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Item 7.01. Regulation FD Disclosure.

TherapeuticsMD, Inc. is furnishing as Exhibit 99.1 to this Current Report on Form 8-K an investor presentation which may be used, in whole or in
part, and subject to modification, on November 19, 2019 and at subsequent meetings with investors or analysts.

The information in this Current Report on Form 8-K (including the exhibit) is being furnished pursuant to Item 7.01 of Form 8-K and shall not be
deemed to be “filed” for the purpose of Section 18 of the Securities Exchange Act of 1934, as amended, or otherwise subject to the liabilities of that section,
nor will any of such information or exhibits be deemed incorporated by reference into any filing under the Securities Act of 1933, as amended, or the
Securities Exchange Act of 1934, as amended, except as expressly set forth by specific reference in such filing.

Item 9.01. Financial Statements and Exhibits.

(d)  Exhibits

Exhibit Index
Exhibit
Number Description
99.1 TherapeuticsMD, Inc. presentation dated November 19, 2019.

104 Cover Page Interactive Data File (the cover page tags are embedded within the Inline XBRL document).




SIGNATURES

Pursuant to the requirements of the Securities Exchange Act of 1934, the registrant has duly caused this report to be signed on its behalf by the
undersigned hereunto duly authorized.

Date: November 19, 2019 THERAPEUTICSMD, INC.
By: /s/ Daniel A. Cartwright
Name: Daniel A. Cartwright

Title: Chief Financial Officer
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Forward-Looking Statements

Thiz presentation by TherapeuticsMD, Inc. (referred to as “we” and “our™) may contain forward-looking statements.
Forward-looking statements may include, but are not limited to, statements relating to our objectives, plans and strategies,
as well as statements, other than historical facts, that address aclivities, events or developments that we intand, expect,
project, believe or anticipate will or may ocour in the future. These statements are often characterized by terminology such
as 'believe,” "hope,” *may” “anticipate,” “"should,” “intend,” “plan,” “will," "expect,” "estimate,” "project,” "positioned,”
“strategy” and similar exprassions and are based on assumptions and assessments made in light of our managerial
experience and perception of historical trends, cumrent conditions, expected future developments and other factors we
believe to be appropriate.

Forward-looking statements in this presentation are made as of the date of this presentation, and we undertake no duty to
update or revise any such statements, whether as a result of new information, future events or otherwise. Forward-looking
staternents are not guarantees of future performance and are subject to risks and uncertainties, many of which may be
outside of our confrol. Important factors that could cause actual results, developments and business decisions to differ
materially from forward-looking statements are descnbed in the sections titled “Risk Factors” in owr filings with the
Securities and Exchange Commission (SEC), including our most recent Annual Report on Form 10-K and Cuarterly
Reports on Form 10-Q, as well as our current reports on Form 8-K, and include the following: our ability to maintain or
increase sales of our products; our ability to develop and commercialize IMVEXXY, ANNOVERA, BIJUVA and its hormone
therapy drug candidates and obtain additional financing necessary therefor; whether we will be able to comply with the
covenants and conditions under our term loan facility, including the conditions to draw additional tranches there under; the
potential of adverse side effects or other safety risks that could adversely affect the commercialization of our current or
future approved products or preclude the approval of our future drug candidates; the length, cost and uncertain results of
future clinical trials; our reliance on third parties to conduct our clinical trals, research and development and
manufacturing; the ability of our licensees to commercialize and distribute our products; the effects of laws, regulations and
enforcement; the compelitive nature of the industries in which we conduct our business; the availability of reimbursement
from government authorities and health insurance companies for our products; the impact of product ability lawsuits; the
influence of extensive and costly government regulation; the volatility of the trading price of our common stock; and the
concentration of power in our steck ownership. This non-promotional presentation is intended for investor audiences only.

TherapeuticsMD’
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The Power of a Women’s Health Portfolio
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TherapeuticsMD (TXMD)

Focused on developing and commercializing products
for women throughout their life cycles
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The Power of A Women’s Health Portfolio

Overlapping
Market Opportunity’ Prescribers & Patients The Power of 3

4

= lmvex XYy

ol e gty

MENOPAUSE
PORTFOLIO

Even though there are over 400,000 total writers for these products?

~26,000 targets we call on represent over 60% of market opportunity for each product?
R

1p Symphany Health Inlegrated Dalawerse.
23 B2 IA Magonal Prescriner Lesvel Dala
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Trend in Net Revenue

Net Revenue
Q3 2019
$23.7TM

Licensing

Net Revenue

Q2 2019
Net Revenue $6.1M ANNOVERA
Q3 2018 BlJUWA BlIUWA
33.5M T W W
IMVEXXY IRt IMVEXXY Lkt
N—— IMVEXXY
anatal Vitamis *renatal Vitami
E R
Q3 2018 Q4 2018 Q1 2019 Q2 2019 Q3 2019
TherapeuticsMD’
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3Q19 Financial Results

-Total Product Revenue Came in at Upper End of Guidance-

3Q2019 3Q2019

Guidance Financial Results

FDA-Approved Products )
Net Revenue $4.50 - $6.50M $5.7M

Total TXMD Product
Net Revenue $6.75 - $9.00M $8.2M

= As our sales force focus shifts to our FDA-approved products and payer headwinds continue to increase for prenatal
vitamins, we anticipate prenatal vitamins will continue o become a smaller percentage of overall company revenuss

TherapeuticsM
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3Q 2019 Key Performance Metrics

IMVEXXY

* [MVEXXY net revenue totaled 34.8M for 3019 (up from $3.1M for 2Q19)
= Met revenue continues to grow faster than units due to improving adjudication rates

- e L TRxincreased 26% to 134,000 units for 3Q19
E__;_,_" {up from108,000 for 2Q19)
s = Overall adjudication increased to 38% (up from 34% for 2Q19)

BIJUVA

= BIJUVA net revenue totaled $491,000 for 3Q19 (up from $134,000 for 2Q19)
= TRx increased to 15,800 units for 3Q18 (up from 4,600 for 2Q19)

iﬁ » Overall adjudication increased to 45% (up from 34% for 2Q19)

| Bijva

= ANNOVERA net revenue totaled $400,000 for 3Q19
= Strong initial commercial net revenue of ~$1,250 per unit with the potential for
improvement!
| |
TE1,2580 azsumes patients mesting the criteria of 1) commercizlly insurad patient or 2} approvad via a Medical Mecsssity Lefter, Does not include cash pay salss
TherapeuticsMD’
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Y Imvexxy  IMVEXXY Net Revenue Growth
Esadil g Faster than Unit Growth

MNet Revenue vs. Sales of Units to Patients

| VEXXY MET REVENUE =(NVEXXY TRX

135,000
106,700

137%
14,500

$0.9M
R — ($0.2M

Q3 2018 Q4 2018 Q12019 Q2 2019 Qs 2019

1. Talal prescriplion data s based on 104, prascrbser kbval data plis additionsd unigue patisnd dala dantfied through sblization of aur . .
affocability prograrn. This includes up U bwa weeks of esfrnation for e kg in repartig retail data, which can cause mingr Mucluslions i TherapeuticsiHD
hislorizal camparisons.
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Bijuva .. BIJUVA Net Revenue Growth
Faster than Unit Growth

