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Item 7.01. Regulation FD Disclosure.

TherapeuticsMD, Inc. is furnishing as Exhibit 99.1 to this Current Report on Form 8-K an investor presentation which may be used, in whole or in
part, and subject to modification, on September 16, 2019 and at subsequent meetings with investors or analysts.

The information in this Current Report on Form 8-K (including the exhibit) is being furnished pursuant to Item 7.01 of Form 8-K and shall not be
deemed to be “filed” for the purpose of Section 18 of the Securities Exchange Act of 1934, as amended, or otherwise subject to the liabilities of that section,
nor will any of such information or exhibits be deemed incorporated by reference into any filing under the Securities Act of 1933, as amended, or the
Securities Exchange Act of 1934, as amended, except as expressly set forth by specific reference in such filing.

Item 9.01. Financial Statements and Exhibits.
(d) Exhibits
Exhibit Index

Exhibit
Number Description

99.1 TherapeuticsMD, Inc. presentation dated September 16, 2019.

104 Cover Page Interactive Data File (the cover page tags are embedded within the Inline XBRL document).




SIGNATURES

Pursuant to the requirements of the Securities Exchange Act of 1934, the registrant has duly caused this report to be signed on its behalf by the
undersigned hereunto duly authorized.

Date: September 16, 2019 THERAPEUTICSMD, INC.
By: /s/ Daniel A. Cartwright
Name: Daniel A. Cartwright

Title: Chief Financial Officer
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Forward-Looking Statements

This presentation by TherapeuticsMD, Inc, (referrad to as “we" and “our”) may contain forward-looking statements.
Farward-looking statements may include, but are not limited to, statements relating to our objectives, plans and sirategies,
as well a8 statements, other than historical facts, that address activities, svents or developments that we intend, expect,
project, believe or anticipate will or may accur in the fulure, These statements are often characterized by terminology such
as "believe,” "hope,” "may,” “anticipate,” "should,” “intend,” "plan.” "will,” "expect,” "estimate,” "project,” “positioned,”
“strategy” and similar expressions and are basad on assumpfliens and assessments made in light of our managerial
experience and perception of historical trends, current conditions, expected future developments and other factors we
believe to be appropriate,

Forward-looking statemeants in this presentation are made as of the date of this presantation, and we undertake no duty to
update or revise any such stalements, whether as a resull of new infarmation, future evenls or otherwise. Forward-looking
slaternents are not guarantees of future performance and are subject to risks and uncerlaintias, many of which may ba
outzide of our control. Impaortant factors that could cause actual results, developments and business decisions to differ
materially from forward-looking statements are described in the sections titled *Risk Factors® in our filings with the
Securities and Exchange Commission, including our most recent Annual Report on Form 10-K and Quarterly Repons on
Form 10-C, as well as our current reports on Form 8-K, and include the following: our ability to maintain ar increase sales
of our products; our abilily to develop and commercialize IMVEXXY®, ANNOVERA™, BLIUVA® and our hormons therapy
drug candidates and oblain additional financing necessary therefor; whether we will be able to comply with the covenanis
and conditions under aur term loan facility; the polential of adverse side effects or other safety risks that could adversely
affect the commercialization of our currant or fulure approved praducls or preclude the approval of our fulure drug
candidates; the length, cost and uncertain results of fulure clinical trials; the ability of our licensees o commercialize and
distribute our products; our raliancs an third parties to conduct our manufacturing, research and development and clinical
Irials; the availability of reimbursement from government authorities and health insurance companies for our products, the
impact of product liability lawsuits; the influencea of extensive and costly government ragulation; the valatility of the trading
price of our common stock and the concentration of power in our stock ownership,

Thigs non-promotional presentation is intended for investor audiencas only,

TherapeuticsM¥

For lex Fordidfe. 2




¥ Imvexxy
Bstaccl vagielnsert

General
Updates

TherapeuticsMr

For lex Fordife. 3




General Updates and Near-Term Catalysts

= Bagan IMVEXXKY direct to consumer advertising leveraging digital and social media platforms

= Held Satellite Media Tour for Menopause Awareness Month (September)

= Expanded payer coverage for BIJUWA and ANNOVERA, awaiting additional decisions on IMVEXXY
» With the recent addition of Cigna, expanded commercial coverage for BLUVA to 5 of the top 10 payers?
» ANMOWERA has 40% unrestricted coverage in commercial health plans?
» Added 2 of the top 10 commercial payers for ANNOVERA and several regional plans’

= Additional commercial and Madicare Part D payer decisions expected 3Q/4Q 2019 for IMVEXXY and
BIJUWA

