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Item 7.01. Regulation FD Disclosure.

TherapeuticsMD, Inc. is furnishing as Exhibit 99.1 to this Current Report on Form 8-K an investor presentation which may be used, in whole or in
part, and subject to modification, on October 1, 2019 and at subsequent meetings with investors or analysts.

The information in this Current Report on Form 8-K (including the exhibit) is being furnished pursuant to Item 7.01 of Form 8-K and shall not be
deemed to be “filed” for the purpose of Section 18 of the Securities Exchange Act of 1934, as amended, or otherwise subject to the liabilities of that section,
nor will any of such information or exhibits be deemed incorporated by reference into any filing under the Securities Act of 1933, as amended, or the
Securities Exchange Act of 1934, as amended, except as expressly set forth by specific reference in such filing.

Item 9.01. Financial Statements and Exhibits.
(d) Exhibits
Exhibit Index
Exhibit
Number Description

99.1 TherapeuticsMD, Inc. presentation dated October 1, 2019.
104 Cover Page Interactive Data File (the cover page tags are embedded within the Inline XBRL document).




SIGNATURES

Pursuant to the requirements of the Securities Exchange Act of 1934, the registrant has duly caused this report to be signed on its behalf by the
undersigned hereunto duly authorized.

Date: October 1, 2019 THERAPEUTICSMD, INC.
By: /s/ Daniel A. Cartwright
Name: Daniel A. Cartwright

Title: Chief Financial Officer
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Forward-Looking Statements

This presentation by TherapauticsMD, Inc. (referred to as "we” and "our”) may contain forward-loaking statements.
Forward-locking statements may include, but are not limited to, statements relating to our objectives, plans and strategies,
as well as statements, other than historical facts, that address activities, events or developmants that we intend, expect,
project, believe or anticipate will or may occur in the future, These statements are often characterized by terminology such
as "believa,” "hopa,” "may,” "anticipate,” “should,” "intend,” "plan,” "will,” "expect,” "estimate,” “project.” "positioned,”
“strateqy” and similar expressions and are based on assumptions and assessments made in light of our managerial
experience and perception of historical trends, current condifions, expected future developments and other factors we
believe to be appropriate.

Forward-looking statements in this presentation are made as of the date of this presentation, and we undertake no duty fo
update or revise any such statements, whether as a result of new information, future events or otherwise. Fonward-looking
statements are not guarantees of future performance and are subject to risks and uncertainties, many of which may be
outside of our control. Important factors that could cause actual results, developments and business decisions to differ
materially from forward-looking statements are described in the sections titled *Risk Factors” in our filings with the
Securities and Exchange Commission, including our mast recent Annual Report on Form 10-K and Quarterly Reports on
Form 10-0, as well as our current reports on Form 8-K, and include the following: our ability to maintain or increase sales
of our products; our ability to develop and commercialize IMVEXXYE, ANNOVERA™ BIJUVA® and our hermene therapy
drug candidates and obtain additional financing necessary therefor; whether we will be able to comply with the covenants
and conditions under our term loan facility; the potential of adverse side effects or other safety risks that could adversely
affect the commercialization of our current or future approved products or preclude the approval of our future drug
candidzates; the length, cost and uncertain results of future clinical trials; the ability of our licensees to commercialize and
distribute our products; our reliance on third parties to conduct our manufacturing, research and development and clinical
trials; the availability of reimbursement from government autherities and health insurance companies for our products; the
impact of product liability lawsuits; the influence of extensive and costly government regulation; the volatility of the trading
price of our common stock and the concentration of power in our stock ownership.

This non-promotional presentation is intended for investor audiences only.
| B |
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ANNOVERA Test and Learn
Market Introduction Update

= ANNOVERA Test and Learn Market Introduction has begun
= Full launch expected in 1Q 2020

SRINA M Pt By

= Current Test and Learn Market Introduction sales staffing
= 36 Sales Representatives from existing 190 territories will now promote ANNOVERA in
addition to our other products

= 23 current Regional Sales Managers and 12 Compounding Key Account Managers will
introduce ANNOVERA to the top targeted Health Care Practitioners outside of these 36
territories

* Unique commercial payer environment provides the expectation for initial net
revenue of at least $1,100 per unit with the potential for improvement’

= Payer cycle expected to be considerably shorter than menopausal portfolio with
44% commercial coverage achieved in under one month of being available in the
channel?

= ES| adjudicating ANNOVERA at Tier 3 as of September 2019

Y5110 assumes palients mesling the entena of 1} commearcially insured pabent ar 2 approwed wis a Medcal Mecessity Lather,
Doea nol include cach pay saleg,

IRIRAT September 2015 and Aocount Insights
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#nnovera  ANNOVERA Unique Commercial
Payer Environment

= Commercial payer environment for contraceptives provides patient affordability
without the need for a TXMD open access program
= In 2012, the Affordable Care Act (ACA) required all health insurances to cover,
without cost-sharing, the full range of contraceptive methods and services
approved by the FDA as prescribed for women
18 methods of birth control — at least one product in each method without a generic
equivalent must be covered with no patient out-of-pocket costs
~ If a provider recommends a specific option or product, plans must cover it at no cost
—  ANNOVERA does not have a generic equivalent, creating a strong dynamic for
coverage in all 50 states

= Affordable Care Act Implementation (Part XXVI) specifies:

—~ "If an individual's attending provider recommends a particular service or FDA-
approved item based on a determination of medical necessity with respect to that
individual, the plan or issuer must cover that service or item without cost sharing.
The plan or issuer must defer to the determination of the attending provider.”

— Typical response within 48 hours on decision
| B |
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Portfolio Approach to Women’s Health
Sum of the Parts

ﬁnn_ouerc:_ 3 vitaMedro f{nngver:::: Bijuvaice ¥ Imvexxs
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Preratal Witaming

Focused on lifespan of the patient and healthcare provider’s needs
Innovative products, chronic conditions, large markets

200 sales representatives focused on single call point

Products transition from one to the next through the various stages of life

* contraception = prenatal vitamins = contraception = vasomotor symptoms = vulvar
and vaginal atrophy

Patient cost conscious portfolio

+  Products with patient out-of-pocket costs as little as $35 with copay programs*
«  Possibility of no out-of-pocket costs for ANNOVERA

* Copay ac little as 535 with commercial coverage. Offer not valid for patients enrolled in Medicars, Medicaid, ar ather
tederal or state health care programs [including any state pharmaceutical aszistance programs). Program Terms,

TherapeuticsMD’
Conditions, and Eligikility Criteria apply.
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TherapeuticsMD (TXMD)

Focused on developing and commercializing products
for women throughout their life cycles