Net Revenue vs. Sales of Units to Patients
s JUVA NET REVENUE — =——BIlJUVA TRX

$490,000

4,700
$134,000

| B |
Q2 2019 Q3 2019

1, Tatal prﬁ:ﬂlnlmn fata 15 bases an 10VIA pr&snnmr kil data FILIE ackitina unigus Flillﬂl'ﬂ mata enbfied mm.lgn ublizatizn af ur
siardability progearn. This includes u 1o wa weeks of estration for the 150 in reparting retall data, which can causs miner Nuchualisns in The rapeutics iy
historical comparsons,
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Aneyere. ANNOVERA 3Q19
o LAUNCH INSIGHTS

TherapeuticsMD
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Cash Balance at End of Each Quarter
(Millions)

$190.0 $182.9

$154.4 $161.6 $155.3
$122.9
$107.4 I
| e e e | I

Q12018 Q22018 Q3 2018 Q42018 Q12019 Q22019 Q3 2019
TherapeuticsMD’
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Proforma Cash Balance at End of Each
Quarter with Equity Raise

(Millions)
Proforma Cash
5232.3M
Equity Raise
3190.0 $182.9 $77.0

$154.4 P1616
$155.3
$122.9
$107.4 I

Q12018 Q22018 Q32018 Q42018 Q12019 Q220192 Q32019
TherapeuticsMD’
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Non-Dilutive Term Loan Financing
$200M accessed to date with up to additional $100M
through Specific Company Milestones

Amount TXMD Company Contractual Timing
($) Milestone!

Tranche 1 | $200M Closing of the facility Completed in April 2019

/

Tranche 2 | $50M Designation of ANNOVERA as | 4Q 2019
a new category of birth control
by the U.S. Food and Drug
Administration on or prior

to December 31, 2019

Tranche 3 | $50M Achieving $11M in net First Quarter of 2020
revenues from IMVEXXY,
BIJUVA and ANNOVERA for Audited financials
the fourth quarter of 2019 required (Feb/Mar
2020)

1. TXMD Company Milestones are draw triggers for additional tranches of funding

only and are not affirmative covenants that the company must othenvise meet. i

Ability to draw additional tranches is also subject to satisfaction (or waiver) of ather TherapeuticsMD’
customary conditions precedent. Fi Bl Fowe L 15




Reaffirm 4Q2019 Financial Guidance

402019 Estimate

FDA-Approved Products $11.00 - $13.00M

Net Revenue

Total TXMD Product $12.75 - $15.25M

Net Revenue

Impaortant Guidance Notes:
= As our sales force focus shifts to our FDA-approved products and payer headwinds continue to increase for prenatal
vitamins, we anticipate prenatal vitamins will continue to become a smaller percentage of overall company revenues

TherapeuticsM
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COMMERCIAL

UPDATE
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T _Inngxy- IMVEXXY Calculated Net Revenue Per Unit
s vgnd ety Increases as Adjudication Rates Increases

=——=CALCULATED IMVEXXY NET REVEMUE PER UNIT

» Start of copay optimization —MVEXXY OVERALL ADJUDICATION RATE 52%

on 10/1/19 increased cost
from $35 to $50 for
non-covered patients

Estimated

t$43-$52

» Cost of copay program
anticipated to continue to

decrease for 4Q19
15% _
C e . $18 |
* Overall adjudication rate in $15 |
October increased 14% over ;
3Q19 |

032018 Q42018 Q12019 Q22019 Q32018 Q42019
(Est)
| e e

* Caloulated Met Revenee per Unit = GRAP Net Revanue divided by
number of Prescriptions filled by patiaents in periad Th - -
erapeuticsMD
Fowr Fler |"l:|l'.ll.|_ll'.--, 18




¥ Imvexxy Improvement in
Adjudication Rates

* Addition of CVS in September contributing to
overall adjudication rates

= Adjudication in Commercial Patients at 72%
in October

Sept 2019 Oct 2019

Commercial
Adjudication %

Medicare Part D
Adjudication %

Overall %

TherapeuticsMD’
Lo Lo For Ll 19




Bijuv_é‘{-;---_f BIJUVA Calculated Net Revenue Per Unit
Increases as Adjudication Rates Increase

=—=CALCULATED BIJUVA NET REVENUE PER UNIT

= Start of copay optimization 56%
T T O L e e, poenr = BIlJUVA OVERALL ADJUDICATION RATE
from $35 to $50 for 45% t
non-covered patients ’
Estimated
= Cost of copay program 34% $40-$46
anticipated to continue to /‘1
decrease for Q419 —_— $31
%29

= Qverall adjudication rate in
October increased 11%

over Q319 .
|
Q2 2019 Q3 2019 Q4 2019 (Est)
..‘-.
E R

® Calculated Mat Revenue per Unit = GAAF Met Revenue divided by

number of Preseriptians filled by patients i period The rapeutics rVID,
P Flen Mo i 20




Bijuva e Improvement in
Adjudication Rates

* Addition of United and OptumRx in August;
Cigna in September contributing to overall

adjudication rates
* Addition of EnvisionRx adjudicating in November

3Q19 Sept 2019 Oct 2019

Commercial a 5
Adjudication % e bk e
Medicare Part D " o
Adjudication % e 5 i

Overall % 34% 45% 49%

TherapeuticsMD’
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: nnovera:

. ANNOVERA Commercial Payer Update
Already Achieved ~62% Unrestricted Access’

Top 10 Plans Account for ~74%
of all Commercial Pharmacy Lives®

[EEnEEE il S
New Adjudicating with no copay as of October 2019

[ess | 16% | Adjudicating at T3 as of September 2019

es | % idecusom

m Adjudicating at T3, no copay as of August 2019

= e

In discussions
Kaiser Washington covering at no copay
40 No copay at in network pharmacies for a majority
of lives as of October 2019
Clg na Adjudicating at T3 as of August 2019
Adjudicating as of November 2019

Adjudication of claim by payer: ANMOVERA is on payer formulary as coverad product
and is being submitted to insurance company for payment by payer to pharmacy.

P e ] TherapeuticsMD’

“djudication atatus froen MMIT Moverber 2019 ard Astount Ingights o ber For L 22




#Annoverar

e ANNOVERA Status

1
Brien 115 gL g

Pill
Pack

an amazon company

TherapeuticsMD
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The Power of the Portfolio
Multiple Paths to $1B of Sales

Percent of Market Based on Patient Count of 2.3M and 4 fills per year
Average Net
Revenue / Unit

$184M £257 .60 $331.2M
£230M $322M 54140

Average Net -
Revenue [ Unit - Bij uv_a““
442 4M H568.8M st ok ks

S553M ST 1M

Average Net |
Revenue / Unit E ﬁﬂnOV&FG'
-4_J Deea e W il
| e g

Characs g g o

$1,750

Diversified risk with 3 FDA-approved products, creating multiple paths to $1B peak sales opportunity
Example: $230M (IMVEXXY), $395M (BIJUVA) and $420M (ANNOVERA) = $1B peak sales potential TherapeuticsMD’
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IMVEXXY
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Women are Menopausal More Than
One-third of Their Lives!