* Awaiting commercial coverage decision from CVS and Aetna for IMVEXXY

= IMVEXXY and BIJUVA data will be presented at 2019 Annual Meeting of the Morth American
Menopause Society (Sept. 25-28, 2019)

ANMOVERA data will be presentad at 2019 Annual Meeting of the American Society for Reproductive
Medicine (Oct. 12-19, 2019)

= Recent stock purchases by members of the executive team and board of directors
» CEQ purchased approximately $280k in TXMD stock in 3019

= CEO 2019 annual stock-based award of a single stock option to provide more equity to executive team
with less dilution to stockholders

AT St prrilsir 3049 il Bescaront Inkighits

TherapeuticsMzr
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?éﬁgm)" August Launch Metrics

IMVEXXY Launch Metrics

Total paid scripts! ~
(August 1-31, 2019) 44,600
Total patients _

(since launch through August 31, 2019) 87,400

Total prescribers?
(since launch through August 31, 2019)

~14,800

" Total prescription data = based on [0W1IA prescrber lvel data plus addilional urgue patients identfied through uliization of our affordabibty
program, Thig includes B twe wiek aslimaton for the Lag i reparting retsil deta, which can caise mirde Tucluations i Fisionssl compar
2 Tetal Unique Presorbers that hawe sent a presciptian 1o a pharmacy Tor at ieas) 1 patiend Tor NVEXXY. T‘herapeut'k:sm
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*honth 14 for IMVENKY is Auguest 2019

1. Total peescriphian data is based on KIWV1A presoriber level data plus addtional unigue patient data dendfied through ullization of cur abordabiky progranm.
The indudes tvo weeks of sstimalion for the (ag in reporing relail data, which can cause minor Auctuations in histoneal compansans.

2, Qeghed and Intizeoia dala saunged iom Symphany Healh Integrated Dalaverss

3. Vagilem dala ssunced froen KIVIA Natisnal Prescribar Leael Data

&, Idarset share data bass=d an 10VIA prescrber fevel data phes additional unigue patient data identified sweough utilzation of aur affordabiity program.

Al lradentarks e T piopecty of T espetive deian.
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¥ Imvexxy : .
waia ey Continued Strong Patient Adherence

IMVEXXY Patient Adherence!.?

. Maximum
Month Initial ‘D‘"?;ag.rﬁfe?"s Allwable Fills
Prescription Filled Palients Given th_e I'u'lq-nth
of Initial Fill
Aug 2019 LFil LFill - IMVEXXY: 3.8 fills/lyr® (through Aug)
J’:'r" 22?;99 ;-i ?::Z : E:::: - Vaginal creams: average 1.5 fills/yr*
A Fi . i
May 2019 R T » Vaginal tablets: average 3.5 fills/yr*
Apr 2019 3.5 Fills 5 Fills
Mar 2019 4.0 Fills & Fills
Feb 2019 4.5 Fills 7 Fills
Jan 2019 5.0 Fills £ Fills
Dec 2018 5.4 Fills 9 Fills
Mowv 2018 6.1 Fills 10 Fills
Oct 2018 6.2 Fills 11 Fills
Sep 2018 6.7 Fills 12 Fills
Aug 2018 8.0 Fills 13 Fills
Jul 2018 3.0 Fills 14 Fills

Examipla of catoulation: For patients whea filled their initial prescription in Movembar Hi1E,
— uac.hofuiu:.u patients averaged &.1 fills from Movember 2018 through August 2019
L

1} Average number of fills per patient is the average number aof fils per patient grouped by their initial manih on therapy.
2} Talal pressiplion dala is based an I0VIA presaiber level data plus additisnal unique palienls dealified threugh ulifizalion of our

afferdability program. . .
3 Average ramiber of filks for all patients i calculated 35 Total Raf Total Patiants, Therapeut[CEMD

4} Tatal Rx'Patient Count For flex For il 7




Bijuva.e. _
gt s August Launch Metrics

W

BIJUVA Launch Metrics

Total paid scripts dispensed to patients! ~14.200
{since launch through August 31, 2019) :

Total paid scripts .
{August 1-31, 2019) 5,300

Total patients _
{since launch through August 31, 2019) 6,800

Total prescribers?

(since launch through August 31, 2019) ~3,000

LTaial prascription dath is based an 10WA presoiber lavel data plus sdditional unigue pateots identilied throwgh wiilization of ger
afferdabdity pragramn. This indudes a teo weok estrmation farthe Iag im reparting retall data, which can cause mingr fucbuations in
hiztorical campanisans.

