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Item 1.01. Entry Into a Material Definitive Agreement.
Amendment No. 7 to Financing Agreement

On January 13, 2021 (the “Effective Date”), TherapeuticsMD, Inc., a Nevada corporation (the “Company”), and its subsidiaries entered into
Amendment No. 7 to the Financing Agreement (“Amendment No. 7”), dated as of April 24, 2019, as amended (the “Financing Agreement”), with the
Administrative Agent and the lenders party thereto, pursuant to which, among other amendments, the minimum consolidated net revenue requirements
attributable to commercial sales of the Company’s IMVEXXY, BIJUVA, and ANNOVERA products for the fiscal quarters ending March 31, 2021 and
June 30, 2021 were reduced to $18 million and $22 million, respectively. In connection with entering into Amendment No. 7, the Company paid the
Administrative Agent an amendment fee of $5 million. The foregoing summary of Amendment No. 7 does not purport to be complete and is subject to, and
qualified in its entirety by, the full text of Amendment No. 7, a copy of which will be filed with the Company’s Quarterly Report on Form 10-Q for the
quarter ending March 31, 2021.

Second Amendment to Lender Warrants

On the Effective Date, in connection with entering into Amendment No. 7, the warrants issued to the Administrative Agent and the lenders under
the Financing Agreement on August 5, 2020, as amended on November 8, 2020 (the “Lender Warrants”), were further amended to provide for an additional
adjustment to the exercise price if the Company conducts certain dilutive issuances prior to March 31, 2021 (the “Lender Warrants Second Amendment”).
The foregoing summary of the Lender Warrants Second Amendment does not purport to be complete and is subject to, and qualified in its entirety by, the
full text of the Lender Warrants Second Amendment, a copy of which will be filed with the Company’s Quarterly Report on Form 10-Q for the quarter
ending March 31, 2021.

Item 7.01. Regulation FD Disclosure.

The Company is furnishing as Exhibit 99.1 to this Current Report on Form 8-K an investor presentation which may be used, in whole or in part,
and subject to modification, on January 13, 2021 and at subsequent meetings with investors or analysts. The information in this Item 7.01 of Form 8-K
(including the exhibit) is being furnished pursuant to Item 7.01 of Form 8-K and shall not be deemed to be “filed” for the purpose of Section 18 of the
Securities Exchange Act of 1934, as amended, or otherwise subject to the liabilities of that section, nor will any of such information or exhibits be deemed
incorporated by reference into any filing under the Securities Act of 1933, as amended, or the Securities Exchange Act of 1934, as amended, except as
expressly set forth by specific reference in such filing.

Item 9.01. Financial Statements and Exhibits.
(d) Exhibits.
Exhibit Index
Exhibit No. Description
99.1 TherapeuticsMD, Inc. Presentation Dated January 13, 2021.

104 Cover Page Interactive Data File (embedded within the inline XBRL document).




SIGNATURES

Pursuant to the requirements of the Securities Exchange Act of 1934, the registrant has duly caused this report to be signed on its behalf by the
undersigned hereunto duly authorized.

THERAPEUTICSMD, INC.

Date: January 13, 2021
By: /s/ James C. D’ Arecca

James C. D’Arecca
Chief Financial Officer
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Forward-Looking Statements

Thie presantation by TherapeulicabD, Inc. (refarned to as “we” “our,” or the “Compeny™) may contain fareard-leoking stetements. ForwardHooking
statamants may (nchude, but are not limited ko, stetements ralabng 1o cur chiactives, plans and siretenias, as wall & statemants, athar than histerical facts,
that addrass activitas, peants ar developments thal wae intend, sxpect, project, belisve or anticipate will ar may accwe in the e, These slalements ae
oflen characlenzed by termmclogy such s Tbelewe,” hope.” “may,” “snlicipale,” "should,” “nlend,” Jalan,” “wil,” "expec),” “estimals,” “projec),” “pasilioned,”
“slratagy” and similar expressions and ane baged on assumglions and assessmants made in light of aur maraganal expenence end parcaptian of hstorical
trencts, curent cenditons. expectad fulure gevelopments and olbar fastors wa believa o be apgrepnale.

Forward-focking statements in lhis presenlation are made ag of the dale of his presenlatian, and we undetake na duly 1o wpdale or revisse any Swuch
slabemants, whelher a3 a resull of naw mlomiation, fubare evants or olheraize. Foreard-leaking statements are nol guarantess of fulure perfarmanca and
ana subjact bo reks and uncertainties, many of which may ba oulside of our control. Important dactars that could cavsa actual resulls, dewalzpmants and
business cecisions w difer matanaly fram forward-lpaking slatements ane descriaed in the seclions titled “Risk Faciors” i our flings with thi Secuntes
and Excharge Cammission [SEC), irchading our mast recent Annual Repard on Feern 10-K and Quarterly Repards on Form 1020, as wall as our cureenl
reports on Form 3-K, and indude tha lolowing: the effects of the COVID-1E pandami:, whedhar the compary wil meal the anticpatad andfor projected
2021 and laler parlormance massures that ere Includad in s presantabon for informationsl punpesas; Tha company's abiily 1o MBNT&EN or INcrease seaas
of itz producis; the company's aailty o davelap and commarcialize Invsoo®, Aanavena®, and Bjuvafh and abtain additional financing necassary tharafar;
wihalher te comparmy wil be able b caomply wilh he covenants and caondilions under it feem loan Baclily, incliding the minimum net revenos and minimuom
cash covenanle, whether he company will be able o swocessfully divest ils vitaCare busingss and the procesds thal may be generaled by such
divastibura; the petantial of advarse sida efects or other satety riaks that could adversely affect the commarcalzation of the company's cumant or fubura
approved products or praclude the appraval of tha company's fulune drsg candicates; whethar the FOO will approve lower dosa of Bjuva: the company's
anility to protect its inkelkctua propesty, including with respect o the Paragraph IV notice letiers the company received regading Imsecey and Bijus; the
length, cosl @nd uncariain resulls of Tulure dirical tiaks, tha comparmy’s reliance on third gamias 1o cardust Bs manulfaciwing, meaarch and development
and chnical rials; the abiity of the company's licenseas b commercisize and distibuta the company's produsts; the abiity of the cempanys markating
conbracions 1o markat Annowara: tha avallahibty of raimbursamant from govarmment aulhartizs and baath insurance companias far tha company's
pradusts; tha anilty o grow the compamy's viaCane business; the mpact of prodiect Tabilily lwwsails; the influsnce of exdensive ard casly gevemmaent
regulation; the volatiity af the tading price of (he company's comman stack and the soncentration of power in #s slock awnership. This nen-preemational
prasentalion is intended for invasbor audiences only.
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Broad Product Portfolio Across the Woman’s Health Life Cycle