Median age of menopause 82 years is the median life
onset is 51 years'? expectancy of women today?

= © 0 0. 0 O O

Genitourinary Symptoms

Vasomotor Symptoms (Vulvar and Vaginal Atrophy)

Vulvar and Vaginal Atrophy (VVA) is a chronic and progressive condition and
is unlikely to resolve without medical intervention*®

Symptoms of VVA may include:®7
Dyspareunia (vaginal pain associated with sexual activity)
= ‘Vaginal dryness
= ‘aginal and/or vulvar irritation/itching/burning
= Bleeding with sexual activity
= Dysuria (pain when urinating)

1. Parish ., &t al idenopawse. 2018:28(0):237-341. 2. Morth American Menapause Scciety. Menopause 101,

wiew, mena pau s argtor-snmen'menogausetlas hes men cpause-symploms-and-reaimentsimena pause-1 0-a-pimer-for$hie-

parmeropaueal. Accoeped March 25, 2049, 3. US Cersug Bureau. Rl Ui peplaton i comisontdeatiniled-atalas- - -
populalinn Arcessed Apil 23, 3018 4. Nodh Ameican Mencpause Sooety. Manopmoss. 2015 20(9)886-802. 5. Wysash S st TherapeuticsiHD

al. Gl Mied insights Sapred Haaliz. 2014;8:23.30, 4. Kingsberg 54 et al J Sex Med, 201310070 T40-174%, 7. Narth i . B
Amedican Menopauss Society. Menopause. 201 320(5):838-002, P Llon Mor Lije. 26




The Scope of VVA in the US
64 Million Menopausal Women in the us'

~1in2
~32M

menopausal wamen
have symptomati

VVAZ

...but ONLY

50%

(~16M) have
received
reatment?

+ 18% (~5.7M) are
previous VWA therapy
users who have
discontinued?

+ 25% (~BM) are
currentformer
Over-the-Counter (OTC)
therapy users?

1. Wysccki S el al. Ciin Mog! Insigids Reprog Health, 2074;8:22.30.
2 Kingabaig 54 et al. J Sax fad. 201714413424
3 IME Haplih Plan Claims (Apil 2008-5ar 2011},

That means

v/
93%
are Treated with are NOT Treated with

Prescription VVA Prescription VWA
Therapy*? Therapy??

TherapeuticsMD’
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IMVEXXY is “Redefining Relief”

A highly effective patient experience
supported by strong clinical attributes

¥ Imvexxy
Ipstradiol vaginal ingerts)

\]

-;.-i.l;ll.'\.'{".\.\\
o=@ SR
e 0000

.

.:I]-;![.ILI]\‘(’\Y.\' N mmgﬂg
& -
B

=Small, digitally inserted, softgel vaginal insert that dissolves completely
=Easy to use without the need for an applicator

*Mess-free administration

=Jse any-time of day

=Lowest approved doses of estradiol 4 meg and 10 mcg

=Efficacy demonstrated as early as 2 weeks (secondary endpoint) and
maintained through week 12

=*FK data - No increase in systemic hormone levels beyond the normal
postmenopausal range*

=Mechanism of action and dosing that are familiar and comfortable
=MNo patient education required for dose preparation or applicators
=Dose packaging to optimize compliance and convenience

= High patient satisfaction resulting in high refill rates

*“The clinical relevance of systamic absorption rates for vaginal estrogen therapies is not known.

TherapeuticsMD’
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¥ Imvexxy Launch Approach Developed to
Skl Shift Entrenched Behavior

Remove Barriers

= Mo new Estrogen product
launched since 2000

= Affardability a challenge for
patients while insurance
builds

= Prescribers typically slow
writing during this phase
because of lack of insurance
coverage

Drive Early Experience for a
Differentiated Product

Open access approach removed
barriers from a lack of insurance
coverage

$ spent went toward copay program,
remaved barrier to HCP writing and
less expensive than pushing early
through DTC

Wolume gives negotiating power with
insurance company

Patient will experience new product
with the goal of being best-in-class
treatment option

Drive Share Momentum
Through New Writers and
Share of Existing Writers

= Target cream writers and
patients (1B in sales)

= Continue DTC to drive new
women to therapy and grow
writers

= |nitiatives to lower cost of
distribution and increase use
of starter packs

TherapeuticsMD’
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Y Imvexxy  IMVEXXY Net Revenue Growth
Esadil g Faster than Unit Growth

MNet Revenue vs. Sales of Units to Patients

| VEXXY MET REVENUE =(NVEXXY TRX

135,000
106,700

137%
14,500

$0.9M
R — ($0.2M

Q3 2018 Q4 2018 Q12019 Q2 2019 Qs 2019

1. Talal prescriplion data s based on 104, prascrbser kbval data plis additionsd unigue patisnd dala dantfied through sblization of aur . .
affocability prograrn. This includes up U bwa weeks of esfrnation for e kg in repartig retail data, which can cause mingr Mucluslions i TherapeuticsiHD
hislorizal camparisons.
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¥ Imvexxy- :
bstadolvagral insery) IMVEXXY October Launch Metrics

IMVEXXY Launch Metrics

Total paid scripts’ ~
(October 1-31, 2019) 41,500
Total patients :

(since launch through October 31, 2019) 103,900
Total prescribers?

~16,400

(since launch through October 31, 2019)

" Total praserpton dala is based on I2YIA preacriber level dala plus addiisnal urique patiants idantified rough utilization of our altordatility
pragram. This incluses up o two weeks of estimalion for e lag in reportieg relst dals, whish can cause minar fuclustans in historisl
camaansons. .
2 Talal Unigue Presoribers hal have sant & prescriglion 16 & pharmacy %o at laast 1 patnt far IMVEXXY. TherapeuticsMD’
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T lrvviowv vy .
}Q{Hﬁ;‘;’cﬁm—’ﬁj‘g‘} Launch Results Remain Strong

Imvexxy TRx Launch Comparison

70.000
AT 100%
0,000 @ S7.700 g5 50
@ G s T BO%
48,700
50,000 ‘7_-!:0*1 Rk
43,200 - b, £.0%
40,000 0 .
4.0%
20,000
= 0%
= :
@ 2000 __— ~ 5400 gﬁf.-’f,‘f..’.’ﬂ,
20.000 - e —

18,800

10,000 l Intrarssa -2.0%
Montn Momtn Mo Momh Month Month Monh !M:nl.h konth -4.0%
Mont 1 Monds 2 Morth 3 Mosthd Mosth 5 Marth 8 Month 7 Month & Meath @ 0 1 12 13 14 i5 I 17 18
— ey 200 6,300 B400 132300 14400 189B00 23500 ZAG00 2@ A00 ¥,200 AT T00  AT500 46,500 44500 44900 4100
— e Vagilem 2mog 300 500 BB 12E00 TR0 21000 24000 A0 FTHD A0 VA0 43200 45800 4T 800 S28000 aprng | STTO0 SE800
— L] T 1000 20 3E00 5000 &00 TA R200 IRS00 13500 14500 16800 16100 9A000 ad4co | 1Rds0 20800
Irersecai 0d 1800 2400 3000 500 8300 &500  TEMD Q700 10800 12600 13600 14700 d8.E00 #8000 10Zno | RI00  20E0
- Markot Ehane 0.0 15% 195 2T 0% 4.0% 4.0% S Bl EAH T TR 0.0 BERE 015
@ Market Share *Manth 16 for IMVEXKY is October 2018
| D e
Rafarances:

1. Tekal presciplion data is based on 1214 preseniber level dala plus addlicnal unique patient data idenlified thiouwgh ulifzaton of cur afeedabibty pragram.
This includes up ko fws waeks of estmalicn for the lag in reparfing retal data, which can causs minar fluchualians n hislorical comparizons.