" Tetal Unigue Prescribiers that hevee sent a presoiption toa pharmecy for at least 1 patent far DUUWA
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Bijuva..., Commercial Payer Update
dallaimetnass Coverage Decisions Expected by 4Q19

Quicker Process to Top 10 Plans Account for ~71%
Payer Coverage than IMVEXXY of all Commercial Pharmacy Lives

= Commercial segment represents vast m
majority of BIJUVA patients 2

* Expect 3-4 quarters coverage cycle (from [cvs |  154% | Indiscussions |
launch) to secure commercial payers mm Adjudicating as of 411919

= Amendments to the company's existing [ L L

payer contracts with little Medicare Part D m

TS B S T T

m

o T R T

| D
Adjudication of claim by payer: BUUVA is on payer formulary as covered product and
is being subrnitted Lo insurance comparmy farpaqrmem by payer Lo pharmacy.
'Plan numiers x of May 2009

“adjuafication status Frim MRAIT September 2033 and Account Inights TherapeuticsMDy

P fler Tiwr e 9




#Annovera

o Key Payer Updates

ANNOVERA has 40% Unrestricted Coverage in
Commercial Health Plans'

= Anthem adjudicating ANNOVERA at Tier 3 with no copay as of August 2019’
= Kaiser Washington ACA drug list covers ANNOVERA at no copay’
= Cigna adjudicating ANNOVERA at Tier 3 as of August 2019!

= Starting on January 1, 2020, New York state insurance law requires coverage for
all contraceptives, including ANNOVERA, with no copay?

= Currently with the addition of New York, 19 states, plus Washington, D.C.,
require insurance plans to cover all contraceptives that do not have a generic
equivalent

Test and Learn Market Introduction Planned in 4Q 2019

EEw
MMIT Seplember 2018 and Accounls Insights
Zhitps-ifewaw.nysenate gowleqislation®ills201 9le65 9 amendmentia

TherapeuticsMz¥
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nnoverar .
A e Commercial Payer Update

etiimyd Rl waral st
scnmsie s Coverage Decisions Expected to be finalized 1Q20

Top 10 Plans Account for ~71%
of all Commercial Pharmacy Lives

e | tsow  [mascussers |

T S T S —
[Newd awem | 7% | :

D R R L T

mm.

Adjudication of daim by payer: ANMOYERA & on paver formulary as covered product
and is being submitted to insurance campany for payment by payer to pharmacy.
FMan drormibir s as of May 1049

“ASUHICINON S10s Trom M Scotember 2019 and Account Insghes TherapeutiCEND‘
Torfler For L. 11




v Commercial Payer Update
wermenses . Coverage Decisions Expected to be finalized 1Q20

| Selected Regional Plan Coverage |

Adjudicating as of April 2019

[P Rx}

Independent
Health
Aszociation

BC of Idaho Adjudicating at no copay as of September 2019

Adjudicating as of August 2019

Adjudicating at no copay as of September 2019
Clear Script PBM Adjudicating as of August 2019

Univera " =
Healthcare Adj ting as of August 2019
| D

adjudication of claim by payer ANMOVERS, is an payer farmulary as cavered product
and is being submitted ta insurance comaany for payment by payer ta pharmacy.

Uadpadication status froon MMIT Sepiescher 20012 and Acoowsk Insighis Therapeut ECEW
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BIRTH CONTROL STATE LAWS
REGARDLESS OF ACA MANDATES

11 STATES, plus Washington D.C., REQUIRE COVERAGE WITH NO COPAY
REGARDLESS OF ACA DECISION
(~51 Million women in these states)

ol ‘wesnisgen Snae Oftcd of B AsursA e Commissions ©
S Cwoirbet 4,200 3

Edarting in 2048, heath plare in Weshington siade miest cower 3l komes of
G coaingl 3t o cond S0 ol It inciudes gwerdhe-gounter bicth contiol,
peescTption hirk corirml a0 wasecicries. Laam more ataut e ctanges in

Greptiga Ep OB by T HealBidh
T s oo Edwinig, you i 3498 up TeoeghiWas Hnglos HislhoRnndin

el Dt 18 N S iy Jan. 1: il VeARTHANRE

o

Don't pay for birth
control!

| ANNOVERA/
o - coverage required Es
Hi with no co-pay
! AHNDVERﬂcmraragn
" EE raquired with co-pay

