positioned to capitalize on emerging market trends that
have been accelerated by COVID-19 with our retail and online distribution

channels

® In the short-term, we have adjusted our strategy to be primarily focused an
ANMNOVERA and IMVEXXY

TherapeuticshCy




Portfolio Strategic Focus

= ANNOVERA will remain our primary focus because of the positive market
reception and net revenue per unit results that are a full year ahead of our
internal expectations

= |MVEXXY is our second priority as it has gained traction amongst the
prescribing population and is now the fastest growing product in the category

= To fund these initiatives, we are pausing the majority of our BUUVA related
promotional activities

* We have been able to cut costs considerably by pausing BIJUWVA, which
supports our goal of EBITDA breakeven in 2021

TherapeuticshCy
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TherapeuticsMD Met or Beat Wallstreet Net Revenue
Consensus for the Last 4 Quarters

M Actual Total Met Product Revenue [ 'Wall Street Avg. Net Revenue Concensus

ANNOVERR 32.3M
IS | 512,250,657

Q12020 I

AMNOVERA SS.EMIfm'nimial stacking
| | $15901680
1 I | I 1 |

Q42019

e ———— R TR

03 2019 I

I 56,076,855

02 2019 ! ! |

= ANNOVERA: Patient demand doubled in Q1 from
Wit Cormerem LitiTerin par, oo 04 and outpaced restocking into the channel in 01,

TherapeuticsiCy




1Q 2020 Key Performance Metrics

ANNOVER A ® (segesterone acetate and ethinyl estradiol vaginal em

= 1020 net revenue: ~$2.3M
= 1020 total prescriptions (TRx) to patient!; 2,361

= During February soft launch, Sales Reps promoted to 10 prescribars per

territory and penerated monthly TRx of ~970

= Paused l[aunch due to COVID-19 in early March

1020 Average (avg.) net revenue per unit?; ~51,350
= Adjudication rate: ~100%
= Expected avg. net revenue per unit during 2020; ~51,200 - $1,400
= ~F7% of ANNOVERA patients are paying 50 copay

= {f Healthcare professionals (HCPs) with TRx: ~1,140

IMVEXXY ® (estradiol vaginal inserts)
= 1020 net revenue: ~56.4M
= 1020 TRx to patient!: ~134,000
= 1020 net revenue per unit’: ~548

-:'_—__- = QOverall adjudication rate: ~44%

< = #HCPs with TRx: 17,000
= Focus on fills allows for continued revenue growth

* Avg. of 6 units per patient for those patients who started therapy over 12 months ago
= Avg. of 4.2 units per patient in 2019

TherapeuticsiCy
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1Q20 Key Metrics: ANNOVERA

i

ANMNOVERA Full Launch Month Interrupted by COVID-19

MONTHLY TRx
COVID-1% Impact/

1000 966 Paused:La unch
200 ¥
800 724
700 o
&00
500
400
300
200
100
a
Source: lymphony JAM FEB M.ﬁ.“
4 I
Sales Reps promoted to 10 Sales Reps to target all
prescribers per territory prescribers per territary

TherapeuticsioY




1Q 2020 Key Performance Metrics

BlJUVA ® (estradiol and progesterone) capsules

g = 1020 net revenue: ~51,1M
Bl = 10 TRx to patientsl: ~26,000
= 1020 net revenue per unit®: ~543

=, = QOverall adjudication rate: ~51%
= # HCPs with TRx: ~5,000
= Pausing BUUVA promotional activities enhances funding for ANNOVERA
and IMVEXXY post COVID-19
TherapeuticshCY | Suree: Sympnany

T ferage net revenue par unit calculated from sales bo wholesalers and pharmacics




Continued Expansion of Payor Coverage Including
Significant Gains in Public Health for ANNOVERA

Coverage

May 2020

Target Coverage
Year-end 2020

Commercial

ek

805"

Medicaid

37 of 50 states

Department of Defense

On Formulary

On Formulary

IMVEXXY
Commercial T2% 75%
Part D Pl 05

Commercial

54%

75%

Earlier Unrestricted Medicaid access than expected for ANNOVERA in Ohio, Florida, lllinois, Kentucky, Texas, Massachusetts, South
Carolina, Michigan, Nebraska, New Hampshire, Nerth Carolina, North Dakota, South Dakota, Virginia, Alabama, Oregon, ldahe,
Connecticut, Maryland, Alaska, Arkansas, Washington, Maine, Montana, Utah, Wyoming, Misseuri, New York, New Jersey, DC,

Colorado, Kansas, Indiana, Tennessee, Rhode Island, Nevada, Lovisiana and Hawaii

Fhnnavers coverape includss urrestricted access and coverage with a stepedity prier avthorization. =indudes P4 o indication