. Csphena ang INraresa data scurced frem Symaheny Health Integrabed Dacaverss, H >

3. Vaglern el sourced fom KIVIA Netonl Prescibe Lavel Dt TherapeuticsMD

4. Markal share dala based on IQVIA prescriver level dala plus addilicral unique patent data ideniifizd through uliization of cur afferdabiity program .
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| [—— ,. i _
.&faﬁ;‘;ﬁm‘ﬁly Continued Strong Patient Adherence

IMVEXXY Patient Adherence'?

Month Initial SR D AIIE:;ET: Fills

Prescription Filled el en;.: J.'&‘Z."Eﬁl""’
Oct 2019 1 il 11| IMVEXXY: 4.0 fills/yr3 (through Oct)
Sep 2019 1.7 Fills > Fills + Vaginal creams: average 1.5 fills/yr*
Aug 2019 2.3 Fills 3 Fills = Vaginal tablets: average 3.5 'ﬁ"Sﬂf:',f'l4
Jul 2019 2.9 Fills 4Fills |
Jun 2019 3.3 Fills 5 Fills
May 2019 3.7 Fills 6 Fills
Apr 2019 4.3 Fills 7 Fills
Mar 2019 4.8 Fills & Fills
Feb 2019 5.2 Fills 9 Fills
Jan 2019 5.7 Fills 10 Fills
Dec 2018 6.0 Fills 11 Fills
Nov 2018 6.7 Fills 12 Fills
Oct 2018 6.8 Fills 13 Fills ,?“p::;,ﬁ”m:';ﬁ:mmmhn ﬁml\::e:]!,;:lufpms:dwm;:
Sep 2018 ?.2 F”IS 14 Fi”s Wemoer 1 2aCl those piTIEHISE'U'EH A 5 TroIm November
Aug 2018 8.5 Fills 15 Fills bl bl

1) Average number af fills per patient is the average number of fils per patient grouped by ther initial mangh on therapy.

2) Todal prescriplion data is based an IOWIA prescrber level data plus addganal uniqee patients dartded through uilization of aur sftardabiity program 1 0

3 Avarage number of Blls Ter all patients @ calbulaled ag Total Fx ! Tolal Patiers, The rape"Itlcsm
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¥ Imwv ~ e _
Ve Value of Additional Fills

Pearcent of market hased on patient count of 2.3M and 4 fills
Average Net
Revenue [ Unit

$80 $184M $257.6M $331.2M $404.8M
$230M I $322M | $414M $506M

Percent of market based on patient Count of 2.3M and 5 fills per year
Average Net

Revenue / Unit

$230M £322M $414M $506M
$2875M | $4025M |  $517.5M $632.5M

Percent of market based on patient count of 2.3M and & fills

Average Net
6 L Revenue [ Unit

Fillsiyear  J $276M $386.4M $496.8M $607.2M
' $345M $483M $621M $759M

ik apparunily is caloulabed by rmultiphing the rurmber of patients on products aanually limes the market share Eres (he average
numbir of flls per patiant per yaar times tha average potentisl net revenue par unit. A% 5100 avarage net revenua. the value per fil

ranges om S5TM 1o $126M, depending on el share. TherapeuticsMLY
P N
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¥ Imwvexxy The VVA Market Exceeds $1.7B
Gross Revenue Annually

bt v e

12 Months
Product th;:;ngl_};tl;Te Gross Dollars for 20181
Units?
Estrace® Cream Brand & Generics 2,000,000 $554.,450,000
Premarin® 1,190,000 $460,760,000
Vagifem® Brand & Generics 1,500,000 $454,550,000
Estring® 259,000 $114,360,000
Osphena® 217,000 $75,910,000
Intrarosa® 209,000 $46,940,000

2018 Value of the VVA Market $1,700,000,000

11 Syirghony Haallh Selutions FHAST Data powansd by IDE; MBS dallar.
All frademarks are the properly of their respeclive camers.

TherapeuticsMD’
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Ylmvexxy: Commercial Payer Status

estracil vagiral insat Achieved ~68% Unrestricted Commercial Access'
9 of the Top 10 Commercial Payers Secured

Top 10 Plans Account for ~74%
of all Commercial Pharmacy Lives!

[Plan [dhoflvest  [stwe |
[ EE s e e T e
[Ambom | | adccatogeeotmupeze |
et i 0 teutiee sl wonerial f e e

[Now { envmonts | 20| oaestngsmorine

Adjudication of clairm by payer: IMVEXEY is an gayer formulary as covered produst

IMMIT Nevember 2019 (Acsaunt Insights) and is being subrmittad to insurance company for payrent by payer to pharmacy.

TFian rumbars 83 of Gelober 2019 The!’apeutiCSMD,

Fhdjudication status from MMIT Mavember 2018 and Account Insights
Lo Hen Mo Life 36




*In}\?%ﬂ}*"‘ Medicare Part D Payer Status
bstedolagrel nses Additional Decisions Expected This Quarter

Top 8 Plans Account for ~83%
of all Medicare Part D Pharmacy Lives!

EaEE s e Beae

I T [ T
R B [Ty S
[

Express Scripts/ Cigna Decision expected 4019
Kaizer Adjudicating maintenance pack as of
- 10/1/18 and starter pack as of 3/1/19
| D B B f
Adjudication of claim by paver: IMVEXXY is on paver formulary as covered product
AT Mpsernber 2099 (Arcount Insighls) and i boing submitled @ insurance eompany for payment by payer Lo pharmacy.
Fian rumbers 83 of Celober 2005 ThEJ"EIDELItiCSMD’

Fdjudication status from MMIT Mavember 2018 and Account Insights
Fip Flon Mo il 37




T _Inngxy- IMVEXXY Calculated Net Revenue Per Unit
s vgnd ety Increases as Adjudication Rates Increases

=——=CALCULATED IMVEXXY NET REVEMUE PER UNIT

» Start of copay optimization —MVEXXY OVERALL ADJUDICATION RATE 52%

on 10/1/19 increased cost
from $35 to $50 for
non-covered patients

Estimated

t$43-$52

» Cost of copay program
anticipated to continue to

decrease for 4Q19
15% _
C e . $18 |
* Overall adjudication rate in $15 |
October increased 14% over ;
3Q19 |

032018 Q42018 Q12019 Q22019 Q32018 Q42019
(Est)
| e e

* Caloulated Met Revenee per Unit = GRAP Net Revanue divided by
number of Prescriptions filled by patiaents in periad Th - -
erapeuticsMD
Fowr Fler |"l:|l'.ll.|_ll'.--, 38