! Data on file {July 2019}
] ‘.l‘-'aalmgwn Srabe Odlice of 1ha [nawrancs Commissisnar
o A 15-haglte

thos: dweaesw fpcabook comfW50 i
hirth-FAAEEETEEIOS5084) (acorssed
‘WY is effective 1152020

TherapeuticsMD
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@ﬁgﬁmm BIRTH CONTROL STATE LAWS
imosr  REGARDLESS OF ACA MANDATES

8 STATES REQUIRE COVERAGE WITH COPAY REGARDLESS OF ACA DECISION
(~27 Million women in these states)

! Data on file {July 2019

TherapeuticsMD’
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straciol vaginal inserts
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Portfolio Approach to Women’s Health

Sum of the Parts

#{nnovera Bvitamedrr  nnovera Bijuva * limvexxy

Preratal Yitaming BT ::IT’!:..-

Focused on lifespan of the patient and healthcare provider’s needs

= Innovative products, chronic conditions, large markets

= 200 sales representatives focused on single call point

* Products transition from one to the next through the various stages of life
contraception = prenatal vitamins = contraception = vasomotor symptoms = vulvar
and vaginal atrophy

= Patient cost conscious portfolio

+  Products with patient out-of-pocket costs as little as $35 with copay programs™®

Fossibility of no out-of-pocket costs for ANNOVERA

* Copay as little as 535 with commercial coverage. Offer not valid for patients enrolled in Medicare, Medicaid, or other
faderal or state health care programes (including any state pharmaceutical assistance programs). Program Terms, TherapeuticsMD‘

Conditions, and Eligibility Criteria apply. For Hhor For L% 16
" e Ajen &




TherapeuticsMD (TXMD)

Focused on developing and commercializing products
for women throughout their life cycles

¥ Imvexxv i V:—:--.; =
etk vl nserly™ - B JU d

4 g il g

First and only long-lasting (one
year/M3 cycles), procedure-free,
patient-controlled, reversible
birth eontral product

Key Value Easy to use, lowest approved | First and only FDA-approved bic-

Proposition dose, designed to support identical combination product
patient compliance

Affected US

32 million women'? 36 million women* 43 million women®
Population
US TAM .
Opportunity >$208 SRR $5B87
Approved May 29, 2018 Approved October 28, 2018 G arprovaniAvauail, 2“1; e
hed A 201 Launched April 2019 = L L e (e e T
paunchied Atgnera e - Full gcale launch expected: 1020
| e e |
15 The ot Arwic Vienaou ae Sty MLt o dympaomutis sk owignad Mophy S0 & posson aLsrer of Tre Fionm Avedcan Msndes By
LRt Pk e e oo o8 r

v BH. Lo JG. ol Mablorms ared ricdefinrs ol sl ity oy warsen e P e Uripy Wi o B Worsarrs Hewth indatie,

AT 9501171,
Ericing of SN FOW-appeved 1T prsduct A -
e i g i R TherapeuticsMD
5 i s el i g d LA i) T i
ECir i oepl L i Dhe Umiod Shbins. (evachn. July T008 KA Pt Tiathe: For Hlex For il 17
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The Power of A Women’s Health Portfolio

Overlapping
Market Opportunity’ Prescribers & Patients The Power of 3

REPRODUCTIVE -

PORTEOLIO l

( 5.5M units 15.8 units

IMVEXCY BIIVUA T Inwexxy

i metd

P

=

BIIU'\.—"E;W
[ R T

28M uhits ; " MENOPAUSE
ANNOVERA 4 & PORTFOLIO

135 Heal | D

21 IMIA Nalioral Praseriber Lewel Dals,

TherapeuticsMD
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Women are Menopausal More Than
One-third of Their Lives'

Median age of menopause B2 years is the median life
onset is 51 years' expectancy of women today®
© o0 o
{YEARS)

Genitourinary Symptoms

Vasomotor Symptoms {Vulvar and Vaginal Atrophy)

Vulvar and Vaginal Atrophy (VVA) is a chronic and progressive condition and
is unlikely to resolve without medical intervention*®

Symptc:-ms of VVA may include:®7
Dyspareunia (vaginal pain associated with sexual activity)
= \/aginal dryness
= \aginal andfor vulvar irritation/itching/burning
= Bleeding with sexual activity
= Dysuria (pain when urinating)