Anovera : nnovera i .-:-._ i T Iimvexxoy
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REPRODUCTIVE HEALTH MENOPAUSE MAMAGEMENT
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Transitioned from R&D to Commercial Execution Following Product Launches

EBITDA Breakeven Update

* Company expects EBITDA improvement
throughout 2021

» Assuming a significant COVID impact in 1H
2021, projected quarterly EBITDA break-even
potentially delayed to 1H 2022 vingouere

First Half 2022

Bijuva

Launch

“ Dy s
Eu'itamdi‘-ﬂ' g April 2019 —
Frinatl Vlaning Launch
Merger July Z01E
2011 History:

l = Rore than $250M+ in R&D investment to date
= 3 products launched in 2 vears
= I 2020, ever TO0,000 units of ANNOVERA,

Fioteci L] The: s Pl ool ot o ARFYIVEIA s e ki T it 0 o oF P COMES 1 pamcomic e w2 e L 200 IMYEXKY and BUUVA filled by patients
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Updates for 2021

= Remain on track to meet Q4 2020 minimum net revenue covenant of $20M
= Renegotiated minimum net revenue covenants for Q1 and Q2 2021 to 518M and $22M,
respectively, which are based off of our COVID adjusted forecast

= Continue to work with Sixth Street Partners to reset the covenants beyond Q2 2021 as we
progress through the first half of the year and assess any ongeoing impact of COVID on our
business

= vitaCare divestiture process continues to move forward with significant interest

= vitaCare has signed contracts with two third-party pharmaceutical customers to utilize its
services to sell their products, with several others in the pipeline

= Signed customers are in the onboarding process with revenue to vitaCare expected to begin in the
first half of 2021

Therapeutics MDY




Recent Increase in M&A Activity in Women’s Health by Large Cap Companies

Six Recent Deals in the Women's Health Space; five in the Last 18 Months

Apr-17 Jun-19 Jan-20 Feb-20 Aug-20 Dec-20

Exclusive )
Acquisition Acquisition License Acquisition Collaboration
Agreemeant
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2021 Commercial Priorities Aligned with Product Opportunities

= AMNMNOVERA is positioned as the lead product with the sales force and receives the majority of
caommercial funding

Therapeutics MO

Effective Jan 1%, gained first preferred contract with a PBM that covers ~20% of commercial lives
= Approximately 250,000 {before generic entry] branded NuvaRing prescriptions adjudicated in 204% by this
PEM for more than 50,000 women
Continue to find new ways to engage doctors virtually while traditional access is limited
Marketing efforts are positioning ANNOVERA as the only long-lasting, reversible, patient-controlled and
procedure-free contraception, which fills a clear unmet patient need

= IMVEXXY is positioned as the second product with the sales force and we are investing in consumer
marketing to support continued growth

Effective Jan 1%, gained first prefarred contract with a PEM that covers ~20% of commercial lives
= Only branded product cavered by this PBM
= 260,000 branded VA prescriptions adjudicated in 2019 by this PEM
= Ower 500,000 total Wk prescriptions adjudicated in 2019 by this PBM

Anticipate intrease in gross to net margins throughout 2021

Increased cash pay out of pocket cost from $30 1o 575 effective Jan 19

Expected to drive growth through increased consumer marketing combined with sales team focus




ANNOVERA:

Unique Opportunity to
Create a New Segment
within Birth Control

Therapeutics MDY




2021 ANNOVERA Projected Volume Contribution per Channel

ANMNOVERA Projected Volume Growth Contribution (YY)

0000 B,000 - 12,000 57,000 — 76,000
- 5000500 [
30,000 — 43,000 I

S0000
A0000
Fl
20000 14,000 — 15,000
-

0

2020 Projected Yolume TEMD Marketing, Sales, efills Other Channels 2021 Projected Velume
and PEM Formulary [Afawxys, WS, Telehaalth]
Volume Drivers | Sales Force Marketing PBM Formulary m
10%-15% PEM
Assumnptions 2H2021 Mormal Access 2021 Budgeted Spend Market Share Gains 35%
: Reduced COVID A N Lirited PEM

Risks Include S 855 Reduction in Budget s <35%

Throughout 2021 Market Share Gains
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2021 ANNOVERA Projected Volume Build for Sales, Marketing and PBM
Formulary

ANMNOVERA Projected Volume Growth Contribution (YY)
vl

8,000 = 12,000 57,000 - 76,000

0000 5,000 - 6,000
- 30,000 — 43,000
0000
00D
20000 14,000 - 15,000
- -

’ 2020 Profected Volume TEMD Marketing, Sales, Refills Other Channels 2021 Projected Volurne

and PEP Formulary [Afawxys, WS, Telehaalth]
| Volume Drivers | ____salesforce | Marketing___| __pem Formulary __[EIE

Assumptions 2H2021 Normal Access 2021 Budgeted Spend 07 SR PN
Risks Include e oot 2031~ Reductioninbudger LAl P
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2021 ANNOVERA Projected Volume Build Reflects Growing Writers and Rx
Per Writer

= Champions and Loyalists growth driven by sales force
= 2021 volume gool equivalent to ~1.5 champlons per sales tervitory ocross the US
= Dabblerz and Trialists growth driven by zales force and white space marketing efforts

= Marketing spend supports expansion of the overall base of monthly writers, prajected to grow from ~1,200 in 2020
to ~3,700 in 2021

=  Eoles force currently targeting ~20,000 torgets
* Goal to Increase Annual TRx per Writer from ~9 in 2020 to ~15 in 2021

Writer Type Definition TRx

Champion Frequent Writers par quarter =12.00

Loyalist Consistent Writers per quarter

7
Dabbler Writes less frequently per quarter 3
1

A writer just beginning per guarter 5

Therapeutics MDY




2021 ANNOVERA Projected Volume Build Reflects Growing Writers and Rx
Per Writer

Avg Maonthly Writers of ANNOVERA
4,000

e ~3,700
Expect COVID - ™

3,500 impact through 20, /_,,e”"/- “3.313“;'..4-""'#-

3,000 A\

2,500 4 -

2,000 '

1,500

1,000

500 =170 I l I
= —= ——n _—n __ — - mE
1qz20 2020 3020 A020E 1021E 2021E IO1E 4021E
m Ave Monthly Champions m Avg Monthly Loyalists m Avg Monthly Dabblers
Avg Monthly Trialists ——Avg Monthly Total Writers
*Hivtareally the caligory has shemnwasonaliy invelomes purbculardy o disline during thie vemmer and Segtarsbar
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Sales Force Ability to Connect with Prescribers "IE*

Significantly Down from Pre-COVID Levels couio.1s
Trend of Salesfarce Reach & Freguency from Baseline
W Awerage Heach to Targets W Average Frequency to Targets
- 3%
o [IE S
5% Baseline
(4Q19)
15%
-25%
35%
k]
49% -A5H
S5%
Basaline 4th Qrk 2019 January & February 2020 April & May 2020 Augst & September 2020 October & Movermber 2020

*Mov dip due to haliday

* In a normal calendar year, we would expect 1o ses 10-15% of patients switch to new contracaplives! 1
*  However, due to COVID-19, we expect 3 much lower percentage of patients switching due to lower presariber visits!#!