¥ Imvexxy Improvement in
Adjudication Rates

* Addition of CVS in September contributing to
overall adjudication rates

= Adjudication in Commercial Patients at 72%
in October

Sept 2019 Oct 2019

Commercial
Adjudication %

Medicare Part D
Adjudication %

Overall %

TherapeuticsMD’
Lo Lo For Ll 39




Target Adjudication Rate” Over Time for IMVEXXY

30 2019 Actuals

Calumn A Column B Caolumn C

IMVEXXY Mo Insurance Commercial Medicare Eligible
Ingurance Patients

% of Business 4% 62% 3%
% Adjudicated 0% 55% 12%
Confribution to Cwarall Adjudication Rate 0% 34% 4%
Cverall Adjudication Rate 38% {up from 34% 2Q19)
Target Overall Adjudication of 70% in Second Half 2020 before Optimization Complete

Column A Column B Column C

IMVEXXY Mo Insurance Commercial
Insurance

% of Busingss 3% 62% 35%
S Adjudicated 0% 5% 5%
Caontribution fo Overall Adjudication Rate 0% A7% 23%
Overall Adjudication Rate T

Target Overall Adjudication of 85% as Optimization is Complete

Column A Column B Column G
IMVEXXY Mo Insurance Commercial Medicare Eligible
Insurance Patients

% of Businass
% Adjudicated 0% B7% 87%
Contribution to Overall Adjudication Rate 0% 4% 3%
Overall Adjudication Rate B5%

e R

T ].Il WEN XY “Adjudication Rabes Percent of Business multiplied by percent of claims being covered.
e vagid ez TherapeuticsMD’
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IMVEXXY Product Characteristics Compare Favorably'

Estrace® Cream
[estradicl vaginal
cream, USP, 0.01%)!

Product

(conjugated

L Alergan

Estrogens

Premarini

Vaginal Cream?

i B

(=g

ogens]

IMVEX XY &

[estradiol vaginal inserts|®

TherapeuticsHET

1
i
; 2018
1
1

Non-estrogens

Intrargsa

LT HE S R LI,

i
i
FDA approval 1884 1878 15949 E 2016 2013
]
TRx M5B Dollars of [
Brand & Generic $540,000,000 $462,226,000 $420,030,000 544,000,000 i £35,001,000 §73,908,000
Finl-i H
1
_ 205,500 ]
2018 Tetal Units 1,202,000 1,220,000 1,500,000 {10 menths) i 169,000 218,000
Mathod of Vaginal Vaainal Vaginal i | Vaginal i : Vaginal i Oral tabl
adminigtration aginal cream aginal cream aginal insert aginal ingert i aginal ingert ral tablet
Reusable vaginal n Disposable Mo applicator } Disposable vaginal
Application applicator- REI.II.S.BT: :raglrml vaginal applicator- i needed- softgel | applicator- bullet Oral daily tablet
cream SHECCACE oAt tablet ! vaginal insert E insert
! ]
625 megly '
Active ingrediant 1D:) n:lcg! conjugated 13 m:_gl 4 mllbgtﬂfl;_ﬂulﬂwg i G'W:BME &0,000 ;ﬂbg
estradiol aquing estrogans estradio | estradi E prasterone ospemifena
Average 100 mcg 312.5 mcg 10 mcg 4mcgor10meg | 6,500 mcg 60,000 meg
maintenance dose 2xiweek 2xiweek 2xiweek 2uiweek E daily daily
WAC package $344.78 £373.56 $170.16 I $180.00 i 520200 $643.00
price (20190 (42.5-g tuba) {30-g tube) {8 tablets) (8 softgel capsules) i (28 inserts) (90 tablets)
]
WAC 28-day 1
supply (2018)* $47.35 $130.75 $170.16 $180.00 i $202.00 $201.60

n
Referonces: 1. Estrace Waginal Cream [package insad] Inine. Che Allergan USA Inc; 2017 2. Fremarin Vagnal Cream [package insart]

Thees Mave besn no mead-to-hesd na's betwesen INVEXKT and

Fhiadeiphia Pac Whyoih Pharmaceuticals inc., a subsidiary of Plzer inc.; Z047T. 1 Estring [package nseri] Now York, 3Y: Fhamacia & Ugjohn
Compary LLC, & subsidiany of Fizer Inc; 2017, 4. Vagfam [packsge ineer] Plansborn, B Movo Nodik Ine; 2017, 5. IMVEXXY [package
L paut el Inc, 2015 7. o [pack e ). Wi M AMAG P hiarmacedic ., ZMT. 3.

¥] Flachurs Park, BE SRancgi Ing | 2005 9, Syrphary Helth ticnk PHAST Dt powanad by DV, Aol 2015
and Imrseeny 10 manthe dala $eough May 2008 [2 [2017 Estaee and gensrcs [Teva, Mylan, Impex & Avogen) and 2017 Yagiiem,
Yuvalem (authonzed gensrc of Yagilem). and Teua ganenc] 10 ArabySource. Jaruary 2008

aryy of thes prochacts ieted sbew
Alliradamanks ara ihe propany of ihar respecie canes
Abbrodatons: \\.'.ﬂc.%nlc—sdgr.ﬁist an cosh

erapeuticsMMI
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IMVEXXY Model Different Than Typical
Pharmaceutical Launch

How to Optimize GTN

Gross Revenue

+ Improve mix of starter and maintenance packs
* Increase Average Selling Price (ASP)
+ Increase copay for those without insurance
+ Set limits on patients with high deductibles
+ Negotiate lower rates as volume increases by leveraging

Wholesale Costs portfolio of products (ANNOVERA)
+ Direct sales opportunities

...... Patient Copay Assistance

Fharmacy Discounis

Payer Rebates

Returns, Allowances & Other Accruals

Cost of Sales

Gross Margin

Sales & Marketing Cost

TherapeuticsMD’
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Example: How a Prescription is Paid
& the Impact on Manufacturer

Column A Column B Caolumn G Column D

Mo Insurance or Commercial Commercial Medicare Part D
Patient's Insurance Used |Insurance Used Insurance Used

Insurance wi/ Patient wi Average wi Average
Doesn't Cover Deductible Not Copay Copay
Product Yet Yet Met & High
Deductible Plans
Payment from Copay Card $185 $200 340 $0

[enst b Mardactarer)

Payment from Insurance Company 50 50 $160 $195
Payment from Patient $50 535 335 §40
Total Amount Received by Pharmacy §235 §235 $235 $235

For columns A and B, the copay card covers most of the cost of the product for the patient
For columns C and D, the insurance company pays most of the cost of the product for the patient

TherapeuticsM
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BIJUVA

Bijuva
lestradiol and pogestenane) capstles

(NE) Cepsule

TherapeuticsM
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Bljuva Product Development Rationale

il

2002 Women's Health Initiative (WHI) study showed that the long-term use of
certain synthetic hormones (a combination of medroxyprogesterone acetate
and conjugated equine estrogens) increased the risk of breast cancer, stroke,
heart attack and blood clots

— Prior to BIJUVA, all FDA-approved combination hormonal products contain a
synthetic progestin and not a bio-identical progesterone

After WHI, women and healthcare providers shifted to bio-identical
hormone therapy as an alternative despite estradiol and progesterone
combinations being unapproved drugs for use together

Compounding filled the need for bio-identical hormone therapy

All the major medical societies and the FDA encourage the prescribing of
FDA approved hormones

MNEED FOR AN FDA-APPROVED COMBINATION BIO-IDENTICAL HORMONE THEREAPY

TherapeuticsMY

Fisp ffor, For Life 45




Hormone Therapy Options for
Vasomotor Symptoms Before BIJUVA

After WHI (2002), a majority of women and clinicians shifted to bio-identical hormone therapy’
FDA-APPROVED NOT FDA-APPROVED

Combination Synthetic Separate Bio-identical Compounded Bio-identical
Estrogens + Progestins? Estradiol & Progesterone Estradiol + Progesterone

- @ P .