1. Parish 5, 1 al Menopause, 2015 ‘ZSIEJQS? S‘ﬂl 2 Nr.n:h Arﬂeﬂc.an Menmu-s: Sww Menul:ausu 1l}1
WA PO e org i piimai-Ter-ih
permencpausal Accessed March 25, 2019 3 IJE Lcndus Burcau, hnpnnwm;Jaunmwxmntmwn' iuniled-slates. . .
n Acoezsed Apnl 23, 2018 4. Nordh Amencan Menopauze Socisty, Menopaose, 2005 20{81886-502 5. Wysocki St ThEFapE‘UtICSMD
al Eleec‘Msgn'&quMHemﬂ 043 FER30, B Kingeksen 54 ol al, ) Sox Med, 2093107 EATH0-1700, 7. Madh =
Amrizan Menooause Scciety, Menopause. 2013:20]5) S85-502. For Hee forLafe. 19




The Scope of VVA in the US
64 Million Menopausal Women in the us'

Z1in2
~32M

menopausal women
have symptomati

VA2

That means

93%

-..but ONLY

50%

(~16M) have
received
reatment?

are Treated with are NOT Treated with
Prescription VVA Prescription VWA
Therapy?? Therapy®*

+ 18% (~5.7M) are
previous VVA therapy
users who have
discontinued?

+ 25% (~8M) are
current/former
Over-the-Counter (OTC)
therapy users?

1. Wiysecki B el al. Civ #ad dasights Reand Seall, 200452330,
2, Kingsharg S8 &1 al J Say Med, 201714413428
3, IMS Haalih Plan Claims {(Apil 2005-Mar 2011}

TherapeuticsMr
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IMVEXXY is “Redefining Relief”

A highly effective patient experience
supported by strong clinical attributes

¥ Imvexxy
Iestraciol vagingl inserts

oot oooy:

* Ivexcx v

Dy L4
amr—= ¥

=Small, digitally inserted, vaginal softgel insert that dissolves completely
=Easy to use without the need for an applicator

=Mess-free administration

*Use any-time of day

*Lowest approved doses of estradiol 4 meg and 10 mea

=Efficacy demonstrated as early as 2 weeks (secondary endpoint) and
maintained through week 12

=PK data - No increase in systemic hormone levels beyond the normal
postmenopausal range®

=Mechanism of action and dosing that are familiar and comfortable
=MNo patient education required for dose preparation or applicators
*Dose packaging to optimize compliance and convenience

= High patient satisfaction resulting in high refill rates

*The clinical relevance of syslernie abeorption rates for vaginal estregen theraplies i3 not knawn,

TherapeuticsMzr
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*éﬁ&%ﬁﬁy Launch Approach Developed to
Shift Entrenched Behavior

Remove Barriers Drive Early Experience for a Drive Share Momentum
Differentiated Product Through New Writers and
Share of Existing Writers

= Mo new Estrogen product = Open access approach only = Continuous unlocking of
launched since 2000 works for a product that delivers new levers as insurance

10T 1y =Ny "'.' L B :"- I: b .d- ER

TherapeuticsMD
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¥ Imvexxy The VVA Market Exceeds $1.7B
Gross Revenue Annually

festractal vagiral sty

12 Months
through June 1
2019 Total Gross Dollars for 2018
Units?
Estrace® Cream Brand & Generics 2,000,000 $554,450,000
Premarin® 1,190,000 $460,760,000
Vagifem® Brand & Generics 1,500,000 $454,550,000
Estring® 259,000 $114,360,000
Osphena® 217,000 $75,910,000
Intrarosa® 209,000 $46,940,000

2018 Value of the VVA Market $1,700,000,000

11 Symphony Health Solutions PHAST Data powered by 100 MLS dollars
Allrademarks are the peopaiy of their respeciie cwnang

TherapeuticsMDy
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%I X e H
Hﬁ%ﬁ%ﬁy Value of Additional Fills

Percent of market based on patient count of 2.3M and 4 fills per year
Average Net
Revenue / Unit

$184,000,000 $257,600,000  $331,200,000  $404,800,000
$230,000,000 8 $414,000,000  $508,000,000

Average Net
Revenue /| Unit

$230,000,000 $322,000,000  $414,000,000  $506,000,000
$287,500,000 | _$402,500.000 | $5617.500,000  $632,500,000

Percent of market based on patient count of 2.3M and & fills per year

Average Net
Revenue | Unit

$276,000,000 $386,400,000 $496,800,000  $607,200,000
$345,000,000 $483,000,000 $621.000,000  §759,000,000

Market cppartunity is calculated by multiplying the number of patients on products anmually times the market share times the aeerage
nuirizer of fils per patiert per year Gmes the average pobental pel revenue per unil AL 3100 average ned revanue, the value per fill H
ranges from 35TM Lo 51260, depending on market share. Therape"'t 'cslv[)-

For Her For Life. 24




¥ Imvexxy .
Estecl eyl ey Commercial Payer Status

Top 10 Plans Account for ~71%
of all Commercial Pharmacy Lives

15.4% Awartlng decision in 3Q
mm
[unes | 7o% | Aduaeangameororme |
TSN TS
[opumix | ov% | Adudcamng mortre |
[Kasr | am%  [masoussons |

Astha 2.0% Awaiting decision in 3Q
~1.8M of these lives are adjudicating

| D
Adjidication of claim by payer: IMVEXXY is on payar fermulary as coverad produrt

1F1an rembers a5 of Koy 1015 and is bring submitted to insurance campany for payment by payer to pharmacy.