Mt (112018 mulli-sporreor conlracepime study: {23 Corsumer C-Soece Community.
Therapeutics MDY




Successful Marketing Programs during COVID Highlight 2021 Omni-Channel Plan

Media Channels - Advertising

“Individualized” Content

Print & Office Materials

SocialfDisplay -
Branded/nonbranded
with updated messaging
and visuals

Search = Branded &
non-branded

HCP lournals =
Advertising and
sponsored content across
print and digital

Therapeutics MO

Drirect Mail [guarterly)
Emails

Call Center - Supplemental
reach, vacancy with Byte
Success Marketing

Office Education Tools -
demo ring, anatomical madel,
wall elings, lunch and learn
presentation, welcome kit,
market access ool

Patient Support Tools

Education on Insurance
Coverage

+ Trade and Pharmacy
Communications

- W
g
-




Successful Programs During COVID Include Virtual Medical Support

. = Ower 100 Programs conducted in the 4 quarter
Fireside Chats + Planned to run throughout 2021

* Conducted over 55 speaker programs with 560 attendees

) . q " * Generated over 470 attendees at the NPWH ANMNOVERA Product

Medical Education Theater

* Fublished 3 “Partner Perspectives” on the brands in Contempaorary
OBGYN

Therapeutics MO




Consumer Awareness and Education through Digital and Social
Outlets Efforts Are Key to Success

+ B60% of women in this category know the birth contral method they want before seeing
their Healthcare Professional

= Market is moving to long-lasting contraceptives at a ~15% &-year CAGR™
= ~47% patients rejected IUDs/Implants due to not wanting a procedure(®

= ANMNOVERA was developed to meet the needs of women wanting a long-lasting option
without the commitrment of a procedure

Wohe | Ly Banved an vk conpay fliage 121 ixred womasch Frd g
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2021 ANNOVERA Consumer Plans - NEW Channels Overview

Expanding into Broadening Reach with Custom Sponsorships -
CcTV Snapchat PopSugar and Other Platforms

Channel Objective:
»  Ingrease gwareness of ANNOVERA
into new high reach platformes

Therapeutics MO




2021 PR Campaign - “Just Say Vagina”

. _ |
MATIONAL SPOKESPERSOM ON PRODUCT: COMEDIAN - WHITNEY CUMMINGS T T

DAY 71

MATIONAL MEDIA DAY #2 02
SAMPLE TARGETS

COSMOPOLITAN ET
Feople UB

KOL SPOKESPEDPLE

S0CIAL MEDIA CONTENT
SERIES

WHITNEY CUMMINGS,
ANNOVERA CHARNELS

000

STAKEHMOLDER LETTER
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2021 ANNOVERA - PBM Contribution Projected to Contribute to Growth

Gained preferred coverage with one of the top
pharmaceutical benefit managers (PBM) with
~20% of commercial lives effective Jan 1%

= For the contraceptive class, ANNOVERA will be the
preferred branded contraceptive vaginal ring agent
= NuvaRing” excluded from formulary

= Approximately 50,000-60,000 wornen in 2019 (before
generic entry)

7‘{’ nnovera
LT itz and
o 5

piia 1]
frghora 1 mp N E g e chey
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2021 ANNOVERA Projected Volume Refill Contribution to Growth

0000

GO

S0000

Ll

30000

0 14,000 — 15,000

L0000

2020 Projected Valumae

Volume Drivers
Assumptions

Risks Include

ANMNOVERA Projected Velume Growth Contribution (YY)

B,000 - 12,000
5,000 = 6,000
30,000 — 43,000
= Current reflll rate is ~66%!1
= Projection assumes a refill rate of
only 35% providing upside potential
* TXMD goal is a refill rate 50%
TEMD Marketing, Sales, Refills Other Channels
and PEM Formulary [Afaxys, WSI, Telehealth]

57,000 - 76,000

2021 Projected Volume

35%

<35%

Hae; 111 Bsed on patienswho Sled cheir indiial preser ption throsghedialare Prewodprisn Senvices in Sep’ Somoer DL which e Comaany bedieves & indicaive of Jatere se B8 raoes, Defiaitian ol refil| is pacienns wha 4 Bed chesaghwPs
Inktially 31 iibor 184 7 hrougs YFS o Bed Sp3rATE I on B2 HOF 238 insurasco but Salion: mguanied samifermed ioa trial pharmacy.

BTaDEUthS M‘} D10 GAAS wzhanirs batad on gea i nany i ord islivati, 2001 selusie jremth costrbiotior ane procadid Norinfoes storal puspesis and de falsigisde st Tannal 3001 gpaklanss. ]




ANNOVERA Growth Catalyst: High Future Refill Rate

Strong approval rate from current and previous users

1,036 women: Phase 3 acceptability study!!!