¥ T o B ' ——
Imvexxy Bijuva.
b bl rhi,
fslradicl vagiel nserty . e
oo ESLTACNC V) TSI CafrLies
First and only long-lasting (one
Key Value Easy to use, lowest approved | First and only FDA-approved bio- ear/13 cIE!;} rg::cedurg-:free
it dose, designed to support identical combination product p LU 2lts N
Proposition patient compliance P patient-controlled, reversible
| birth control product
'T:::c:;::i;j: 32 million women'2 36 million women* 43 million women®
Us TAM
= 3 3.5
Opportunity AL >$258 $587
o Approved May 29, 2018 Approved October 28, 2018 & -’:FLPLWE" f“:g;’;t 1t"i?'s 2“18;:,19
atus . es earn Introduction:
Launched August 2018 Launched April 2019
9 2 Full scale launch expected: 1Q20
| D |
1} Tha Marth Arssrcarn Meropod s Sockaty ManagansT af sympiomads vikwaaginil shaphy 3010 pasrsan eivereeri of Tha hiorty Anacican Meropains Sociehy
Manazause. 2013007 M-I
E:::::ﬁh. .T".‘.‘-'x:._'.f’:-‘,“” Pradpirves ] Doeiotins oF Sl ATTRALp i WO i et Frvaang theray bia b of T Wiorens Haarth Wdaive.
}m‘{é':w J_S C-e-'h:-1a‘;}i:xzﬁm‘;;‘:mﬁon;tﬂw-.:r-lm-:ows The l"apel..ltil:s MD’
 Corrrioa e v T rised s, Duscnarnat by VS 1016 Pasae T, For flen Fr Eife. &

THQErae G WIORS, GuaTikes ME Anatyts, COmpany Srge. LDng g 18msmtike contparive mark i nckioss MaplitesArplanon, Bhera faly, PILigis and LNty Ma) SNeS a5 ssponed N company réags




The Scope of VVA in the US
64 Million Menopausal Women in the us'

~1in2
~32M

menopausal wamen
have symptomati

VVAZ

...but ONLY

50%

(~16M) have
received
reatment?

+ 18% (~5.7M) are
previous VWA therapy
users who have
discontinued?

+ 25% (~BM) are
currentformer
Over-the-Counter (OTC)
therapy users?

1. Wysccki S el al. Ciin Mog! Insigids Reprog Health, 2074;8:22.30.
2 Kingabaig 54 et al. J Sax fad. 201714413424
3 IME Haplih Plan Claims (Apil 2008-5ar 2011},

That means

v/
93%
are Treated with are NOT Treated with

Prescription VVA Prescription VWA
Therapy*? Therapy??

TherapeuticsMD’
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”%ﬁ%‘éﬁ&y Launch Approach Developed to
Shift Entrenched Behavior

Remove Barriers Drive Early Experience for a Drive Share Momentum
Differentiated Product Through MNew Writers and
Share of Existing Writers

= No new Estrogen product = Open access approach only = Continuous unlocking of
launched since 2000 works for a product that delivers new levers as insurance
h y - - = | r A0 -

TherapeuticsMD’
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IMVEXXY is “Redefining Relief”

A highly effective patient experience
supported by strong clinical attributes

¥ Imvexxy
Ipstradiol vaginal ingerts)
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=Small, digitally inserted, softgel vaginal insert that dissolves completely
=Easy to use without the need for an applicator

*Mess-free administration

=Jse any-time of day

=Lowest approved doses of estradiol 4 mecg and 10 mcg

=Efficacy demonstrated as early as 2 weeks (secondary endpoint) and
maintained through week 12

*FK data - No increase in systemic hormone levels beyond the normal
postmenopausal range*

=Mechanism of action and dosing that are familiar and comfortable
=MNo patient education required for dose preparation or applicators
=Dose packaging to optimize compliance and convenience

= High patient satisfaction resulting in high refill rates

*“The clinical relevance of systamic absorption rates for vaginal estrogen therapies is not known.

TherapeuticsMD’
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?mﬁﬁy August Launch Metrics

IMVEXXY Launch Metrics

Total paid scripts! ~
(August 1-31, 2019) 44,600
Total patients :

(since launch through August 31, 2019) 87,400

Total prescribers? ~
(since launch through August 31, 2019) 14,800

Tezal pfwcnmhn data is based on KIS prescriber lpved data plus additional unique patients wentfied through ebilization of aur afardabdity
This includkes & tao woek eslimation for the kg in repanting retail data, which can cause mingr Nuclualions in halodical comparisans,

2 Total Urique Prescitess thal have ssnta preseriplicn 1o 3 pharmacy for af beast 1 ptient for IMVEREY. ThEI’EIpEUtiCSI""lD-
Lo Lo For Ll 12




?!wafl“;f:mﬁf;? Launch Results Remain Strong and
- On-Track: Strategy is Working

Imvexxy TRx Launch Comparison
70,000

60,000 @ =
@ Rl )
® Nl -
50,000 43,200 == Livusay
- ;;/"-«mu

40,000 =

’71—3?.5::0
30,000 @ o

- 28100 (@5 r.fh_'rr.'.a
24,000 - e i
b
20,000 _ 19,800 —
aim s I'I“r{II_EJEII'
10,000
0 Mo 1 MenthZ Marth 3 Monthid MenthS Menth S Monh T Menth@ Manth 8 Mon® 10 Menth 11 Manth 12 Mot 13 Kealh 14) Manth 15 Ments 98 Beath 17 Merth 15
— TR 200 5300 8400 13300 14,400 12200 23500 Z3GED0 2BA00 3200 EITTO0  ITEDD 45500 44,510
= Magilem 25mog 3m 3600 8200 12500 17800 21000 24000 ZETO0 2BV 3GAN0 3T 200 43200 46800 47800 ERGOD 4B OO0 ST.TO0 KA GOD
— i a T 1,100 2,700 2500 5100 B 100 7,300 A.200 0500 13300 14800 G000 W10 | 18000 18400 15000 200800
[IIETE i} 140 2400 300 500 &0 BN TEM AT 0&0 1260 13800 TG eS| 161 IREG 15200 X806
®  Markal Sham % Lk o b ko A% 5 B B T B 5% £
&) Market share *Month 14 for IMVEXKY is August 2019
B

Fafarancgs:
1. Tefal prescipton daba is based on 12Y1A presarniber level dala plus addlicnal unigque patient data idealiied thiaugh ulifzaton of cur afeedabikty pragram.
This includes bwo weeks af aslimation for the lag in reporing retail data, which can cause miner fluctuations in kistorical comparisans.

2. Csphena and INraresa data sourced frem Symghony Health Infegrated Dacaverse H >
3. Vaglern el sourced fom KIVIA Netonl Prescibe Lavel Dt TherapeuticsMD
4. Markal share dala based on IQVIA prescriver level dala plus addilicral unique patent data ideniifizd through uliization of cur afferdabiity program For Hor Farf i

Allfragemarks are the praperty af their iespective aeners




¥ Imvexxy ) .
!jxl'aﬂmivx_i“alinsa*tsﬂ} Continued Strong Patient Adherence

IMVEXXY Patient Adherencel-2

» Average # Fills QeI
lu'lu:l-r_lm_ Inllla_l tor Thoee .i}lluwable Fills
Prescription Fillad Pafisnts Given f,h_E Mu_:mih
of Initial Fill
Aug 2019 1Fill | 1 Fill - IMVEXXY: 3.8 fills/yr3 (through Aug)
JJ"" 22%112; ;i E'::S ;E'::S » Vaginal creams: average 1.5 fills/yr*
un 4 Fills ills . .
May 2018 e S - » Vaginal tablets: average 3.5 fills/yr*
Apr 2019 3.5 Fills 5 Fills
Mar 2019 4.0 Fills . G Fills
Feb 2019 4.5 Fills 7 Fills
Jan 2019 5.0Fills & Fills
Dec 2018 5.4 Fills _ 9 Fills
Nov 2018 6.1 Fills 10 Fills
Oct 2018 6.2 Fills . 11 Fills
Sep 2018 6.7 Fills 12 Fills
Aug 2018 8.0 Fills 13 Fills
lul 2018 2.0 Fills 14 Fills