TherapeuticsiCy
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Financial Results: Comparison Q1 2020 to Q4 2019

—| Comparison of Key Financial Statement Items Ii

Ql 2020 Q4 2019
Balance Sheet

_ Cash 5170,100,000 5160,830,000
Working Capital $150,349,000 $153,354,000
Long-term Debt $243,429,000 $194,635,000

Income Statement
— Product Revenue, Net 512,251,000 515,902,000
Total Operating Expenses 560,458,000 557,415,000
Met Loss ($56,849,000) ($49,436,000)

Statement of Cash Flow

‘ Met Cash Used |n Operating

Activities ($35,111,000) (S50,797,000)

+ {ash balance for Q1 does not include a loan of 36,477,084 pursuant to the Faycheck Protection
: . Program under the Coronavirus Aid, Relief, and Economic Security Act, as administered by the
TherapeuticsMD' .5 Small Business Administration, which was received on April 27, 2020
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Corporate Wide Cost Reductions in Total e

Operating Expenses coviD-19

= Expect 2Q20 total operating expenses to be $45.5M - $47.5M

»Defer S10M in marketing spend primarily related to media

= Expect total operating expenses in 3Q20 and 4Q20 to be
approximately $S40M or less?

= We believe these actions will continue to position us to become
EBITDA break even in 2021

Th erapeuticsMD’ 5pand of ~53004 per quarter in total operating experaes excluding non-cash tems




Previous Sales Structure Supporting All Three Products

140 Women's Healthcare Specialists 30-40 Menopause Specialists

)
ﬁnnweru 5 Inveesoxy i e . =i
] et e Bijuva ... Bijuvaee ¥ lmwvexxy
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Current Sales Team and Distribution Channels

ﬂhnoverd T Immvexacy
120-130 Women's cpurveasiz [ p—
Healthcare Sales Reps B 1 g e MR

* ANNOVERA is positioned as the lead product

= IMVEXXY is positioned as second detail

= BUUVA promotional activities to be paused to
create cost savings from the following:

Distribution Channels = Eliminating menopausal sales force
Puerto e Medicaid = Reducing medical affairs support staff
—— TR ¢ = Eliminating marketing spend
WsI jataxys Advertising cost
VA Milany Public Healih

Marketing agency costs
Social media cost
Brochures, marketing collateral, direct mail, etc.

PilL CLUB [ i
Pl
::mm,:g i Pack . o a
Samples will continue to support current writers

TherapeuticsPD' Al rademarks are the property of their resaective owners.
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Advantages to Pausing BIJUVA counm

= A laser-focused sales force to drive market adoption of ANNOVERA and IMVEXXY

= Pausing BIJUVA promaotional activities enhances funding for ANNOVERA and
IMVEXXY post COVID-19

* Reduces operating expense and will not delay goal of EBITDA break even in 2021

= Using partners to increase patient access for ANNOVERA into Government,
Public Health and Online markets to increase access and reduce cost

= BUUVA opportunity and revenue build is delayed but not lost

TherapeuticshCy
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Update to TPG Sixth Street Loan Covenants

* Due to the uncertainty created by COIVD-19 and its impact on our business,
TXMD has been in discussions with Sixth Street Partners regarding the revenue
covenants in the loan document

= We are working with Sixth Street to defer the scheduled start of the quarterly
revenue covenant to reflect the impact of COVID-19

®» Sixth Street has expressed preliminary support and while there is currently no
final agreement or obligation, they understand the importance of flexibility for
our company at this time

TherapeuticshCy
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Strategic Overview

Our approach is strategic, highly focused and achievable:

= Mow that we have patient, provider and net revenue data on all 3 of our
products, we have developed a path to reduce overall expenses and
reallocate our resources that maintains our goal of achieving EBITDA
breakeven in 2021

= We believe we are positioned to capitalize on emerging market trends that
have been accelerated by COVID-19 with our retail and online distribution

channels

® In the short-term, we have adjusted our strategy to be primarily focused an
ANMNOVERA and IMVEXXY

TherapeuticshCy




ANNOVERA: Well Positioned for Fast .ﬂ'nnoyg_r_'q'
Uptake When Full Plans Deployed iy )

Contraception: Largest Full 5ales Force Plans and Broad Availability will
Women'’s Health Category Consumer Advertising Allow Growth Across
at $58 will Quickly Accelerate Contraception Channels
Ramp
= ~500,000 LU.5. prescribers 1Q20 Efforts and Results Retail Pharmacies
of contraception = 1,140 Prescribers Whegpronns  #{EBHonile
= 10 Providers per sales Online Distribution Partners:
=~18M women on representative S o1 e
prescription hirth control = Paused launch of consumer & smpitizakn [ PillPack
annually campaign and live field .
promation halted in March Public Health
: due to COVID-19 = Universities, 340b including
=~28M NRx in 2019 p .
3020 Efforts Title X (Planned Parenthood),