= After 1 year of use; - "
men currently on

prescription contraception,

have stayed on therapy for
indicated that they : -

would consider using ANNOVERA, they would consider using L an avg of ~*11.5 years

even if they had te pay for it ANMOVERA If it were free {including irrterruptiuns}*zv"

= Today majority of patients have a S0 copay
= Current ANNOVERA refill rate is 66563
= TXMD goal is a refill rate 50%

Aot 1§ Oauioneson wart adiritud s corusaese cpce 1y 006l 1ha LIS tiaen vk ia o Phaus i 040 204 ILL et e 11, S Worka ot . Coavatertion 3O S04 52 1| Wormart prcaprioes e estram o
restnd b2 o racaria: euckact  aroryof S werer, Saa sppaid g for rerwcrat, s Coracrpics §7 U 256060, 1) usd oa pakeris ba Baecibas Frzagh o i Sapd) Dcsokar B15, which #he
Corparn batimves b rdicaiss of (niurs re¥ i raim. Deleiion of 1081 aeierh wha Vo ikough VTS il snclaibhes ©led 39 dhrough V02 oo baed spproved poeses gl drom e i i gt
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ANNOVERA Refills: lllustrative Power of Increased Refill Rates

Hlusirative ANNOWERA Net Revenue Opportunity at Year 5 Facit on refills is a
M TherapeulicaMD core
Amsumes consisbent 100000 patients staet on ANROVERS each year [1-5 year] compatency
Het Revenue Fer Unitaf 1,100
$600 Refill stickiness l6ags 1o camaourdid net reverss growth
=
#5500
[
3
5 5400
% $300 $335.6 Saa
= Increase
520“ 52:]3_1 I ~A60 imyear s
Increase e
5100 slﬂE_E in year 5
$110.0 revenue
s0
Year 1 Year 2 Year 3 Year 4 Year 5
—25% Refill Rate =508 Refill Rate =—T5% Refill Rate 1004% Refill Rate
‘Wamen curnently on prescription contraception, have stayed on therapy for an awg of ~11.5 years [incuding interruptions|'™
sote: | L Wersr ptne idted £ o T TS ST, O AT e e reae e,

aw v DOy e 3 TR 2 20
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2021 ANNOVERA Projected Volume Build from Other Distribution Channels

ANMNOVERA Projected Volume Growth Contribution (YY)
F0000 8,000 = 12,000 57,000 - 76,000

G000 5,000 — 6,000
30,000 — 43,000

50000

0000

0000

0000 14,000 - 15,000

10000

2020 Projected Volume TEMD Marketing, Sales, Refills Other Channels 2021 Projectad Volume
and PEM Formulary [Afawys, WS, Telehaalth]
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Top Distributors in Key Channels

#{nnovera

Other Distribution Channels Supplement

TherapeuticsMD Sales Force ~135 Reps and Managers

Delivering Our Current ANNOVERA Access and Volume

e
(e MUY, P Simpicakh

o Wgatifrie ] FAllPack voenivekght
Telemedicine Platforms
Large/Growing Segment

Mitrsderuks sre thapoparyel ik repetiv seran

18.8M
women on
———————————————————— birth contral R e Erae—ar
annually i
H »
——
afaxys WSI
Medicaid Market US Military Market
~15% of all ~3% of all

contraceptive sales contraceptive sales

N Sy W e T FH 1 L bl Esmeivarird Biminon g Bt W 4l T

Therapeutics MDY

MBG- Puerto Rico
~$200M in total
cantraceptive sales




Six Birth Control Telehealth Providers Live

= Emerging digital marketing and e-commerce platforms reaching millions of women each year
= QOwer 75,000 units of MuvaRing dispensed in 2019

- Fill LUl MR, =

£ Say helle o Annovera mem

“The firs vaginal ring teat lastsall year®

T Y m=m

7 e i s i
£ ey o i 8 ey

e MEERS 15 A WOEINAL CONTRE
Al Ha kA BIRTH MWTROL
of L AINIG THAT LASTE & WHOLE YEAR Why wur prients he Anrovera

== B & E B @ & 8

ANNOVERA is included on 6 telahaslith platforms:
aisli,

;:::-u} MURX. € SimpleHealth 3% Prstiéane (] PillPack twentyeight
u::um"upcwduuumum
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Afaxys Overview — Significant Public Health and Contraceptive Experience

afaxys

atlordakle mccwis

afaxys

alfordable acceis

= #1 Provider of oral & emergency contraceptives to U.S. public health and university clinics
= 10+ Years of providing reliable and affordable access to contraception

= 5,000 Clinics and other public healthcarg providears sarviced nationwide

16M Total oral contraceptive months of therapy sold (2013-2018)

A rde ey aee e propariy 2 their ropecioer ceveen.
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afaxys

Afaxys Highlights
9 Afaxys launching ANNOVERA into the Medicaid market:
~15% of the overall birth control market

= Medicaid market represents a significant revenue opportunity with ~15% of the
Medicaid overall birth control market

» 38 states cover ANNCVERA with Unresiricted Medicaid Fee for Service Access

= Full Medi-Cal access expected April 219 (~16% of national Medicaid population)

Focus slowed due to COVID-19
Planned
Parenthood = Foeus on all 55 Planned Parenthood affiliates, 8,000 sites
Title X, » Approximately half of the clinics have registered to order ANNOVERA,
STD Clinics
University = Cover university and college clinics nationwide
and College * Key demographic for ANNOVERA offering significant opportunity
Clinics » Launch began in September 2020

Therapeutics MDY




——
WSI: A Leader in Contraceptive Sales in the Military WSI

Wil FHG, L1LC

WSI has significant experience working in the Faderal Government Healthcare Systems
WSI Previously launched NuvaRing into the military

92 Military bases = Our goal is to have ANNOVERA in all major military treatment facilities
that provide contraception services through WSI
= 38 bases have placed ANNOVERA an formulary
= 34 bases have orderad ANNOVERA

Placed on Joint = Only long-lasting contraceptive that is on the Joint Deployment
Deployment Formulary formulary for women being deployed overseas

September 2020

In process — VA = -432,000 women of contraception age in the VA

National Formulary

AN LT S W 0 TR 3 S T AT
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nnoverar
Why is ANNOVERA a Unique Solution for the Military? 7{—:

= ‘Women in the military are actively on missions in the
United States and across the world AHHEWERR eorsbious abtitrates
o dhorls irid Lty der cenirataptheg
= Taking a daily pill while out in the field is not easy to do
or remember
= ANMNOVERA, with one ring in a small case, is easy to
utilize wherever these women go
*  Prowvides a full year of protection
= Eliminates the hassle of remembering to take a daily pill
and refill a prescription
*  Procedure-free
*  Patient-controlled fertility and menses with 28-day
cyclical dosing
* We believe this offers significant value to women whao
are deployed

Therapeutics M .