Eaiutiation stati from SMIT Sepie=her 2019 and Account Insights TherapeuticsMDy
For fler Fiwrdafe. 25




¥ Imvexxy
Pkl v ey Medicare Part D Payer Status
Decisions Expected 3Q/4Q19

Top & Plans Account for ~78%
of all Medicare Part D Pharmacy Lives

Humana 17.9% Decision expected 30/4Q019

CV5S Caremark 14.1% Decision expected 3074019

Wallcare with —_

e e 13.6% Decision expected 30/4019
Decision expected 3Q/4019

Express Scripts/ Cigna 8.5% ~1M of these lives are adjudicating as
of June 2019

Kaiser 3.6% Adjudicating maintenance pack as of
—i S 10M/18 and starter pack as of 3M1/18

mEn
Adjudication af claim by payer: IMVERXY is on payer formulary as covered product
IFlan rembers as of ity 2018 and is being submitted to insurance campany for payment by payer to pharmacy.

“acudcation st from SIMIT Sepreher 002 and Aooount Insights Therapeut ILCSMD'
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¥ Imvexxy” How Adjudication Rate” Will Change

festractal vagiral sty

20 2019 Actuals

When Payer Cycle Completes

Column A Column B Column &
IMVEXXY Mo Insurance Commercial Medicare Eligible
Insurance Patients
% of Business 3% B2% 355
% Adjudicated 0% 50% B%
Caontribution to Owerall Adjudication Rate 0% % 3%
Ovarall Adjudication Rate 34% {up from 27% in 1Q219)

Target Adjudication as Contracting is Finalized

Column A Column B Column C
IMVEXXY Na Insurance Commearcial Medicare Eligible
Insurance Patients

% of Business 6% T0% 24%

% Adjudicated 0% T5% B5%
Contribution te Overall Adjudication Rate 0% 53% 17%

Owerall Adjudication Rate TO%

e E
*Adjucbcaticn Rale= Percent of Business mullipied by percent of claims baing covered.
TherapeuticsMD
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¥ Imvexxy

st gl Ty IMVEXXY Catalysts
Direct to Consumer Advertising >
Medicare Part D Decisions >

= Expect commercial }

f;:rgag:ﬁ:i:?:a Begin Copay & Distribution Optimization >

= Menopause Awareness = NAMS Premier Sponsor
Month - Satellite Media

Tour = NAMS Publications

3Q 2019 4Q 2019
T R e
e

TherapeuticsMy
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Bijuva .. BIJUVA

TherapeuticsMD
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Hormone Therapy Options for
Vasomotor Symptoms Before BIJUVA

After WHI (2002), a majority of women and clinicians shifted to bio-identical hormone therapy’

FDA-APPROVED NOT FDA-APPROVED

Combination Synthetic Separate Bio-identical Compounded Bio-identical
Estrogens + Progestins Estradiol & Progesterone Estradiol + Progesterone
-’ o 2 B
= 2.5 million total annual =~ 3.9 million total annual 12 - 18 million total annual
prescriptions® prescriptions (each)! prescriptions?
Prempro®, Activella® Angelig®, Oral or transdermal estradiol Compounded estradicl +

Femhrt®, Climara Pro®, Combipatch® & Prometrium® progesterone
FDA-approved Not FDA-approved Mot FDA-approved
to be used together
1 copay 2 copays Often not covered by insurance
Insurance coverags Insurance coverage Almost 100% out of pocket

» NEED FOR AN FDA-APPROVED COMBINATION EIO-IDENTICAL HORMONE THERAPY
EEw

11 Spmphony Health Selutions PHAST Data praered by 100 12 manths o5 of December 31 208
Z1 Incudes e foliowng drugs: Activelle®, FemAARTE | Ang=iq®, Genenic 170 + Progesline, Prempod. PremphassS, Dusyess), Brisdeled
3 Compesis of Figher, J QuintilasS Weile Papar. A Frafla of e US Compaundieg Framacy Make, internal suraying of sompounding pharmades & HAMS gubiieatons