Medicaid (37 states approved)
= 125-150 sales force targets

per representative Military

= Large scale consumer = fvailable to 92 military bases
campaign to launch in early

TherapeuticsiCy




ANNOVERA Compelling Now and Post COVID-19

® One year’s worth of protection

= Good substitute for elective procedures are not happening for
women that want a long- lasting option or do not want a procedure

AMMOVERA is the only long-lasting contraceptive
that is patient-controlled and procedure-free®

Patlemt-cortrolled

Prosadure-free

Long-Lasting

= Covers you for a year even if your insurance situation changes
= ~77% of patients have 50 co-pay
= Available to be delivered to your door

TherapeuticsiCy




¥ Imvexxy
IMVEXXY’s Unique Product Attributes b vyl s

® |ndicated for moderate to severe dyspareunia

= Small, digitally inserted, softgel vaginal insert that dissolves completely
= Easy to use without the need for an applicator

= Mess-free administration

= Ls@ any-time of day
= Lowest approved doses of estradiol 4 meg and 10 meg

= Efficacy demonstrated as early as 2 weeks (secondary endpoint) and maintained through week 12 in clinical
studies

= PK data - No increase in systemic hormone levels beyond the normal postmenopausal range®
= Dose packaging to optimize compliance and convenience

¥ Invexxy
Mg I

Th ErapeutiCSMD' “The chnica relewnnoe of sysiemic afaonption rales for uagingl exbogoen Furapes (s nok ko




) _ ¥ Imvexxy
IMVEXXY Continues to Gain Momentum sl v neets

IMVEXXY is the fastest growing product in the VWA market and share gains vs. Premarin

GROWTH PERCENTAGE YEAR OVER YEAR

0% :
. March 10.8% market share of TRx
o oLT% - Support of high writer base and
i expansion of productive writers
SR - New writers delivered 10% of 1Q
20% NRx volume
L - Consumer efforts are driving action
1 A
INTRARDSA - Intent to ask HCP about IMVEXXY

continues to grow now at 66%

0% . .
] - Consumer media will expand to
YAIE RN support continued share gain in back
10% CEPHERA PREMANN . half of year

e
-B.03%

TherapeuticsiCy




BIJUVA Targeted Focus Until 0.5/100 Launch is Funded

* Focus on current writer base through
remainder of 2020
= Non-personal promotion
* Focus on current Bio-ignite partners

* Compounding pharmacists report that ?}3-5: T
they would recommend BUUVA for 1/3 -
of their estradiol and progesterone
(E+P) patients

* Prepare for 0.5/100 launch in 2021
with internal resources, if approved

=  PDUFA date: November 16, 2020

TherapeuticsiCy




2020 Post COVID-19 Outlook

Currently regaining access to doctors’ offices in lock step as the states reopen
Currently operating in a hybrid (face-to-face and remate) interaction model
~We expect office access to expand and accelerate during 2Q and normalize during 3Q
— 2020 revenue will be impacted due to COVID-19
* We believe ANNOVERA and IMVEXXY are positioned to capitalize on trends accelerating due to
COVID-19
— Expanded access through telehealth
— Online and retail home delivery distribution

= Cash runway extended due to saving from pausing BUUVA commercial activities and other cost-
saving measures

We expect to reactivate the growth drivers in early 3020
~ANMOVERA full launch including launch of Consumer Campaign “Unapelogetically ANMOVERA"
—IMVEXXY acceleration of media and reengagement of in person sales efforts

TPG Sixth Street Partners discussions ongoing

We believe we are well positioned to resume our growth trajectory in 3Q




Market Opportunity

Total Addressable Birth Control Market NRx: 28M
Average Net
1.0% 1.5% 2.0% 2.5%
S280M 5420M S560M S700M
$350M $525M S700M 5875M ﬁnnaver =
54200 S630M 58400 $1.05B e
$490M 5735M S980M 51.2B e

ANMNOVERA Comparison to other Branded Products?
= NuvaRing 2019 NRx of ~400K units from ~153K writers
= Lo Loestrin FE 2019 MNRx of ~450K units from ~114K writers
= ANMOVERA MRx of ~400k units would @51,250 3 unit = ~3500M annual revenue

¥ Imvexxy
st e reerty

" Emy T

Percent of Market Based on Patient Count of 2.3M and 4 fills per year

Revenue [/ Unit
$184M 5257.6M 5331.2M 5404.8M
$230M $322M S414M $506M

LEymphany Health Metys Data




The Power of a Women’s Health Portfolio

¥ Imvexxy
i gty
dmg- Wy

#Annovera  gruiameans ZANNovera  Rijuvane.