Example of calculation: For patients who filled thelr initlal prescription In Movernber 2018,
each of those patients averaged 6.1 fills from November 2018 through August 2019

| e
1) Average rumber of fills per patiend is the average rurmber of fills per patient grouped by their inilial month on therapy
2} Total prescription data is bas=d on 12VIA prescriber level data plus addiionsl unigue patients identified through utilzation of our

affardabiity program - »

Ay Average number of fills for all pabents is calculated as Total Rx f Total Patents. The l"ElDELItICST“m
4} Tolal Ru/Patient Gounlt Far Eler, For Life 14




¥ Imwv ~ e _
Ve Value of Additional Fills

Pearcent of market hased on patient count of 2.3M and 4 fills
Average Net
Revenue [ Unit

$80 $184M $257.6M $331.2M $404.8M
$230M I $322M | $414M $506M

Percent of market based on patient Count of 2.3M and 5 fills per year
Average Net

Revenue / Unit

$230M £322M $414M $506M
$2875M | $4025M |  $517.5M $632.5M

Percent of market based on patient count of 2.3M and & fills

Average Net
6 L Revenue [ Unit

Filsiyear $276M $386.4M $496.8M $607.2M
| $345M $483M $621M $759M

ik apparunily is caloulabed by rmultiphing the rurmber of patients on products aanually limes the market share Eres (he average
numbir of flls per patiant per yaar times tha average potentisl net revenue par unit. A% 5100 avarage net revenua. the value per fil

ranges om S5TM 1o $126M, depending on el share. TherapeuticsML’
L Her o £ e
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¥ Imwvexxy The VVA Market Exceeds $1.7B
Gross Revenue Annually

bt v e

12 Months
Product th;::ngl_};tl;Te Gross Dollars for 20181
Units?
Estrace® Cream Brand & Generics 2,000,000 $554.,450,000
Premarin® 1,190,000 $460,760,000
Vagifem® Brand & Generics 1,500,000 $454,550,000
Estring® 259,000 $114,360,000
Osphena® 217,000 $75,910,000
Intrarosa® 209,000 $46,940,000

2018 Value of the VVA Market $1,700,000,000

11 Syirghony Haallh Selutions FHAST Data powansd by IDE; MBS dallar.
All frademarks are the properly of their respeclive camers.

TherapeuticsMD’
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¥ Imvexxy .
Esl"aﬂiuluagj'alimm} Commercial Payer Status

Top 10 Plans Account for ~71%
of all Commercial Pharmacy Lives

[Plan_ |%ofLives' |Status? |
Adj r.atlng as of September 2019

e | oo [detgmorown |

s | 1% [ Adammgmorwte

[Pime | ow | adudcatngeeotuity |

(opumi | 6% | adudcatngosoruits |

e s e

Awaiting decision
petia gl ~1.8M of these lives are adjudicating

| e B
Adjudication of clairm by payer: IMVEXEY is an gayer formulary as covered produst
1Py urnboms s of My 2019 and is being subrmittad to insurance company for payrent by payer to pharmacy.
Saeljaclication status Teom BMIT Saptembier 3000 ard Arres ingights The rapeuticsm’

P Fler far Life,
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¥ Imvexxv:

fstraciolvaginel msertg™ :
aliie il Medicare Part D Payer Status
Decisions Expected 3Q/4Q19
Top 6 Plans Account for ~78%
of all Medicare Part D Pharmacy Lives
T e A e
Humana 17.9% Decision expected 3Q/4Q19
CVS Caremark 14.1% Decision expected 34019
e cars i 13.6% Decision expected 30/4Q19
Decision expected 30/40Q19
Express Scripts/ Cigna B.5% ~1M of these lives are adjudicating as
of June 2019
3 6% Adjudicating maintenance pack as of
=S 101/18 and starter pack as of 3M/19
| B |

Adjudication of claim by paver: IMVEXXY is on paver formulary as covered product

"Plan surnbers s of Jub 2019 and is being submitled W insurance comparny for payment by payer Lo pharmacy.

Adglpiclieation status Ioom MMIT Sapeenmber 2009 ard Aocst Ingights The rapeutics rVID,

P T
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¥ Imvexxy
st veggrel inert)
20 2019 Actuals
Column A
Mo Insurance

IMVEXXY

How Adjudication Rate’
Will Change Over Time

Column G

Medicare Eligibla
Patiants

Column B

Commaercial
Insurance

% of Business 3% G2% 35%
% Adjudicated 0% 0% &%
Cantributicn o Gverall Adjudicatian Rate 1% F1% 3%
Cwerall Adjudication Rate 3% (up from 27% in 1019)

Column A

IMVEXXY

Target Adjudication in Second Half 2020 before Optimization Complete

Mo Insurance

Column B Column C

Commercial

Medicare Eligible
Insurance i

Patients

% of Businass 3% 52% 35%
% Adjudicated 0% 78% 65%
Caontrbution e Gverall Adjudication Rate 0% 47% 23%
Overall Adjudication Rate T0%

Target Adjudication as Optimization is Complete

Column A

Column B Column C

IMVEX XY Mo Insurance Commercial Madicare Eligible
Insurance Patients

% of Business 3 52% 35%

% Adjudicated % 7% BY%

Contibution to Cverall Adjudication Rate % 54% %

Owerall Adjudication Rate 85%

e R
“tdjudication Rale= Paercent of Business multiplied by peroent of claims being covered The rapeuticsm’

P Fler far 1
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IMVEXXY Model Different Than Typical
Pharmaceutical Launch

How to Optimize GTN

Gross Revenue

+ Improve mix of starter and maintenance packs
* Increase Average Selling Price (ASP)
+ Increase copay for those without insurance
+ Set limits on patients with high deductibles
+ Negotiate lower rates as volume increases by leveraging

Wholesale Costs portfolio of products (ANNOVERA)
+ Direct sales opportunities

...... Patient Copay Assistance

Fharmacy Discounis

Payer Rebates

Returns, Allowances & Other Accruals

Cost of Sales

Gross Margin

Sales & Marketing Cost

TherapeuticsMD’
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Example: How a Prescription is Paid
& the Impact on Manufacturer

Column A Column B Caolumn G Column D

Patient's Commercial Commercial Medicare Part D
Insurance Insurance Used |Insurance Used Insurance Used

Doesn't Cover wi/ Patient wi Average wi Average
Product Yet Deductible Not Copay Copay
Yet Met & High
Deductible Plans

Payment from Copay Card $200 $200 340 $0

[zost to Manufacterer)

Payment from Insurance Company 50 50 5160 5195

Payment from Patient _535 _%35 _$35 _%40
Total Amount Received by Pharmacy §235 §235 $235 $235

For columns A and B, the copay card covers most of the cost of the product for the patient
For columns C and D, the insurance company pays most of the cost of the product for the patient

TherapeuticsM

P Fler Mo il 24




BIJUVA

Bijuva
lestradiol and pogestenane) capstles

(NE) Cepsule

TherapeuticsM
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Bljuva Product Development Rationale

il

2002 Women's Health Initiative (WHI) study showed that the long-term use of
certain synthetic hormones (a combination of medroxyprogesterone acetate
and conjugated equine estrogens) increased the risk of breast cancer, stroke,
heart attack and blood clots

— Prior to BIJUVA, all FDA-approved combination hormonal products contain a
synthetic progestin and not a bio-identical progesterone

After WHI, women and healthcare providers shifted to bio-identical
hormone therapy as an alternative despite estradiol and progesterone
combinations being unapproved drugs for use together

Compounding filled the need for bio-identical hormone therapy

All the major medical societies and the FDA encourage the prescribing of
FDA approved hormones

NEED FOR AN FDA-APPROVED COMBINATION BIO-IDENTICAL HORMONE THEREAPY

TherapeuticsM

Fisp ffor, For fife, 23




Hormone Therapy Options for
Vasomotor Symptoms Before BIJUVA

After WHI (2002), a majority of women and clinicians shifted to bio-identical hormone therapy’
FDA-APPROVED NOT FDA-APPROVED

Combination Synthetic Separate Bio-identical Compounded Bio-identical
Estrogens + Progestins? Estradiol & Progesterone Estradiol + Progesterone

- @ P .