12 - 18 million total annual

~ 2.5 million total annual ~ 3.9 million total annual
prescriptions? prescriptions (each)’ prescriptions?
Prempro®, Activella®, Angelig®, Oral or transdermal estradiol Compounded estradiol +
Femhrt®, Climara Pro®, Combipatch™ & Prometrium® progesterone

FDA-approved Not FDA-approved Not FDA-approved

io be used together
1 copay 2 copays Often not covered by insurance

Insurance coverage Almost 100% out of pocket

Insurance coverage

» NEED FOR AN FDA-APPROVED COMBINATION BIO-IDENTICAL HORMONE THERAPY

B | I
1} Symphony Heakh Solulians PHAST Dada powered by 10V, 12 menths as af December 31 2018

21 Frodugts include synthelic progestin with synethalic or bio-identical essmogen

I Inudes the Tolowing diugs. Activela®, FemHRTE , Angeligl, Genedis 170 + Fropastins, Prerpro®, Premphases, Dusveed, Gisdeled
4} Compesile af Fisher, J. OuintilesIAS, While Papen A Profile of the IUS Compouncing Pharmacy Market, inlernal surveying of compounding pharmacies £ Wﬁmutics rV‘ID’

Al rademarks ane thie praperty af teir resprchive awners
Fowr Fler |"l:|l'.ll.!|l'.--, F




KEY CLINICAL ATTRIBUTES

OTHER KEY ATTRIBUTES

[.§I|-ln.'.|

BIJUVA is indicated in a woman with a uterus for the treatment of
moderate to severe vasomotor symptoms due to menopause

]

First and only bio-identical combination of estradiol to reduce moderate to severe hot
flashes combined with progesterone to help reduce the risk to the endometrium
Strong efficacy and safety data

Sustained steady state of estradiol

No clinically meaningful changes in weight or blood pressure®

No clinically meaningful changes in coagulation or lipid parameters®

No clinically meaningful changes in mammograms*

Clinically meaningful improvements in quality of life and sleep disturbance data®
High desired amenorrhea rates (no bleeding)*

Once-a-day single oral softgel capsule — only continuous combined progesterone
and estradiol product

Mo peanut oil unlike other FDA-approved progesterone products

One prescription, one copay

BIJUVA is available in blister packages containing 30 capsules

| B

“Based on a 1-year clinizal study
Refrrances:

BlLILNA [pAckaca insar]. Booa Raton, FL- TharapsuticaMD, Inc; 2019, Labo RA, & al. Ohalked Geascn) 2008132(10161-170. Loba RA, &l &l
Horth Amercan Menopause Socialy Annual Mesting, Ocleber 3-8, 2018, San Diego, CA, USA, abstract number 5-2

TherapeuticsMD’
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Bijuva .. BIJUVA Net Revenue Growth
Faster than Unit Growth

Net Revenue vs. Sales of Units to Patients
| JUVA NET REVENUE — =—=BIlJUVA TRX

$490,000

4,700
$134,000

| B |
Q2 2019 Q3 2019

1, Tatal prﬁ:ﬂlnlmn fata 15 bases an 10VIA pr&snnmr kil data FILIE ackitina unigus Flillﬂl'ﬂ mata enbfied mm.lgn ublizatizn af ur
siardability progearn. This includes u 1o wa weeks of estration for the 150 in reparting retall data, which can causs miner Nuchualisns in The rapeutics iy
historical comparsons,
For Hlen For L, 48




UV s
BJ s BRKUVA October Launch Metrics

BIJUVA Launch Metrics

Total paid scripts dispensed to patients’

(since launch through October 31, 2019) ~26,900
Total paid scripts
(October 1-31, 2019) 6,500 |
Total patients ~11.300
(since launch through October 31, 2019) '
Total prescribers? ~4 200
(since launch through October 31, 2019) '

| B |

1 Tetal prascipion data is baged on IOWIA preacribar lavel dala plus additicnal unigue patants identified eouigh utilization af our afordability

pragram. This includes up lo two weeks of estimalicn for the lag in reporting relsil dala, which can cause mirar flueluations inhistorical
: ?'::T:E::F:: Prescribers Ihat have sant a prescriplion 1e & pharmacy fr ot last 1 patisnt for BIILVA The rapEUtiCS MY

Fisp ffor, For 1ife 4n




Bijuva ...

skl v prg

TRAMIT Mok 2019 and Accaunt lraights

Plen Framibiers as of Oetcker J019

BIJUVA Commercial Payer Update

Additional Coverage Decisions Expected This Quarter

Achieved ~55% Unrestricted Commercial Access’
6 of the Top 10 Commercial Payers Secured’

Top 10 Plans Account for ~74%

of all Commercial Pharmacy Lives?

% of Lives? Status?®

In discussions
Adjudicating as of 4119/19
| 8% | Adjudicating as of 811119
In discussions

In discussions

Plan

=

) 3]
7]

OptumRx

Adjudicating as of 8/1/19
5%

| 4% | Adjudicating as of 412019

Adjudicating as of 9/2019

Adjudicating as of 11/2019

adjudication of claim by payer: BUUWA s on payer formulary as coverad product and
is baing submitted te insurance company for payment by payer to pharmacy,

Tadpadicasion status from MIMIT Movember 301% and Account Iresghts

TherapeuticsMD’

P T
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Biju‘v“_ét_-;---_f BIJUVA Calculated Net Revenue Per Unit
Increases as Adjudication Rates Increase

. Startof copayoptimization ST TPV PR AT
on 10/1/19 increased cost

from $35 to $50 for t

56%

non-covered patients a5%
Estimated
= Cost of copay program 34% $40-546
anticipated to continue to A
decrease for Q419 —_— $31
$29

= Qverall adjudication rate in
October increased 11%

over Q319 .
|
Q2 2019 Q3 2019 Q4 2019 (Est)
..‘-.
E R

® Calculated Mat Revenue per Unit = GAAF Met Revenue divided by

number of Preseriptians filled by patients i period ThE l"apeutil:s MD’

P Flor Mo il 54




e —

Bijuva .o Improvement in
el g g . = .
o Adjudication Rates

= Addition of United, OptumRx in August and
Cigna in September contributing to overall
adjudication rates

Sept 2019 Oct 2019
Commercial
Adjudication %
Medicare Part D
Adjudication %
Overall %

TherapeuticsMD’
Lo Lo For L, 52




Target Adjudication Rate” Over Time for BIJUVA

30 2019 Actuals

Bi]uvé -

Calumn A Column B Column C
BlJLWA Mo Insurance Commercial Medicare Eligible
Insurance Patients
% of Busingss 5% 9% B%
% Adjudicated 0% 50% 15%,
Caontribution o Overall Adjudication Rate 0% A4% 1%
Owerall Adjudication Rate 45% (up from 349% 20149)