ANNOVERA Projected GTN Reflects Full Payer Coverage Starting in 2021

WAC Price: "$2_,EH:H] WAL Price: $2,090
100 .
= |Increased overall discounts/rebates reflect
0% increased preferred PBM coverage and
P expanded access in Public Health channels
= Met price assumes increased sales growth in
T 1.90% Public Health ehannel
0%
50%
A% Met Price:
i # Pharmacy Discounts, Wholesalos Costs,
el Payor Rebates and Co-Pay Assistanoe
20 B Returns & &llowances
1o% W et Revenue Margin
0%

2020 2021

2008 vl pricing & based i prelmmary piar and @vtimate. 3031 net pricing o prosdded Toe indermational purgoses and deds not reprisiont foeral 2001 guadanss.
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¥ Imwvexxy

Pl erd e

IMVEXXY:

Fastest Growing
Branded Product in
VVA Category
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IMVEXXY is “Redefining Relief”

A highly effective patient experience supported by strong clinical attributes

= Description/Indication
b I NMVeXX } = small, digitally inserted, softgel vaginal insert that dissolves completely
ol G:'r]-e.nﬂ'%hw[ﬁ = Indicated for moderate to severe dyspareunia

= Primary Benefit
= Efficacy demanstrated as early as 2 weeks (secondary endpoint) and maintained through week
12 in clinical studies

= Easy to use without the need for an applicator
* Mess-Free administration

= secondary Benefits
k! Iy - = Use amy-time of day

= =15 o0 ool * Lowest approved doses of estradiol 4 meg and 10 meg with no increase in systemic hormone
_E = levels beyond the normal postmenopausal range!!!

= Mechanism of actien and dosing that are familiar and comfortable
= Mo patient education required for dose preparation ar applicators
= Doze packaging to optimize compliance and convenience

* Reason to Balieve
= High patient satisfaction resulting in high refill rates

Hobe: (11 The thminal relemarse ol s sirarmdion e for segieal erboges Sy o e
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2021 IMVEXXY Strategic Initiatives

Increase Volumes and Market Share through PBM

= Effective January 1%, only branded product covered at preferred status at top PEM

{~20% of commercial lives)
~ Premarin® Cream, Osphena®, Intrarosa ® and Estring ® brands are all excluded and anly IMVEXXY will be
covered @ Tier 2
COver 540,000 totzl Vi TRx in 2019, of which 260,000 were branded
IMWEXXY will now be cheaper to the patient for all branded TRx in 2021 at this PBM

‘ﬂ]—q | Market Share Gains through Retail Partnerships

E_'//"’ = Continued focus on patient adherence and driving higher refill rates across all distribution channels
For patients without the preferred PEM pharmacy coverage, we are increasing the use of the co-pay card in
retail with chain store and Bio-lgnite partnerships

— Continued focus on improving refill rates

A8 wadervk e e AT Of et (rii B
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2021 IMVEXXY Strategic Initiatives

TXMD Realizing Higher Net Pricing

= Effective January 1%, cash pay program and high-deductible patients co-pay increased from 550 to 575
Significant improvement in GTM anticipated

— Expected increase in revenue due to higher net pricing should offset the effect of any initial decrease
in valumes due to this change

Key Takeaway:

Co-Pay changes anticipated to result in »30% net realized price improvement in 2021

Therapeutics MDY




2021 IMVEXXY Projected Volume Contributions per Channel

IMVEXXY Projected Volume Growth Contribution (YY)
700000
SE0,000 = 570,000 [70,000) = (100,000) 75,000 = 130,000 535,000 — 600,0001%

2020 Projected Volume Co=Pay Impact TEMD Sales & Marketing, 2021 Projected Volume
PEM Formulary

Co-Pay Dropoff Sales Force | Marketing PBM Formulary

GO0000

S00000

0000

5 ~15% Reduction in TRx 2021 Budgetad 20% Branded PBM
CESTIIIEETS {575 Cash Pay Change) 2H2021 Normal Access Spend Market Share Gains
Risks Include Greater than 10% Reduced COVID Access Reduction in Limited Branded PEM

Reduction in TRx Throughout 2021 Budget Market Share Gains
r'JcmejI_l'lﬁ Expected a-d,dlmnaluuude patertial from branded PER market share gains
erapeutics i

GanF wodumes based oo prebminary pear end extimaie. 2021 volume grosth condrButions are provided far informational purposes ard do nat regresent farmal 2021 gukdonce, L




2021 IMVEXXY Projected Volume Build from Pricing Considerations

IMVEXXY Projected Volume Growth Contribution (YY)
700000
I 560,000 - 570,000 [70,000) - (100,000 75,000 = 130,000 535,000 — 600,0001%

— 1

A0
S00000
0000

100000

2020 Projectad Velume Co-Pay Impact TEMD Sales & Marketing, 2021 Frojected Valume

PEM Formiilary
Volume Drivers Co-Pay Dropoff

erraE ~15% Reduction in TRx
pt (475 Cash Pay Change)

Greater than 10%

Reduction in TRx

Meabe 111 © Expected additonal upside patenitial from branded FER market share gins
erapeutics MDY

Risks Include

IO GRS wizhairres based on gl iany wear ord esbiinate, 2001 sodume grewth costrbutone ane proeded or nlarsaonad puspeses and de salsigneiont fonmnal 3001 guidancs, EL




Quarterly Expected IMVEXXY Net Price Build Shows Significant
Improvement in 2021

5 $70673
E lam 17 Cash Pay
i) : _:h:ngedw 575
365 : :
2020 Projected Annual Blended 2021 Projected Annual Blended
Net Price Range: Net Price Range:
s ~$46-548 $65-570
$51

S50
545 #ad
540 _ :

1020 2020 EI:!MI" 2020E17 1021E ZOE1E 3021E J021E

Liwrsge rni roveras por erit ednsbivdaiwd on usk ol o wielau b ared phanmacies Shided inin eei ravenus for ibsqaarier. Elaciha 103D, ihi reflecn s chargs in muchsdology From grewious "elaafaind i roverass por i which
i At o 0 patiesin e Guanier A0 e NS B B BT R TR
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2021 IMVEXXY Projected Volume Build for Sales, Marketing and PBM Formulary

IMVEXXY Projected Volume Growth Contribution (YY)

700000
O 560,000 - 570,000 (70,000) = {100,000) 75,000 = 130,000 535,000 — 600,0001%

500000 _

Ap0ooo
0000
00000
R

2020 Projected Volume Co-Pay Impact TEMD Sales & Marketing, 2021 Projected Volume
PBEM Formulary

Volume Drivers Marketing PBM Formulary

2021 Budgeted 20% Branded PEM

Assumptions 2H2021 Normal Access Spend Market Share Gaing
_ Reduced COVID Access Reduction in Limited Branded PBM
Rizks Include
Throughout 2021 Budget Market Share Gains