12 - 18 million total annual

~ 2.5 million total annual ~ 3.9 million total annual
prescriptions? prescriptions (each)’ prescriptions?
Prempro®, Activella®, Angelig®, Oral or transdermal estradiol Compounded estradiol +
Femhrt®, Climara Pro®, Combipatch™ & Prometrium® progesterone

FDA-approved Not FDA-approved Not FDA-approved

io be used together
1 copay 2 copays Often not covered by insurance

Insurance coverage Almost 100% out of pocket

Insurance coverage

» NEED FOR AN FDA-APPROVED COMBINATION BIO-IDENTICAL HORMONE THERAPY

B | I
1} Symphony Heakh Solulians PHAST Dada powered by 10V, 12 menths as af December 31 2018

21 Frodugts include synthelic progestin with synethalic or bio-identical essmogen

I Inudes the Tolowing diugs. Activela®, FemHRTE , Angeligl, Genedis 170 + Fropastins, Prerpro®, Premphases, Dusveed, Gisdeled
4} Compesile af Fisher, J. OuintilesIAS, While Papen A Profile of the IUS Compouncing Pharmacy Market, inlernal sureeying of compounding pharmacies £ Wﬁmutics m’

Al rademarks ane thie praperty af teir resprchive awners
Fowr Fler |"l:|l'.ll.!|l'.--, 74




KEY CLINICAL ATTRIBUTES

OTHER KEY ATTRIBUTES

[.§I|-ln.'.|

BIJUVA is indicated in a woman with a uterus for the treatment of
moderate to severe vasomotor symptoms due to menopause

]

First and only bio-identical combination of estradiol to reduce moderate to severe hot
flashes combined with progesterone to help reduce the risk to the endometrium
Strong efficacy and safety data

Sustained steady state of estradiol

No clinically meaningful changes in weight or blood pressure

No clinically meaningful changes in coagulation or lipid parameters

No clinically meaningful changes in mammograms

Clinically meaningful improvements in quality of life and sleep disturbance data

High desired amenorrhea rates (no bleeding)

Once-a-day single oral softgel capsule — only continuous combined progesterone
and estradiol product

Mo peanut oil unlike other FDA-approved progesterone products

One prescription, one copay

BIJUVA is available in blister packages containing 30 capsules

| B
_— Ralerercss:
Bi ]\_l,a- BN [ackags imzart]. Boca Raten, FL: TherapauticshD, Ing; 2079, Labo R, ot al. Obsled Gynecol. 2018;13201):181-170, Loba RA,
“— b et al. Marth American Menapause Sociely Annual Meeting, Ochober 3 <6, 3018, San Diega, CA, US4, abstactk number 5.2,

TherapeuticsMD’
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B]Juvié:':mm A Large Target Market For BIJUVA

festradinl and progestenore) capsiles

-
;Ii?#i? l?ll'}?':zlmsl B”uva“‘

"
Target FDA-approved separate Reps directed to focus on ~10
bio-identical Estrogen & ‘ prescribers in their territory
Progesterone pills segment until improved payer

coverage
~3.9M TRx (each)' | $B36M°TAM

BIJUVA introduced into Bio-Ignite
Channel, once payer coverage
established

12M - 18BM TRx® | $2.5B-3.8B*TAM

11 Sympheny Haslih Selutons FHAST Data powened by IV, 12 manths a3 of Decamber 31 2016
2) Bazed on WAC pricing of 321450
1) Compaste of Fisher, J. SuinlilsiME, Whita Paper: A Prafile of the 115 Campaunding Phamacy Marzet, intemal surveying of

SOMEIENding Pharmaciss & NAMS pulicaticns The l"EIDELItiCS MO"
Fow Lo For L, 26




B i J UV__a__u IZ;‘Irg .
erariol and progestenne capsuks Au gu st Launch Metrics

BIJUVA Launch Metrics

Total paid scripts dispensed to patients’ ~14.200
(since launch through August 31, 2019) g

Total paid scripts _
(August 1-31, 2019) 5,300 |

Total patients ~6.800
_ (since launch through August 31, 2019) '

Total prescribers?

(since launch through August 31, 2019) ~3,000 ‘

ITatal prescripticn data is based an 1OV prescriber level data plus addibanal unique patizets identified through utilization of owr
affardability program, This incluces a two waek estimation for the lag in reparting retail data, which can cause minar fluctuations in
histerical comparisons., The rapeutics rv‘ID’
 Total Unigue Prescribers that have sent 3 prescription te 3 pharmacy far at least 1 patlent for BUUVA, .
For flen for e, 27
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Bijuva-;-.;}mg Commercial Payer Update
srllzimzeneank Coverage Decisions Expected by 4Q19

Quicker Process to Top 10 Plans Account for ~71%
Payer F“""erage than IMVEXXY of all Commercial Pharmacy Lives
= Commercial segment represents vast m T T R
o ¥ ves’ | dlUs

majority of BIJUVA patients

= Expect 3-4 quarters coverage cycle (from m
launch) to secure commercial payers [Esi | 153% [ Adjudicating as of 411919 |
« Amendmens to the company’s existing TR AN X T PO LN
payer contracts with it Medicare Part D
In discussions

3 Adjudicating as of 81119

Kaiser In discussions

fi
Aetna 0% Adjudicating as of 4/2019
I : o

m Cigna Adjudicating as of 9/2019
In discussions

e R
adjudication of claim by payer: BUUWA s on payer formulary as coverad product and
is baing submitted te insurance company for payment by payer to pharmacy,
1Plan rambers as ol May 3019

*Acadcation status ram MMIT Septeamber 2019 and Azcourt Insights The FEIpELItiCSMD’
Fowr flor Mo il 28
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BijUV o How Adjudication Rate”

Will Change Over Time

Column B

20Q 2019 Actuals

Column A

Commercial
Insurance

BIJUVA Mo Insurance

Column C

Medicare Eligible
Patients

% of Business 3% 8% 8%
% Adjudicated 0% 3E% T
Canfribution to Overall Adjudication Rate 0% 33.B% 0.6%
Owerall Adjudication Rate 34% (up from 25% in May)

Target Adjudication in Second Half 2020 before Optimization Complete

Column A Column B Column C
BlIUWA Mo Insurance Commercial Medicare Eligible
Insurance Patients
% of Businass 3% 9% 8%
% Adjudicatad 0% TE% B5%
Cantributicn o Cwverall Adjudication Rate 0% BT% 5%
Overall Adjudication Rate T2%