Sl rademarks ane the peopemy of e respectie cwnes, ThEFapEUt I‘CSI\,—D‘

For fer Fordife. 30




iF'u;-s i
s g BIJUVA is indicated in a woman with a uterus for the treatment of

KEY CLINICAL ATTRIBUTES

OTHER KEY ATTRIBUTES

moderate to severe vasomotor symptoms due to menopause

First and only bio-identical combination of estradiol to reduce moderate to severe hot
flashes combined with progesterone to help reduce the risk to the endometrium
Strong efficacy and safety data

Sustained steady state of estradiol

Mo clinically meaningful changes in weight or blood pressure

Mo clinically meaningful changes in coagulation or lipid parameters

Mo clinically meaningful changes in mammograms

Clinically meaningful improvements in quality of life and sleep disturbance data

High desired amenorrhea rates (no bleeding)

Once-a-day single oral softgel capsule — only approved continuous combined
progesterone product

Mo peanut allergen unlike other FDA-approved progesterone products

One prescription, one copay

BlJUWA is available in blister packages containing 30 capsules

Bi]uv;j._ . ELILAA [pankage iran] Boea Ravn, FL: TherapaulicaMD b 2019 Laba RA, ol al, bt Gynaco, 209813801 V161170, Liobe fa,
<

Relerarces:

&l al. Monh Amercan Mencpause Secety Annual Meeing. Oclaber 3 -6, 2018, San Diege, CA, WSA, absi@ct number S-2.

TherapeuticsMzy
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Bijuva... A Large Target Market For BIJUVA

feetradiol and e tenngl cao
Bl Y o I [EUE TN L3l

.

_ ¥ Launched i :

C"{? April 17, 2019 et
l "
.

= Target FDA-approved separate

~ J bio-identical Estrogen &
Progesterone pills segment

~3.9M TRx (each)! | $B3EMITAM
} Cr

EEw

BIJUVA introduced into Bio-lgnite
Channel, once payer coverage
established

12M - 18M TRx? | $2.5B-3.3B*TAM

1) Sympheny Heslih Sokicns PHAST Data posanad By 100, 12 monihs s of Decambar 31 2018

Z) Based on WAL pricing af $214.50

31 Composbe of Fisher, J. Quintles®is, While Paper. A Prafle of the US Compounding Presmacy Market, inkermal surseying of
compaunding phanvecies & MOMT publications

Reps directed to focus on ~10
prescribers in their territory
until improved payer
coverage

TherapeuticsMy

For ler Fordafe. 32




Bijuﬁi@ Launch Plan Mirrors IMVEXXY
bkl sl :..:;- Focused on Driving Early Behavior Change that
' Leads to Long Term Adoption

* As little as $35 out-of-pocket cost*

11 = Addresses the cost and coverage
' concerns which are often barriers to
early adoption

= “Keep Cool" Early Experience
Program drives appropriate patient
and prescriber education

= Positive early clinical experience
has the potential to drive
momentum

a7 OO0 Riwva
@ AATLS

BIIUWA PATIENT SAVINGS

Fay Hio Moce
Than 35 Manthiy*
Wrmardasal pa g rasd et

+ Pay as little as $35*

* Oiffer not walid for patients anrolled in Madicare, Madicaid, or other faderal or state health care programs
[including any state pharmaceutical assistance programs). Program Terms, Conditions, and Eligibility Criteria apply. ThE‘rapE‘UtI‘CSMD‘
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Biju\;;--.-'-- Impact of Faster Payer Cycle

] - - *
e s on Adjudication Rate
20Q 2019 Actuals

Column A Column B Column C

BIJUVA Mo Insurance Commerclal Medicare Ellgible
Insurance Patients

%% of Business 3.1% 88.1% 7.8%
% Adjudicated 0% 37 6% 7.6%
Cantribution to Overall Adjudication Rata 0% 33.4% 0.6%
Overall Adjudication Rale 34% {up from 25%: in May 2018)

Target at Fully Established Insurance Coverage

Column A Column B Column C
BlJUVA Mo Insurance Commercial Medicare Eligible
Insurance Patients
% of Business 6% 87% 8%
S Adjudicated 0% 75% 65%
Cantribution to Overall Adjudication Rate 0% B5% 5%
Cwerall Adjudication Rate TO%,

“Adjudicatian Rate= Percent of Business mulliplied by % af daims being cowared.