& Do e gk

T A

et 8 mgg LTI s 58 Prenztal Vitamins [ENRYT =

i b

‘PERI P

REPRODUCTIVE HEALTH MEMNOPAUSE MANAGEMENT
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1Q20 Key Metrics: ANNOVERA g iy
102020 4Q 2019 ANNOVERA Full Launch Month
Met Revenue ~52.3M  ~55.8M Interrupted by COVID-19
TRx to patients 2,361 1,095 MONTHLY TRx

COVID-19 Impact

Average Met 51,350 51,350 1000 966 Faused Launch
Revenue / Unit a0 *
# Prescribers w/ TRx 1,140 540 200 724
e 671
. E00
* Patient demand more then doubled ¢ Jier
1020 over 4019 and outpaced unit S
sales into the channel £ 00
= Adjudication rate: ~100% e
200
= ~77% of ANNOVERA patients are paying
$0 copay it
a
JaNw., v FEB MAR
Soures Symphony i ?
. ) Reps promoted Launched to all
FHUETAE T Al nLe 2 rit calculaned Fram salis o wholasabars and phareacies to 10 Prescribers Praseribers
pET territory

TherapeuticsioY
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1Q Key Metrics: IMVEXXY

1Q 2020 40 2019
IMVEXXY TRx
Met Revenue ~56.4M  ~56.35M

TRx to patients 134,000 123,300 MONTHLY TR
i 46.25

Thousands

* Mot as heavily impacted by COVID-19

= Established base of business across

Average Net Revenue 548 551 43.89 44.27
/ Unit =
# Prescribers w/ TRx 17,000 16,500
= Patient demand increased O over Q
writers and patients 10

= Overall adjudication rate (Q1): ~44%
FEB MAR

Saurpe: Symphony

* Calculated Met Beyerue per Uns = GAAF Net Revenoe divded by number of presoriptions Tiled by patients in period

TherapeuticsiCy .
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1Q Key Metrics: BUUVA

1Q2020 4Q 2019 BUUVA TRx Continued to Ramp
Net Revenue ~$1.1M ~$1.2M Throughout the Quarter

TRx to patients ~26,000 ~21,600 MONTHLY TRx
Average Net Revenue 543 556 10 9.62
"r Unit .43 i
# Prescribers w/ TRx 5,000 5,500 g
* Overall adjudication rate Q1: ~51% § i
= Continued growth in patient demand Ty
quarter over quarter
2
1]
1AM FE@ [N

Saurce: Bymphony

* Calculated Met Beyerue per Uns = GAAF Net Revenoe divded by number of presoriptions Tiled by patients in period

TherapeuticshCy




ZAnnovera
1Q20 Payor Progress: ANNOVERA e SIS G302

= Surpassed IMVEXXY and BIJUVA progress in January 2020 with payor coverage,
adjudication, and net revenue per unit

= Public Health Expansion fast progress with our partners Afaxys and WSI
- Added to formulary for Department of Defense and being sold to 92 military bases
- Will be available for Title X entities (e.g. Planned Parenthood) in early May
Expect universities to adopt and prescribe ANNOVERA during Fall semester
= Medicaid market is 15% of contraceptive volume
- 37 states now unrestricted in Medicaid with average copays of 55 or less

= ~76% coverage and ~77% patients paying $0 copay even without the 19t
category

" Ppsitive engagement with FDA continues

TherapeuticshCy




¥ Imwexxy

gy

1Q20 Payor Progress: Menopausal Products B UV e

= |MVEXXY Commercial access remains solid at 72% unrestricted

* No additional major Medicare Part D adds in 1020; still expect to gain 2 of the 3
remaining major plans

» COVID-19 has slowed down the payor review process for Part D

= Since January 1st, IMVEXXY has added 21 states with unrestricted Medicaid access
with average copays of 55 or less

* BUUVA Commercial access remains at 54% unrestricted and discussions are ongoing
= We have achieved access with 7 of the top 10 commercial payors

® Since January 1st, BUUVA has added 21 states with unrestricted Medicaid access with
average copays of 55 or less

TherapeuticshCy




ANNOVERA Update of Patent Strategy

= On April 28, 2020, the USPTO issued the first Orange Book listable patent for
ANNOVERA

—US Patent No 10,632,066 will expire February 2039

—0n March 29, 2020, TherapeuticsMD filed FDW Farm 3542 to have the ‘066 patent listed in the
Orange Book

—The "066 patent claims elements of the ANNOVERA label, which a generic would need to copy as
part of its Abbreviated New Drug Application (ANDA)

* Currently on file with the USPTO are six additional utility patent applications
for ANNOVERA and one design patent

—These applications cover different aspects of ANMOVERA and if issued would strengthen
ANMOVERA's exclusivity position

TherapeuticshCy