BMare 11 Eapechizd aﬂtﬂ.imrleJLI-.stic'e patential Iroen branded FERM markal share gains
eTaDEU 5 T30 GRAP wharvers Dused on goalimdnany e ernd st vt 2001 sodusie gromih costebution ane priedid o inforsatonad puspesis and 0o ol sipreie st Tomnal 3001 gu i ance. £




Reaching IMVEXXY Target Universe Through

Field Force Visits Strongly Supplemented by Multi-Channel Communications

Marketing Targets:
20,000

Field Targets:
11,000

Therapeutics MO

ALL TARGETS
Comprehensive Multichannel Approach

FIELD FORCE TARGETS

+ Focused targeting
= Right mix of calls and samples have a positive impact on TR
« supplement frequency with ermails/direct mail and media

IMVEXXY WRITERS

= Inerease depth of prescribing

Champions/Loyalists (C/L)
= Develop Champions and Loyalists

Source: BI Data VWA Market through September 2020

4




2021 is Our Year to Inspire and Drive Action with an Ownable
and Differentiated Campaign for IMVEXXY

Photematic YOU TUBE Quant (% Based on all Respondents)

Test and Learn with MOA Video (2 Minutes Long)

CTR VCR

Once engaged, most remain

5.52% 113 = 75%
YouRlllld  ouix {Benchmark*: 2256} '

*Mot Pharma Spedfic)

IMVEXXY Carnpaign Quantitative Test, N=150, Oct, 2020
August-5eptember 2020 Results, Msplay CTR 0.08%
CTR: Click through rate. VCR: Video Complation Rate
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Adherence is an Important Pillar to Keep Our Patient Engaged and o
Supported to Stay on IMVEXXY -

Bond Her to IMVEXXY Via CRM Program 2020 Adherence Results

- T |: T
& T A\
RESOURCTES. ? !’? b 1?

e (e k e, To Thie [nfo Tou Yend.

Therapeutics MO

= Adherence emails to patients
via website opt-in for
continued engagement

= Communications for patients

designed with coach and
friend voice

= Focus on fills for IMVEXXY allows for
continued revenue growth

= Average of 7 units per patient for
those patients who started therapy
over 12 months ago (through
vitaCare and copay card users)

= Average fills per year:
= Vaginal creams: 1.5/yr
= Vaginal tablets: 3.5/yr




IMVEXXY Market Growth Potential from PBM Preferred Contract

Gained preferred coverage with one of the top
pharmaceutical benefit managers (PBM) with
~20% of commercial lives effective Jan 1%:

= For the VVA class, IMVEXXY will be the only
branded agent on formulary

= Premarin Cream”, Intrarosa”’, Osphena®
and Estring” all excluded from formulary

= |n 2019 across all of this PBM’s plans, there were

540,000 total VWA prescriptions, with 260,000
branded prescriptions

¥ Imvexxy
Estraol vagre nserty

AN LT S W 0 TR 3 S T AT
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PBM Preferred Status a Significant Opportunity for IMVEXXY

= |n 2019 acrass all of this PBM's plans, there were 540,000 total VWA prascriptions, with 260,000 branded
prescriptions

= IMVEXXY is now the only branded product covered for the VWA class
= 4 brands now blocked (Premarin® Cream, Intrarosa®, Osphena®, Estring®)

= ‘When a doctor writes a prescription for one of these brands, it will now not be covered. A patient
must pay full WAC price unless a PA is approved, then the price would be a non-preferred copay

= We have conservatively modeled a ~20% branded market share gain from this PEM
= This PBM has already sent out formulary change notices to patients and doctors

= We will inform doctors via pull through sell sheets, field messaging, and targeting through identification
in the field force pre call planning system

AN LT S W 0 TR 3 S T AT
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Significant IMVEXXY GTN Improvement Projected Starting in 2021

100%
El
Bl
Tk
B0
S0
40%
0%
0%

10

WAL Price: 5206

2020

1.30%

WAL Price: <5227

2021

Decreased patient co-pay assistance for
non-covered cash patients anticipated to
drive significant improvement in IMVEXXY
GTN, offset by slightly higher payer rebates

Key Takeaway:

Co-Pay changes anticipated to result in >30%
net realized price improvement in 2021

m Phasenncy Diseousis, Whalesals Costs, Fayos
Ratates B CoPay Asistance

B Returns & Allowances

Mt fessaaue hargin

2008 vl pricing & based i prelmmary piar and @vtimate. 3031 net pricing o prosdded Toe indermational purgoses and deds not reprisiont foeral 2001 guadanss.
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¥ Imvexxy

L Lt

VVA Market Opportunity Based on IMVEXXY Net Price ~$80

TRxX Addressable TRx (Monthly)*
[including 60/90-day supplies a2 a single unit) Creams converted to monthly supply
VWA Market Volume 2019 5,269,549 10,113,133
Met Revenue Per Unit Total Net Revenue (S$M) Total Met Revenue (%M)
575 5395 $758
580 6422 $809
585 5448 5860

*Wimgimal Cream T last ~2-3 months per fill

Soamre: Prncd péan et por Syraohory Festh PHAST Dais - 3000
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BIJUVA:
First and Only FDA-Approved
Bio-ldentical Solution in VMS
Market

Therapeutics MDY




BIJUVA Fills a Significant Unmet Need for an FDA Approved
Combination Bio-ldentical Hormone Therapy

= 2002 Women's Health Initiative (WHI) study showed that the long-term use of certain synthetic
hormones (a combination of medroxyprogesterone acetate and conjugated equine estrogens)
increased the risk of breast cancer, stroke, heart attack and blood clots

- Prior to BUUVA, all FDA-approved combination hormonal products contained a synthetic progestin
and not a bio-identical progesterone

= After WHI, women and healthcare providers shifted to bio-identical hormone therapy as an
alternative despite estradiol and progesterone combinations being unapproved drugs for use
together

* Compounding filled the need for bic-identical hormone therapy
= All major medical societies and the FDA discourage the prescribing of compounded hormones

# NEED FOR AN FDA-APPROVED COMBINATION BIO-IDENTICAL HORMOME THERAPY

Therapeutics MDY




BUUVA is Indicated in a Woman with a Uterus for the Treatment of
Moderate to Severe Vasomotor Symptoms due to Menopause

KEY CLINICAL ATTRIBUTES

= o = First and only bio-identical combination of estradicl to reduce moederate to severe hat flashes
| Bijuva combined with progesterone to help reduce the risk to the endometrium

Strong efficacy and safety data

Sustained steady state of estradiaol

Mo clinically meaningful changas in weight or blood pressurgl!

Mo clinically meaningful changes in coagulation or lipid parameters!!