Target Overall Adjudication in Second Half 2020 before Optimization Complete
Colummn A Column B Caolumn C

BIILW A Mo Insurance QI Medicare Eligible
SUFE Patients

% of Business 3% B80% %

% Adjudicated 0% TEU BEU

Confribution fo Owerall Adjudication Rate 0% BT% 5%

Owerall Adjudication Rate T2%

Target Overall Adjudication as Optimization is Complete
Column A Column B Column C

BLIUYVA Mo Insurance Commercial Medicare Eligible
Insurance Patients

% of Business 3% B9% 8%

% Adjudicated 0% BT % T

Centribution to Overall Adjudicatien Rate 0% Ta% T

Owerall Adjudication Rate 83%

“Adudication Rale= Percen] of Busingss rmultiphed by percanl of claims being coverad,

TherapeuticsM

P T
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Bijuva Market Opportunity

lestradol and progestennng capsuks

Average Net
Revenue / Unit

$568.8M $685.2M
7 11M $869M

Market apporlunity is calculated by mulliplying the annual addressable market unils (3,96 units of FOA-approved E+P plus the low-and
of the estimated compeunded market of 12M prescriptions) times the market share times the average potential net revenue per unit.

TherapeuticsMD’
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Bijuva-...

BIJUVA Update

Plan to Submit BIJUVA 0.5/100 mg Dose

TXMD plans to submit a New Drug Application (NDA) supplement for the
0.5/100 mg dose of BIJUVA to FDA for approval

= After meeting with FDA, TXMD plans to submit an NDA efficacy supplement
using existing REPLENISH Phase 3 data with new analyses

= Anticipate no new clinical trials required

= Plan to submit efficacy supplement in 4Q19

10 month PDUFA date expected if the efficacy supplement is accepted for review

Reason for Submission

Similar to IMVEXXY, TXMD expects majority of prescriptions to be the higher
dose (1/100 mg)

We believe a subset of healthcare providers would prescribe a lower dose

option when titrating patients off of hormone replacement therapy (HRT),
specifically in the BIO-IGNITE channel

TherapeuticsMD’
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Therageutios MET

g Eols

108
Contracting

Nationai
2,235 Reach

High Tier
Targets

d@onie

PROCESS & STATUS

In Vetting Process

In Contracting Process

D 4

Live Accounts

Pharmacy Targeting

TherapeuticsMD’
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nnoverar

) [segesterone aetds &
ethimyl estradiol vacing! syshem)

Do 0115 e D03 vy e by

ANNOVERA

TherapeuticsMD

Farler For Lije, 57




U.S. Contraceptive Market

$5B U.S. net sales’
~ 90mm annual scripts to ~20 million women?

Long-acting %
Long-acting benefits benefits but requires
without a procedure a procedure and
offering complete does not offer
control over fertility complete control

and menstruation

Oral contraceptives continue to lose market share
(CAGR -4.2% 2012 to 2017) to long acting methods'
| e

1. Guirtiles IS MIOAS, QuinblesBIS Analysis, Company Alings.
2. Symphany Heallh Solubions PHAST Dala powered by IDY; 12 months as of December 21, 2007

TherapeuticsMD’
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ANNOVERA Key Attributes

= Only FDA-approved long-lasting reversible birth control that doesn’t require a
procedure or repeat visit

~ Empowers women to be in control of their fertility and menstruation

— ANNOVERA is the only user-directed single 1-year (13-cycles) birth control product
(used in repeated cycles for 3-weeks in/1-week out)

= Ultra-low dose 13 mcg ethinyl estradiol
= Only product with new progestin - segesterone acetate’
~ No androgenic, estrogenic, or glucocorticoid effects at contraceptive doses’

*Based on pharmacalogical studies in animals and in vitro shedies, The dlinical signficancs of thess data is not known.

**In clinical trials, 12% of paricipants discontinued due {o an adverse reaclion.

1. Marender kumar, Sarmual 5. Koide, Yun-Yen Tsong. and Kalyan Sundaram. 2000, Nestorons: a Progestin with 2 Unigoe Pharmasaiogical .
Fralile,” Sleroids 65: 62953 TherapeuticsMD

2. Merkatz. Ruth B.. Marlena Plagianos. Elena Hoskin, Michael Cooney. Paul C. Hewstt, and Barbara 5. Mensch. 2014, “Acceplabilty of the .
Nestoranetieihing esiradiol conbraceptive vaginal ring: Develapment of a model; implications far intreduction,’ Comraception S0[5); 514-521. Lo ffer, For Life, 59




ANNOVERA Patient Types .Lja,l';;g;:fggm?;
1L kA 3, w;mm;

= Broadest based product — a single contraceptive product for most patient and

prescriber types

= Benefits for the diversity of women — supports patient preference
+ Amenable to women of all ages and demographics’
= Available to all prescribers — no special training, equipment, or inventory

= Control of both fertility and menstruation?
= Self-administered, long-lasting benefits with immediate reversibility (without

requiring a procedure for insertion and removal like IUDs or Implants)

pao

ARMNEATIRA b ot Enn sdaguaialy viudid in ferovies wit s B0 = 23 b
A% bk in place 21 dawe and remorssd T days peraycks

TherapeuticsMD’
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#Annoverar

Vi, ANNOVERA Status

Pill
Pack

an amazon company

TherapeuticsMD
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ANNOVERA Unique Commercial
Payer Environment

=  Commercial payer environment for contraceptives provides patient affordability
without the need for a TXMD open access program

= In 2012, the Affordable Care Act (ACA) required all health insurances to cover,
without cost-sharing, the full range of contraceptive methods and services
approved by the FDA as prescribed for women
~ 18 methods of birth control — at least one product in each method without a generic

equivalent must be covered with no patient out-of-pocket costs

~ If a provider recommends a specific option or product, plans must cover it at no cost

—  ANNOVERA does not have a generic equivalent, creating a strong dynamic for
coverage in all 50 states

= Affordable Care Act Implementation (Part XXVI) specifies:
~ "If an individual's attending provider recommends a particular service or FDA-
approved item based on a determination of medical necessity with respect to that
individual, the plan or issuer must cover that service or item without cost sharing.
The plan or issuer must defer to the determination of the attending provider.”

— Typical response within 48 hours on decision
| B |

TherapeuticsMD’
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5. ANNOVERA Commercial Payer Update
Already Achieved ~62% Unrestricted Access’

Top 10 Plans Account for ~74%
(FEE o R SRR
[Now JoVs | fox | Adjudiating with o copay a5 of Ociaber 2019
e | % | Adudcaimgaimsasolsmemberzis
s | o4 [odsiow |
nhem | 7% | Adjwieating i 75, nocopay om of Auguet 2015
Pime | o4 |mdsssors

Opums | 0% [mamovmmons |
5o In discussions
Kaiser Washington covering at no copay
40 No copay at in network pharmacies for a majority
of lives as of October 2019
Clg na Adjudicating at T3 as of August 2019
Adjudicating as of November 2019

Adjudication of clalm by payer: ANNOVERA Is on payer formulary as coverad product
and is being submitted to insurance company for payment by payer to pharmacy.