Target Adjudication as Optimization is Complete

Column A Column B Column C
EBLIUVA Mo Insurance Commercial Medicars Eligitile
Insurance Patients

% of Business 3% 89% 8%

% Adjudicated 0% a7oe ares

Contribution to Overall Adjudication Rats % TR %

Ovarall Adjudication Rate 85%

| |
“tdjudication Rale= Paercent of Business multiplied by peroent of claims being covered The rapeutics rle’
P Flor far 1 !_l'.'-, ko)




Compounding Pharmacy
Onboarding Process and Status

In Vetting Process [ 80
Sy

In Contracting

124
Contracting

. q4
182 Process 124

High Tier

Live Accounts 105

* Unique compounded bio-identical hormone
replacement therapy (CBRT) prescribers
Identified: 10,759

= 2328 are identified as high-value CEHRT
HCP's targeted by Key Account Managers

TherapeuticsMD’
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Bijuva Market Opportunity

lestradol and progestennng capsuks

Average Net
Revenue [/ Unit

$568.8M $685.2M
7 11M $869M

Market apporlunity is calculated by mulliplying the annual addressable market unils (3,96 units of FOA-approved E+P plus the low-and
of the estimated compeunded market of 12M prescriptions) times the market share times the average potential net revenue per unit.

TherapeuticsMD’

Lo Lo For Ll 3




#{nnovera ANNOVERA

timylestradiol vagingl sysherm)
o (5 v D3 oy o

TherapeuticsM

P Fler Mo i 32




U.S. Contraceptive Market

$5B U.S. net sales’
~ 90M annual scripts to ~20M women?

Long-acting %
Long-acting benefits benefits but requires
without a procedure a procedure and
offering complete does not offer
control over fertility complete control

and menstruation

Oral contraceptives continue to lose market share
(CAGR -4.2% 2012 to 2017) to long acting methods'
| e

1. Guirtiles IS MIOAS, QuinblesBIS Analysis, Company Alings.
2. Symphany Heallh Solubions PHAST Dala pewered by I, 12 months as of Decemoer 31 2017

TherapeuticsMD’
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Access Attributes

= Market shift to long-acting contraception

= Offer women a long-term birth control option without requiring a
procedure for insertion and removal like IUDs or Implants

= Available to all prescribers — no special training, equipment, or inventory

= Acceptable for women who haven’t had a child (nulliparous) or are not in
a monogamous relatiunshipﬂ

= “Vaginal System” — the only product in a potential new category of

contraception with potential for $0 co-pay

Does not require refrigeration

| Lohr, 1 ol Use of inbrauterine dewices in nulbparous women. Contraception 95 (3007); 528.537

TherapeuticsM

Fisp ffor, For il 34




7‘(””0‘*’5"”0 Clinical Attributes

= Only FDA-approved long-lasting reversible birth control that doesn't require a
procedure or repeat visit
— Empowers women to be in control of their fertility and menstruation
— ANNOVERA is the only user-directed single 12-month birth control product
(used in repeated 4-week cycles for 13 cycles)
= Highly effective in preventing pregnancy when used as directed (97.3%)
» High patient satisfaction in clinical trials (phase 3 acceptability study of 905
women)’
—B89% overall satisfaction, adherence (94.3%) and continuation (78%)
= Softer and more pliable than NuvaRing®
= Only product with new novel progestin - segesterone acetate?
— No androgenic or glucocorticoid effects at contraceptive doses™
= Low rates of discontinuation related to irregular bleeding (1.7%)

" Merkatz, Ruth B, Markena Plagianos, Elena Hosbon, Mchael C‘Anrmy. Paul 2, Hewelt, ard Barbara %, Mensch, 2014, “Accoplabdity of the Mslrxnmﬂ'nlhml ostradicl
conirasaptive vaginal fing: Develcpment of & modal; implicatiana far ndroduction,” Cantecaghion S0{5E 514-521.
 Rarender Kumar, Samuel 5. Koide, Yun-Yen Tsorg, and Kalyan Sundaram. 2000, Mesiorone: a Progestin with 2 Unigue Plramactiogics) Profile,” Slercids G5 §29-638
H >
“Based on pharmacaogical studies in animals and in vitre receplor binding sfudies, The clical significances is not Known The rapeutICSMD

Alltrademarks are the properly of thair respeclive oamss. P Fler Mo i 35




ﬁnnovm High Patient Satisfaction

= Phase 3 acceptability study (n=905 subjects)’

= Overall, nearly 90% of women in a global clinical trial were satisfied with
ANNOVERA as a form of contraception

* Most women ranked ANNOVERA highly in characteristics related to:
- Ease of use

- Comfort
- Expulsion
- Physical effects during sexual activity
= High rates of adherence (94.3%)? and continuation (78%)

Ease of inserting Ease of removing Easi.ﬁfsrﬁ:zs;?gsring Easiaff: TS:;;;ZT”HQ
(N=905) (N=905) - (N=905) - (N=905)
90.8% 88.2% 87.6% 85.2%
(n=823) (n=798) (n=793) (n=771)

"Maralz, Ruth B.. Madens Flagiancs, Elera Heakin, Michae! Cooney, Paul C. Hewedl, and Barbara 5. Mangch, 2014, “Acoaplabiity of the
Westarane@yeihing =siadicl conlraceptve vaginal ing: Development af a model; implizalions far inraducton,” Condracapfion 20[5) 514-521

. H =
Adherencs is delined as folkeing the Z1-day-n'T-day-eul cyclc regmen and nol remaving the vaginal sysbem =2 hows inthe preceding cycle The rape'uItICSMD

P Flen Mo i 36




#{nnovera

3l syslem)

alfared
Dekuar

WAC Price set at $2,000/
unit (1 year)

Continued dialogue with
FDA regarding potential
ACA decision designating
ANNOVERA as a new
method of contraception
Started payer discussions

3Q 2019

..._I'_'—_

Launch Approach

Test and learn market
introduction underway
Production ramps to
~10,000 units for the
4Q19

4Q 2019
o

i

““* Test and Learn Market Introduction Underway

Pre-Launch Activities National Launch

Initial focus on OBGYN
target overlap with
Menopause Products

Early consumer focus given
how influential women are in
the choice of birth contral

Full-scale production
anticipated 1020

1Q-3Q 2020
—

TherapeuticsMD’
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Ftnnovera
ﬁv Patient Types

* Broad-based product — a single contraceptive product for most patient
and prescriber types

=  Supports patient preference

= Amenable to women of all reproductive ages and demographics

= Highly effective

=  Self-administered, long-lasting product that is reversible

= Nulliparous women (never had a child before)

= Between children — birth spacing

= Women not in monogamous relationships

» |deal for adolescents of reproductive age who don't want to take a product everyday,
but don't want a procedure or nulliparous or non-monogamous

= College women — no need for monthly refills
*  Women in the military — control fertility for 1 year

™

ﬁ A4S

1

&

"9

.