Mo clinically meaningful changes in mammogramst

Clinically meaningful improvements in quality of life and sleep disturbance datal!l

High amenarrhea rates (no bleeding) 'Y

OTHER KEY ATTRIBUTES

*  Once-a-day single oral softgel capsule — only cantinuous combined progesterane and
estradiol product

= Mo peanut oil unlike other FDA-approved progesterone products

= One prescription, one copay

= BUUVA is available in blister packages containing 30 capsules

el g
1570 e e

Mote: 1118azed 29 0 Lprar chabod shusty.
o SRV I 1. feora Farson, LT o), e ST Lo FoA, e al Oberat Gymeoal . JREELEI 1 AGL- 1AL Loba A of SL AN AT@ I N e opm i o0y Aiadl Wi, Corohe - ST, San (e, CA, LA, 3bairact w2t
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Bijuma.

BIJUVA Targets a Multi-Billion Dollar Market in the US

FDA-APPROVYED NOT PPROVED
Combination Separate Compounded
Synthetic Bio-identical Bio-identical
Estrogens + Progestins't Estradiol & Progesterone Estradiol + Progesterone
12M = 18M annual prescriptions
~2M annual prescriptions!? ~6M annual prescriptions!? containing estradiol andfor
progesterone!

Prempro , Activella’, Angelig
Fernhrt , Climara Fro |
Combipatch

Qral or transdermal estradiol Compounded estradial +
& Frometrium progestarons

Mot FDW-approved

FDA-approved to be used together

Mot FDA-approved

Hole 1] ket e A0l 2 s ACE L, PR MR g, oo 1 Thm o L, Ve, Bavuafonie®, [nanvee®, Rrice o] ] e shuing Hoeal1n Sohaions FHAGT Duti | Compatite ol Sideir, L Shandbed W, Wit P 8 Rocd e of the LS Congesiiog
Py kb, (niorral e ag of coresmuring pharmusie & WRIS pubkrion
B LRSS 318 et e Ty i B CA R
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Bio-Ignite Program

= Partnership program with compounding community
= Distribution of TherapeuticsMD product portfolio
= Channel largely ignored by pharmaceutical companies

= Provides cannection of community pharmacy to high
writing E+P prescribers

Therapeutics MDY

Bio-lgnite” {

Enks physicians, patients, and comrmunity
pharmacies like mever balons
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The Bio-lgnite Partnerships are an Anchor for Future Growth

70+ locations added since March 2019 Anticipated BIIUVA Usage
Campounding pharmacists report that they would
recommend BUUVA for about 1/3 of the patients

300 sy
IN%
250 £k
Fle] i
150 FEE
Wk

hlie] RN
50 T
Q P

¢ of borations E4P Patiorls Approgriate  Amang thods who see ot

Tor BUANA, [n=150] least seme as appropriabe,

s w200 E+F patients to wham

would recanmend BUUWVA
{n=121}
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NASEM Report

Mational Academies of Science, Engineering and Medicine (MASEM)

= Report commissioned by FDA and published on July 1, 2020 to gain independent analysis of
the safety and public health risk related to compounded bio-identical harmane therapy
(cBHRT)

= MNASEM recommendations for stronger regulation and discipline around promotion and
dispensing of cBHRT

= The cBHRT market size is ~12-18 million prescriptions a year in the US

* Compounded preparations are often marketed as safer alternatives to the FDA-approved hormone products;
however, the FDA does not review or approve compounded preparations for safety, guality, or efficacy

* FDA asked the Mational Academies to convene a consensus study to evaluate the safety, efficacy, use, and
overzll clinical utility of cBHRT

Therapeutics MDY




BIJUVA Market Opportunity Based on Long-Term Net Price Range

VIMS Market Analysis (2019) FDA-Approved Compounded
TRx 7,187,700 8,000,000 15,187,700
Met Revenue Per Unit Total Net Revenue (5M) Total Net Revenue (5M) | Total Net Revenue (5M)
$75 5539 5600 51,139
580 5575 5640 51,215
585 611 $680 $1,291

Soamre: Prncd péan et por Syraohory Festh PHAST Dais - 3000
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Strong, Long-Term Patent Protection Across All Three Products

TODAY
2020

@ ccvrveennn [[ anesanrans

BUUVA Patent Summary

2032 2023

IMVEXXY Patent Summary

Patented claims cover the product and
the labeled indication

US lssued / Allowed: 1471 l.f’ -

US Patents Pending: 10 \

Therapeutics MO

Patented claims cover the product and
the labeled indication

M| US Patents Pending: 17

' [ Mlawed: /1 (’
Q : LS Issued ‘
N\

ANNOVERA Patent Summary

Patented claims cover the labeled
indication (pending claims directed o
the product) -

USs lssued [ Allowesd: 370
US Patents Pending: 5

I

O

= ANNOVERA currently designated
as a complex drug by FDA




Key Messages 2021 and Beyond

* Qur focus for 2021 is to execute our commercial plan to drive outsized growth
= Renegotiated minimum net revenue covenants for Q1 and Q2 2021 to $18M and S22,
respectively, which are based off of our COVID adjusted forecast

= Continue to work with Sixth Street Partners to reset the covenants beyond Q2 2021 as we
progress through the first half of the year and assess any ongoing impact of COVID on our
business

* Continue to utilize our “best in class” commercial platform that will allow for significant value
growth as we maintain an efficient cost base that can be leveraged as revenue grows

= Strong product and patent portfolio
= Experienced management and commercial team

= Successful execution of our 2021 plan positions the company to reach over $200M in total net
revenue for ANNOVERA in 2022 even with less than 1% market share of the contraceptive market

Therapeutics MY




Appendix #Annovera
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TherapeuticsMD - o

For Her: For Life.

The Need
for ANNOVERA




Prescription Birth Control Market

Contraception Choice of Women Age 15-50 % of Women Using Prescription Contraception by Method
{72 Million) 18.8 Milllan Wemen

Patch
1%

Prescription
Contraception
26%

Prescription Contracaption

Sterfieation

e 1] sl W i, G et by
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Use of IUD Continues to Increase

W Kat Usizg Czniraception
Suerikzation

& Kan-grascription Contracrphins
Oral Costsacogtion

e

=R

& Dkar Freseripsian Contraception
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Status of Contraception Use Amoung Wamen 15-93
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Why is the IUD Market Vulnerable to Change?