IMMIT Mowember 2018 (Account Insighls) and GVE Preventative Drug List -
“Pran rumbars a5 of Golohar 2015 TherapeuticsMD’
SMMMEM abatug froen MMIT Movember 2019 ard Account Ingights ForHen !‘wL;‘,ﬁ- P
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S, ANNOVERA Commercial Payer Update

Fast Uptake in Regional Plans

Selected Regional Plan Coverage

_ % of Lives? | Status?
MC-Rx {PmcareRx u 64% Adiudicating as of April 2019

u 4% Adjudmatmg as of August 2019

BCB$ of o
0.47% Adjudicating at no copay as of August 2019

EmblemHealth 0.26% Adjudicating at no copay as of September 2019
| Excelus | 0.24% Adjudicating as of September 2019

| Wellmark | 0.23% Adjudicating as of August 2019
Harvard Pilgrim 0.18% Adjudicating at no copay as of August 2018

Independent 0.06% Adjudicating as of August 2019
Health Association

Adjudicating as of August 2019

IPlzn mumbers as of Coicher 2015 Adjudication of claim by payer: ANNOVERA is on paver formulary as covered product
“MAMIT Detaber 2018 and AZCount INSIENS  gng o biing submitted 1o insurance company for paymant by payer to pharmacy.

TherapeuticsMD
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ANNOVERA SUMMARY nnovera:

e (sepestenone aekate and
ety esimdlel wgnal systen)
Ddoewa £215 Pup 010 3 g iy

= A new long-lasting reversible contraception that is
procedure-free

= Empowers women to be in control of their fertility
and menstruation

* Non-androgenic progestin - segesterone acetate’
- No androgenic, estrogenic or glucocorticoid

effects at contraceptive doses”

Highest anti-ovulatory potential of available

I 1S

|_F-. ALl

* Based on pharmacalogical studies in animals and in vitro stedies, The clinical significance of these data is not Known.
1. Warender Kurnar, Samuel 5 Kede, Yun-Yen Teang, and Kalyan Sundaram. 2000, “Nestovane: & Progpesiion wilh a Ui -
Pharmacalagical Prafils,” Steroids 65 629-53. TherapeuticsMD’
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#{nnovera-

o ANNOVERA Market Opportunity

il =
g sy

ANNOVERA Net Revenue Opportunity

Total Addressable Birth Control Market NRx: 28M

1.0% 1.5% 2.0% 2.5%
Total Addressable Total Addressable Total Addressable Total Addressable
Average Net Birth Control Birth Control Birth Control Birth Control
Revenue { Unit Market NRx Market NRx Market NRx Market NRx
$1,000
$1,250

$1,500
£1,750

Addressable NuvaRing Market NRx: 1.2M
25% 35% 45% 55%

| Average Net NuvaRing NuvaRing NuvaRing NuvaRing
! Revenue / Unit Market NRx Market NRx Market NRx Market NRx

$1,000

$1,250

$1,500

$1,750

ng initial commercial net r

151,250 assumes pafients mesting the criteria of 1) commercially insured patient or 2)

approved via a Medical Mecessity Letter. Dags nat include cash pay sales. .
TherapeuticsMD’
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ANNOVERA Deal Terms

Milestone Payments Royalty %

= Upon FDA approval: $20M Step structure:
= First commercial batch release: S20M = Annual net sales < $50M: 5%

= S5200M in cumulative net sales: S40M = Annual net sales > S50M and < $150M: 10%

= SA00M in cumulative net sales: $40M = Annual net sales > $150M: 15%

“Cosls exceading $20M 1o be shared with Population Council ThEI’EIDELItiCSMD'
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Duration of
Action
Patient Control
Nulliparous
Women

Product
Administration

Patient
Convenience

Healthcare
Provider
Convenience

Yearly WAC

Al tradernarks are fe praperly of bain respadlive Gamars.

ANNOVERA Key Attributes

Oral Vaginal Ring Contraceptive | Vaginal System
traceptives| MNuvaRing® Injection ANNOVERAT

Daily pill intake

Stop at any time

Yes

Oral intake

| Dally pill presents

compliance and

adherence risks;

potentlal increase
in unplanned

preghancies

Filled at pharmacy

Lo Loestrin® Fe:
$1,820.36

1 month [21/7
regimen)

Removahble at any
time

Tes

Patient
administered
Flexible vaginal
ring

Maonthly pharmacy
wisit

Fllled at pharmacy;
Refrigeration
required prior to
being dispensed

NuvaRing®
$2,114.18

3 months

Stop at any time, but
residual effects for 3
manths

Yes

Physician in-office
injection every 3
maonths

Physician in-office
Injection, prescriber
stocking required

Prescriber required
to
hold inventory

Depo-Provera®
§709.12

1 year egimen) 3-10 years

Removable at .
S mqulm

. Mot universally
L oot
shaped vaginal m::dmr:::;::fﬂm

system

Physician in-office
procedures,
prescriber stocking
required

Annual pharmacy visit

Filled at pharmacy;
HNo refrigeration;
No inventory or
capital outlay

Prescriber required to
hold inventory

Liletta®
£749.40 + $425.25 for
Ingertion/remaval
Plus office visits and
SEreenings

TherapeuticsMD’
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Top Contraceptive Products
Based on Revenue

2018 Net Revenue (Millions)

MNUWVARIMGE

NEXPLANONE IMPLANT

LO LOESTRIN® FE BIRTH
CONTROL FILL

MIRENA® |UD FAMILY {INCLUDES
MIREMA, KYLEENAT & SKYLAR)

This includes 3 $750

| |
20 H300 FE00 %800

1 Met Revenue (M)

Company flings; Meg salos i reperted in 2008 cormperny Tling

= >
Aill fracdermarks are property of ther rezpective cwners ThE l"apel..ltll:s MD
Fowr Fler |"l:|l'.ll.!|l'.--, B0




The Power of the Portfolio
Multiple Paths to $1B of Sales

Percent of Market Based on Patient Count of 2.3M and 4 fills per year
Average Net
Revenue / Unit

$184M $257.6M $331.2M
$230M $322M $414M

Average Net -
Revenue [ Unit - Bij U."I.-"_Hn“
$442 4M 556880 st moehe vk

S553M ST 1M

Average Net |
Revenuea / Unit | q{ﬂnDV&FG'
| AT

T e R
Cndacarncls ] gl g g iy

$1,500

$1,750

Diversified risk with 3 FDA-approved products, creating multiple paths to $1B sales opportunity

Example: $230M (IMVEXXY), $395M (BIJUVA) and $420M (ANNOVERA) = $1B sales potential TherapeuticsMD’
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The Power of a Women’s Health Portfolio

Biju\f?é'_-'.'-- ,

lracl cnd pcesestnn) afrelles

¥ Imvexxy
st v ey

ﬂhnove ra §RvitaMedmo rf(h_noverq
il W #lf A

Prenatal Vitaming

(= i
-
REPRODUCTIVE HEALTH MENOPAUSE MANAGEMENT
| D D
TherapeuticsMD’

For Flen |"l:|l'.l'.|_ll'.--, kel