- -

H

TherapeuticsMD’
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.7{ n I'IOVE ra

-~ Recent Payer Updates

ANNOVERA has 44% Unrestricted Coverage in
Commercial Health Plans'
= ESI adjudicating ANNOVERA at Tier 3 as of September 2019
= Anthem adjudicating ANNOVERA at Tier 3 with no copay as of August 2019'
= Kaiser Washington ACA drug list covers ANNOVERA at no copay’
= Cigna adjudicating ANNOVERA at Tier 3 as of August 2019°
= Starting on January 1, 2020, New York state insurance law requires coverage for
all contraceptives, including ANNOVERA, with no copay?
= Currently with the addition of New York, 19 states, plus Washington, D.C., require

insurance plans to cover all contraceptives that do not have a generic equivalent

Test and Learn Market Introduction Underway

| B
AMIT September 201% and Accounts Insights
Zhlips s nysenate qovlanislation/bills 201 SsA5Namandmentia

Adjedication of claim by payer; ANNOYERA is on payer formulary as covered product ThE FEIDELItICSMD
and is being submitted to insurance company for pagment by payer to pharmacy. Fiar Flor, For Life, 38




nnoverar :
A cegieone e nd Commercial Payer Update

alfiir estrdicl vaginal system) i !
semiemnieset Coverage Decisions Expected to be finalized 1Q20

Top 10 Plans Account for ~71%
of all Commercial Pharmacy Lives

m
m Ad]udlcatlng at T3 azs of September 2019
75 [imdicons
m judicating at T3, no copay as of August 2019
Pime | o5 [mdsowsons |
Opumix | ot |dscussons |

In discussions
Kaiser Washington covering at no copay

Adjudication of claim by payer; ANNOVERA is on payer formuliang as covered product

and is being submitted to insurance company for payment by payer to pharmacy.
Iplan numisers as of May 200%

Iadjudicatian status fram MBATT Septambar 3008 and Accaunt Insights TherapeuticsMD’
Lo Lo For L, A0




Firnnovera .
'7{ - Commercial Payer Update
e Goyverage Decisions Expected to be finalized 1Q20

Selected Regional Plan Coverage

[Plan  [S%ofLives' |
MC-Rx (ProcareRx) Adjudicating as of April 2019
Magellan Rx Adjudicating at no copay as of August 2019
4T

ECBS of . s

(oo |z [ ropocsmgmorseponoormre |

Independent o Adjudicating as of August 2019
o 0.06%
Health Association
New A BC of Idaho 0.00% Adjudicating at no copay as of September 2019
New 0.00% Adjudicating at no copay as of September 2019
New M Clear Script PBM 0.00% Adjudicating as of August 2019
Mew Univera Healthcare 0.00% Adjudicating as of August 2019

'Plan numbers as of May 2019 Adjudication of claim by payer: ANNOVERA is on paver formulary as covered product
HAMIT Saptembier 2008 and ALCCUTINSIENE  gnd o biing submitted 1o insurance company for paymant by payer to pharmacy.

TherapeuticsMD®
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BIRTH CONTROL STATE LAWS
REGARDLESS OF ACA MANDATES

11 STATES, plus Washington D.C., REQUIRE COVERAGE WITH NO COPAY
REGARDLESS OF ACA DECISION
(~51 Million women in these states)

il Washingoan Stxie Crffice of the Inserance Commizsionr & 2
s Cwcarher d 200 -

Siating in 2019, heath plans in Washingion staie must cover all forms of
AT SOnIDl A1 00 OS] 10 YOUR 1] ISCIEME Over-ITa-COumar Birm Sonlist
prescription birth controd and wasaciomies. Learn more atout the changes %
SoreTagE NI RIS

H you need coverage. you Lan 50 ug hroughiashingion Heakhplanindem
il Db 15 r coviiie MBTRg L 1 NI eea wa el i nde g

Don't pay for birth
[l ANNOVERA' control!

= coverage required
HI with no co-pay

AR

] ANNOVERA coverage

—
with co-pay
E R E required with co
! Data on fle {July 2049),
#Waghington State Offica of the Insurance Commissioner
hitps: fheen facebook . com?WEDIC ishatesistarling -in-201 9- healih-plans-in-washingban-slale-riusl-covers-all -formg-ol- . >
irth- 7. 4l [accazsed July 5, 2019). The l"EIDELItICSMD
THY iz elfeclive 1482020 T flon o i 42




7{movera  BIRTH CONTROL STATE LAWS
“I" REGARDLESS OF ACA MANDATES

8 STATES REQUIRE COVERAGE WITH COPAY REGARDLESS OF ACA DECISION

(~27 Million women in these states)

1
ANNOVERA coverage
— required with co-pay
. ANNOVERA!

~ coverage required
e E with no co-pay

! Dala on file [July 2018),

AR

Hi

TherapeuticsM

Fisp ffor, For 1ife, 43




r]u' Market Opportunity

DA mg per day

7An nove

Dakes

Addressable Birth Control Market Rx Options NRx: 28M
Percent of Overall Birth Control Market NRx

Average Net

Revenue [ Unit 1.0% 1.5% 2.0% 2.5%
$280M H420M H560M F700M
3420M BE30M FE40M $1.06B
$490M 735M 3980M $1.2B

Addressable NuvaRing Market NRx: 1.2M
Market NRx
Average MNet i | ! ! I

Percent of NuvaRin

Revenue/Unit | =ipi ) o | e T S R
$300M $420M $540M $E60M
$450M $E30M $E10M $890M
$525M $735M $945M 31,158

Warket oppartunity is cakulyed by mulliplying fhe annual addressable market times the market share imes the average potential net revenue per unit,

TherapeuticsMD’
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The Power of the Portfolio
Multiple Paths to $1B of Peak Sales

Percent of Market Based on Patient Count of 2.3M and 4 fills per year
Average Net
Revenue / Unit

257 6M $331.2M $404.8M
5414M $506M

¥ Imwexxy
st e
¢ ey

Average Net
Revenue [ Unit

Bijuva -«

el pog e e

S316M 5442 40 $568.8M $695.2M
S395M 2653M S711M FEGIM

Total Addressable Birth Control Market NRx: 28M

Average Net
Revenua / Unit

3280M F4200 5600 S700M
S420M HE30M 56400 §1.058
$4890M E735M 20800 31.26

Diversified risk with 3 FDA-approved products, creating multiple paths to $1B peak sales opportunity
Example: $230M (IMVEXXY), $395M (BIJUVA) and $420M (ANNOVERA) = $1B peak sales potential TherapeuticsMD

L Flen Mo i 45




¥ Imvexxy
et vagine e

Financial
Overview

o —

- ) -_---_ ) )
BI J uva Tra10mg
sedreebol s rerecteree! rare il
EAGI0N o 1] COOESIEIDNES [a[G IS

TherapeuticsMD’
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2019 Financial Guidance

3Q2019 4Q2019 FY2019
Estimate Estimate Estimate

FDA-Approved Products
Met Revenue 3450 - E-SDM $11-‘Dﬂ = 13-“DM $20.T5 - 24.?5”

Total TXMD
Net Revenue

$6.75 - 9.00M $12.75 - 15.25M $29.45 - 34.20M

Important Guidance Notes:
= As our sales force focus shifts to our FDA-approved products and payer headwinds continue fo
increase for prenatal vitamins, we anticipate prenatal vitamins will continue to become a smaller

percentage of overall company revenues
L B B |

TherapeuticsM

Fisp ffor, For Life a7




$300M Non-Dilutive Term Loan Financing Secured
5200M accessed to date with up to additional $100M through Specific Company Milestones