" Long-acting contraception is the first line recommendation from the CDC and medical sacieties/lh )
The Affordable Care Act allowed for expanded access and affordability to LARC methods which were previously unaffordable
for many women
— Medical Societies have recommended LARCs as frentline therapy over the past decade creating the Standard of Care

* Long-acting methods of contraception (IUDs and Implants) have been experiencing the greatest growth among US women
over the past 9 years (+15.3% Net Revenue CAGR)! 19
— LARC usage has steadily grown from 23% of women on prescription contraception in 2013 to 31% in 2019 {approsimately G

women in 2019)
BUT

= Only ~11.8% of women who are offered an IUD get the product™
= 18.20% of women will remove an IUD within the first year due to dislocation and adverse events!?

= 44% of women will remove and IUD within the third year

= Only 56% of office-based Obstetricions/Gynecologists, family practitionars, and adolescent medicine spedialists offerad on-site
IUDs; only 32% offered implants®™

v i vt st iy ey Dbt Bymeond, KTEINE N w180 1Py Srbnlae 3, [ty i dacdmanran, Trmisstrpion der acsbn et Sralmsizs 75 1% | M), dealible o
L i s T T, LRI VIS, TR FE 12, 0 D Y A 0l it i el ) P, 1l Ll 4 FAOILN S0 D e 00, Wl 100 Mt

et MATE 1] 114
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The Developer of the Most Successful LARCs Understands a Large Section of the
Market does not have a Long-Acting Solution EVERYONE can use

Developer of all the ariginal long-acting, reversible

contraceptives and top selling products in the US and Worldwide

“2% POPULATION
° . . ) . :
( COUNCIL = Over 150 million women worldwide are using Population Council LARCs

Ideas. Evidence. Impact. *  ParaGard® (intrauterine copper contraceptive),

s Mirena® (levonorgestrel releasing intrauterine system),

= Morplant” (levonorgestrel implants)

= Callectively SBillions in sales worldwide

2B bsrmarke, o Bor g ol s e e e,
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e The Population Council Developed ANNOVERA as a

{ Long-Lasting Solution for all Patients and Providers

= TXMD is looking to create a new market segrment in the contraceptive market

= The market void that exists today demands a long-acting Birth Control Product that ALL doctors can prescribe, and
all Women can use without a procedure that offers Immediate Cycle Control to meet the needs of women today

Long-Acting Contraceptives =l

Long lasting, procedure free, patient-

controlled, vaginal ring that provides control
of fertility and menstruation for 1 year*

Short-Acting Contraceptives

FHROVERR & ine o 107 21 D0Tinudut s nd e oved Tor 7 days cach opoe for 13 orckes.
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Development led to a Differentiated Product that can create a new segment in Birth Control

Primary Benefits:

= Only FDA-approved long-lasting reversible birth control
that does not require a procedure or repeat visit
Empowers wamen to be in control of their fertility and menstruation
— Inzartad for 21 continuous days and removed for 7 days each oycle
for 1 yaar (13 cyelag)

Secondary Benefits:
= Only preduct with new novel progestin — segesterone acetate'!
= Mo androgenic, estrogenic or glucacarticoid effects at contraceptive doses®
= Ultra-low dose 13mcg ethinyl estradiol
Reasons to Believe:
= Soft pliable ring that women don't feel once inserted

= High patient satisfaction in a phase 3 clinical trial
acceptability study of 1,036 women!2!

= =8 averall satistaction, sdherence (94.3%) and continuation {78%)

“Hasrd on prarmacnbogizal wedi nasimals snd i vitrs sted o The clnical sigrificance of these datais not known.
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Segesterone Acetate — the Only Progestin in Combination Hormonal

Contraceptives Derived from Progesterone

#{nnovera Derived from [l @
i Al - < ] :\:,_hﬂ

Progesterone

Progesterone Derived
Segesterone Acetate

= Highest anti-ovulatory potential of available progestins®?*
= No androgenic activity at contraceptive doses™

= Androgenic activity may be responsible for acne, hair growth, weight gain,
breast tenderness, and mood changes

= Mo glucocorticoid activity at contraceptive doses'”

= Glucocorticoid activities may affect water retention

cal skadma i rimak s oz akdes. The dheical signibcance o these daaa red krowe.
1 nﬁ.mlﬂ.«-al Fpnass. P AR T Rebon, A Bipen Resew of Chaical Frarmacobogy, Ascepded Sep 2215
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Derived from
Testosterone

¥ Testosterone Derived
= Morethindrone
= LevonorgesireliMorgestinal
= Desogestrel’Etonogestrel
- Morgestimate [Morelgestraming
* Diemogest

¥ Splronclactone Derlved
*  Drospirenone




Real-World Evidence of ANNOVERA Market Share Gains from All Products

Champion & Loyalist NRx Marketshare
M (=1 =
(Orals on separate axi=s)

91.2% H59.9% 29.7%

Seearzer; Samphary Pronziber lewel data wappdemeont sith oFS and copay cond ot compaeton Sawd on Sy phany Preaoiber leseldata.
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Anticipated Mix of ANNOVERA Patients Based on Survey and Real-World Data

IUDs = ~21%

= 20+% of IUD users that remove the IUD due to side effects
Implants = ~10%

* 204% of implant users that remove due to side effects

NuvaRing (single month ring) Users = ~20%

*  30-40% market share of current NuvaRing volume at peak
= Oral Contraceptives (pills) = ~39%

+ Continued deterioration of pill users that are shifting to long-lasting methods
Other (sterilization, injections, patches, other) = ~10%

Source: Birth Contral lourney, ANNOVERA ATU, Internal witalare Data
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7{nnoverar
ANNOVERA Patient Types -' i 5l
= A single contraceptive product for most patient and prescriber types
— Benefits for the diversity of women — suppaorts patient preference
— Amenable to women of all ages and demographics
— Awvailable to all prescribers — no special training, equipment, or inventary

* Immediate control of both fertility and menstruation®

» Self-administered, long-lasting benefits with immediate reversibility (without requiring a procedure for
insertion and removal like IUDs or Implants)

i Ideal tar anyons wha coes nat want
.' totake a product every day and
dossn't want a procedure

Wormen birlh-spacing —
betwizen children

Caoll=ge women — no nesd for
rranthly refills

From adolescents to women who
are approaching mencpause and
slill weanl contraceplion

Wiomen in the military — control
fertility and menstreston for 1 =

year (13 cyches)®

Mulliparcus women and those not
in monogamous relalionships

S reented dor 2L oorivaesdap o e ke T dag e baptle
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Prescription Trends Continue to Increase Month Over Month

Full Cosesus e L irvch
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= ~17,000 TRx by ~5,000
writers, since launch
throwgh December 2020
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