Amount TXMD Company Anticipated Timing
($) Milestone'

Tranche 1 $200 million  Closing of the facility Completed in April 2019

Tranche 2 $50 million  Designation of ANNOVERA as Second Half of 2019
a new category of birth control
by the U.S. Food and Drug
Administration on or prior
to December 31, 2019

Tranche 3 550 milion  Achieving $11 million in net First Quarter of 2020
revenues from IMVEXXY,
BIJUWVA and ANNOVERA for
the fourth quarter of 2019

1. TEMD Company Milestones are draw friggers for additional tranches of funding
only and are not affirmative covenants that the company must othenvise meet. Th icsMDY
Ability to draw additional tranches is also subject to satisfaction (or waiver) of other erapeutics

customary conditions precedent. Far Hon Mo Life 48




TXMD: Financial Snapshot

P Listing ; . " Shares
._gid Exchange : O:-?r;‘:?gf:ip Qutstanding

241.2M

Las of August 2, 2019)

~15%

fas of June 30, 2019)

TSSP
Facility

$300M*

| e

* 5300 million nor-dilutive teem loan faciity with TRG Sidth Street Fartners (TSSF) entered into on April 24, 2019 The nitlel tranches of

5200 million was drinwn an April 24, 2009, with addilional tranches of 550 million availabke to the company upon the designation of

ANMIONVERA 35 a new category of confracaption by the LS. Food and Drug Administration on or prior to Decermter 31, 2019 and ancther

S50 million available to Ihe compary upon achieving $11 million in nel revermees Fom IMVEXXY, ANNOVERA and BLIUVA for he fourh  The FEIDELItiCS iy
quarer of 201%. A porlion of the proceeds (3810} fram the inital tranche of the TSSP facikty wes used to repay all amaunts cutstanding s
under the company's prior cred falily, P o For L 49




The Power of a Women’s Health Portfolio

3 vitaMedvo A nnovera Bijuva... T Imvexxy
Prenatal Vitamins e LR et e s sbracol vegrel reert

ONTRACEPTION/ - IYSPAREUNIA
FAMILY PLANNING - fulvar & Vaginal
PERIMENOPAUSE - ~ Atrophy)
[—
.. == - [
REPRODUCTIVE HEALTH MENOPAUSE MANAGEMENT

TherapeuticsMD’
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¥ Imvexxy
stradol vagnel mserty

o —

Bijuva

a Ty

Appendix

TherapeuticsMD’
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The Power of A Women’s Health Portfolio

Overlapping
Market Opportunity’ Prescribers & Patients The Power of 3

REPRODUCTIVE
[ 5.5M units e ¢

IMVEXXY BIVUA : *g&‘%‘@ﬁ%’%}h
-

gy
Bijuva....

28M units : MENOPAUSE
ANNOVERA & PORTFOLIO

1h Syrmphany Health Inlegrated Calaverse.
2} 2014 Hatonal Prescriser Level Dala

TherapeuticsMD’
Lo flor For L, 52




Women are Menopausal More Than
One-third of Their Lives!

Median age of menopause B2 years is the median life
onset is 51 years'? expectancy of women today?

= © 0 0. 0 O O

Genitourinary Symptoms

Vasomotor Symptoms (Vulvar and Vaginal Atrophy)

Vulvar and Vaginal Atrophy (VVA) is a chronic and progressive condition and
is unlikely to resolve without medical intervention*®

Symptoms of VVA may include:®7
Dyspareunia (vaginal pain associated with sexual activity)
= ‘Vaginal dryness
= ‘aginal and/or vulvar irritation/itching/burning
= Bleeding with sexual activity
= Dysuria (pain when urinating)

1. Parish ., &t al idenopawse. 2018:28(0):237-341. 2. Morth American Menapause Scciety. Menopause 101,

wiew, mena pau s argtor-snmen'menogausetlas hes men cpause-symploms-and-reaimentsimena pause-1 0-a-pimer-for$hie-

parmeropaueal. Accoeped March 25, 2049, 3. US Cersug Bureau. Rl Ui peplaton i comisontdeatiniled-atalas- - -
populalinn Arcessed Apil 23, 3018 4. Nodh Ameican Mencpause Sooety. Manopmoss. 2015 20(9)886-802. 5. Wysash S st TherapeuticsHD

al. Gl Mied insights Sapred Haaliz. 2014;8:23.30, 4. Kingsberg 54 et al J Sex Med, 201310070 T40-174%, 7. Narth . . B
Amedican Menopauss Society. Menopause. 201 320(5):838-002, P flon Mo i 53




IMVEXXY Product Characteristics Compare Favorably'

Estrace® Cream
[estradicl vaginal
cream, USP, 0.01%)!

Product

(conjugated

L% Allergan

Estrogens

Premarini

Vaginal Cream?

i B

(fzeg

ogens]

IMVEX XY &

[estradiol vaginal inserts|®

TherapeuticsH-o

1
i
; 2018
1
1

Non-estrogens

Intrargsa

LT HE S R LI,

i
i
FDA approval 1884 1878 15949 E 2016 2013
]
TRx M5B Dollars of [
Brand & Generic $540,000,000 $462,226,000 $420,030,000 544,000,000 i £35,001,000 §73,908,000
Fil-i H
1
_ 205,500 ]
2018 Tetal Units 1,202,000 1,220,000 1,500,000 {10 menths) i 169,000 218,000
Mathod of Vaginal Vaainal Vaginal i | Vaginal i : Vaginal i Oral tabl
adrinistration aginal cream aginal cream aginal insert aginal insert i aginal ingert ral tablet
Reusable vaginal n Disposable Mo applicator } Disposable vaginal
Application applicator- REI.II.S.BT: :raglrml vaginal applicator- i needed- softgel | applicator- bullet Oral daily tablet
cream SHECCACE oAt tablet ! vaginal insert E insert
! ]
625 megly '
Active ingrediant ﬂl:l' n:lcg! conjugated 13 m:_gl 4 mngtnr;_ﬂulmcg i G'W&ME 60,000 ;ﬂbg
estradiol aquing estrogans estradio | estradi E prasterone ospemifena
Average 100 mcg 312.5 mcg 10 mcg 4mcgor10meg | 6,500 mcg 60,000 meg
maintenance dose 2xiweek 2xiweek 2xiweek 2uiweek E daily daily
WAC package $344.78 £373.56 $170.16 I $180.00 i 520200 $643.00
price (20190 (42.5-g tuba) {30-g tube) {8 tablets) (8 softgel capsules) i (28 inserts) (90 tablets)
[
WAC 28-day 1
supply (2018)* $47.35 $130.75 $170.16 $180.00 i $202.00 $201.60

n
Referonces: 1. Estrace Waginal Cream [package insad] Inine. Che Allergan USA Inc; 2017 2. Fremarin Vagnal Cream [package insart]

Thees Mave besn no mead-to-hesd na's betwesen INVEXKT and

Fhiadeiphia Pac Whyoih Pharmaceuticals inc., a subsidiary of Plzer inc.; Z047T. 1 Estring [package nseri] Now York, 3Y: Fhamacia & Ugjohn
Compary LLC, & subsidiany of Fizer Inc; 2017, 4. Vagfam [packsge ineer] Plansborn, B Movo Nodik Ine; 2017, 5. IMVEXXY [package
L paut el Inc, 2015 7. o [pack e ). Wi M AMAG P hiarmacedic ., ZMT. 3.

¥] Flachurs Park, BE SRancgi Ing | 2005 9, Syrphary Helth ticnk PHAST Dt powanad by DV, Aol 2015
and Imrsmesy 10 monthe gais Swough fay 2008 (3 [2017 Estraces and gensece. [Teyvs, Mylsn, impoex & Avogen) and 2017 Yagiism,
Yuvalem (authonzed gensrc of Yagilem). and Teua ganenc] 10 ArabySource. Jaruary 2008

aryy of thes prochacts ieted sbew
Al iradamanks ara ihe propany of ihar respacie canes
Abbrodatons: \\.'.ﬂc.%nlc—sdgr.ﬁist an costh

erapeuticsMO’

o fler |"l:|l'.ll.!.l'-', 54




Commercial Average Non Preferred Copay

« Commercial Average Non Preferred Copay is $59
+ IMVEXXY co-pay card offer can bring this down to $35

Among Covered Workers With Prescription Drug Coverage, Average Copayments and
Coinsurance, 2018

Average Copayrment Average Coinsurance

Plans With Three or More Tiers

First Tier N 18%

Second Tier 533 26%

Il ird Tier 550 35%

Fourth Tier 5105 M%
Plans With Two Tiers

Firat Tier M NSD

Second Tier Exl 28%
Plans With the Same Cost Sharing
For &All Covered Drugs

Firat Tier NSO 20%

MOTE: Mumberof Hers refars 1o the number of ters excluding those specifcally for speclaltydrugs.
NSD: Nol Sufficient Data

SOURCE: KFF Employer Health Banefts Surey, 2018

| B

Sourge: 2018 Emplover Health Benafils Survey, Sectien 0 Presanption Drug Benelils (KFF, Oel 3, 2013,
natpssteew kif ongdreport-secton201 8-employar-health-banafits-survey-saction-9-presenption-drug-benafis! (accessed June

5, 2018), TherapeuticsMD’

Fowr Fler |"l:|l'.ll.|_ll'.--, 13




Medicare Part D Median Preferred Copay
Medicare Part D Median Preferred Copay is $40

Table & Median Cost Sharing (Copayments or Coinsurance Rates] for all Medicare Part D S5tand-alone Prescription Drug Plans and

Name of FDP

Madian for all PDPs

Tag 10 PDPs
SihverScoript Chaice
AARD MedicarePx Preferrad
Hurnana Walmart Rx
Hurmara Preferred Fx
AARP MedicareRx Saver Plus
At Medicare Rk Saver
‘WellCare Classic
Humana Enhanced
ALRD Medizaraflx Walgresns

Aetna Medicare Rx Value Plus

Top 10 PDPs with the Highest Enroliment, 2018 and 2019

Preferred ganerics
Faig ] 2019
51 51
53 3
55 55
k3 1
L11] <0
51 51
3 k1l
10 £0
53 53
50 50
51 £

Genaries
e X9
56 55
14 513
512 510
i 34
21 51
53 56
52 52
£ 52
57 5§10
] 55
2 52

Praferrad brands®
2Ma8 2019
SATr2H] SS00H0
$42 $42
§37 540
23% 20%
20% 255
§33 525
§30 530
£35 LT
42 547
531 530
547 247

MNan-praferced drugs
218 X019
B 0
£6% a5%
20 0
3584 35%
35% |
0% 3%
3% 8
42% 1%
4% ]
EFL ] Eri )
0% A7

Spesialty drugs
2018 2m9
6% 6%
338 33%
EEL] 3%
25 255
554 255
2% 15%
2% 1T
258 25%
el 3%
5% 5%
3% 3%

MOTE: PO is prescriprion drug plan. Estimanes are weighted medians for those plans that vary cosz sharing by region (weighted by
Seprember 2018 enrollmens). *Approximanely 775 of Sepiember 2018 enrcliees ase in plans with a preferred brand copay and 23% are in
plans with a preferred brand coinsurance.
SOURCE: KFF analysis of Cenvers for Medicare & Medscaid Services 2018-201% Pare D plan files.

Source: Julielte Cubanshki, Anthm;r Daarnicd, and Tricia Meurman, Medicare Part D0 A First Look at F'racriplinn Dnug Plans in
2010 (KA, Oot. 16, 2018}, hitps: e b orgirapont-sactionimadicara-part-d-g-first-took-ai-preseription-drug-plans-in-2015-

fablesd (accessed June 5, 2019).

TherapeuticsMD’

Fowr Fler H.l'.l'.._.l'n’-,

56




¥ Imvexxv

smvaraet’  IIMVEXXY Quarterly Performance

Quarterly Scripts to Patients Quarterly Net Revenue
120 3,500
100 $3,000 559,
o 41%
= $2,500
o 80 o
o =
a S $2,000
A=
= &0 &
§ $1,500
40
£1,000
M " -
0 30
Q18 4018 1019 2Q19 aqis 4Q18 1Q19 2019
m3Q18 =4Q18  1Q19 =2Q19 3018 wm4Q18 1Q19 =2Q19
| B
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ANNOVERA Key Attributes

Contraceptive | Vaginal System
Injection ANNOVERA™

ration of
Daily pill intake
Action prl I

Patient Control

MNulliparous
Women

Stop at any time

Yes
Product
o - Oral intake
Administration
Daily pill presants
N compliance and
Patient adherence risks;

potential increase
inunplanned
pregnancies

Convenience

Healthcare
Provider
Convenience

Filled at pharmacy

Yearly WAC

Lo LoestrinE Fe:
$1,829.36

Alltrademarks are e graperly af air reapoclive damars.

Oral
Contraceptives

Vaginal Ring

1 month (217
regimen)

Removable at any
time

Yes

Patient
administerad
Flexible vaginal
ring

Monthly pharmacy
visit

Filled at pharmacy;
Refrigeration
required prior to
being dispensed

NuvaRing®
$2,114.19

3 months

Stop at any time, but
residual effects for 3
maonths

Yes

Physician in-office
injection every 3
manths

Physician In-office
injection, prescriber
stocking required

Prascriber requirad
to
hold inventory

Depo-Provera®
$799.12

1 year (21/7 regimen)

Removable at
any time

Yes

Patient administered
Soft and pliable ring-
shaped vaginal
system

Annual pharmacy visit

Filled at pharmacy;
Mo refrigeration;
Mo inventory or

capital outlay

$2,000

3-10 years

Procedure required

Mot universally
acceptable

Physician in-office
procadurs for insertion
and removal

Physician in-office
procedure,
prescriber stocking
required

Prescriber required to
hald inventony

Liletta®
$749.40 + 3425 35 for
insertionfremoval
Plus office visits and
screenings

TherapeuticsM
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Top Contraceptive Products
Based on Revenue

2018 Net Revenue (Millions)

MNUWVARIMGE

NEXPLANONE IMPLANT

LO LOESTRIN® FE BIRTH
CONTROL FILL

MIRENA® |UD FAMILY {INCLUDES
MIREMA, KYLEENAT & SKYLAR)

This includes 3 $750

|
20 %300 SE00 %900

1 Met Revenue (M)

Company flings; Meg salos i reperted in 2008 cormperny Tling

Aill frademarks are property of ther respective cwners ThE l"apeutil:s MDr
Fowr Fler |"l:|l'.ll.!|l'.--, 4]