TherapeuticsMz¥
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Compounding Pharmacy
Onboarding Process and Status

124
Cantracting

In Vetting Process ‘ 80

In Contracting

Process
oy e

183
High Tier

124
Targats

Live Accounts 105

* Unique compounded bio-identical hormone
replacement therapy (CBRT) prescribers
Identified: 10,759

L i [} P = 2,328 are identified as high-value CBHRT
Iggﬁﬁ HCP's targeted by Key Account Managers
| B B B

TherapeuticsMDy
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e—

Bijuv;imm Market Opportunity
il and progeenne)cades

Average Net
Revenue / Unit

$316,000,000 5442 400,000 $568,800,000 $695,200,000
$385,000,000 5553,000,000 S711,000,000 $869,000,000

Barkel opportunily is calculated by mulliplying the annual addressable market units (3.9 units of FDA-approved E+P plus the low-and
aof the estimated compounded market of 120 prescripticons] times the market share mes he average potential nel revenue per unit
TherapeuticsMDy

For lew For i 36




Bijuva ..
btk ot s BIJUVA Catalysts

Commercial Payer Cycle Completion Expected

Meonth - Satellite Media
Tour

- = Menopause Awareness BIO-IGNITE Expansion >

3Q 2019 St Hi2020 i

TherapeuticsMDy

For Hew For il 37




ANNOVERA

TherapeuticsMD’
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ANNOVERA: 2019 Prix Galien
USA Award Nominee

The Prix Galien Award, counted among the global health innovation
industry’s most prized honors, recognizes outstanding biomedical and
medical technology product achievement that improves the human condition

Best Pharmaceutical Product Past Award Winners in the Category
2019 Nominee:

2018 TRx MBS Dollars?!

Al iradermarks are the property of ther respeciye oeners.
1, MBS Dala

TherapeuticsMDy
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U.S. Contraceptive Market
$5B U.S. net sales’

~ 90M annual scripts to ~20M women?2

Complete control but
no long acting benefits

Long-acting
benefits but requires
a procedure and
does not offer
complete control

Long-acting benefits
without a procedure
offering complete
control over fertility

and menstruation

Oral contraceptives continue to lose market share
(CAGR -4.2% 2012 to 2017) to long acting methods?
e

1 Qusntilesif S RAIDUS, CoirtPes WS Anatesk, Compaoy filings

2, Bymphoey Haalh Selulions FHAST Data possrsd by 1DV 12 manths &6 of Deosivber 31 2047

TherapeuticsMr
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ﬁnnovem Access Attributes

* Market shift to long-acting contraception

= Offer women a long-term birth control option without requiring a
procedure for insertion and removal like IUDs or Implants

= Available to all prescribers — no special training, equipment, or inventory

= Acceptable for women who haven't had a child (nulliparous) or are not in
a monogamous relationship’

= “Vaginal System” — the only product in a potential new category of

contraception with potential for $0 co-pay

Does not require refrigeration

U lokr, ot ol Use of mtrawnering dosices in nuliparous sonen. Contraoaption 95 [2007); 535537

TherapeuticsMD’
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”{””O’“’e”" Clinical Attributes

= Only FDA-approved long-lasting reversible birth control that doesn't require a
procedure or repeat visit
— Empowers women to be in control of their fertility and menstruation
— ANNOWVERA is the only user-directed single 12-month birth control product
(used in repeated 4-week cycles for 13 cycles)
= Highly effective in preventing pregnancy when used as directed (97.3%)
= High patient satisfaction in clinical trials (phase 3 acceptability study of 905
women)!
— 89% overall satisfaction, adherence (94.3%) and continuation (78%)
= Softer and more pliable than NuvaRing®
* Only product with new novel progestin - segesterone acetate?
— Mo androgenic or glucocorticoid effects at contraceptive doses”
= Low rates of discontinuation related to irregular bleeding (1.7%)

! Merkale, Rulh B, F-i.a;m'aﬂauicrm:. Elann Hiskin, Mighael Coorey, Paul C. Hevetl, and Borbara 5. Manesh, 2004, “Ascaplakilly af the Nesleroreflalhiog] sstodial
contracaptive waginal ring: Developrent of & model; mplications for infoduction ™ Coodmenadions 2005 514-521

I Marender Mumar, Samusl 5. Kcide, Yun-Yen Tsong. and Kalyan Sundaram. 2000, “Mesiovons: a Progesin mith a Unigue Phamacological Proive,” Sterocs 65 B25535

*Based on pharmacologcal studas inanimals and in vitn raceptor binding studies. The clinical significanca is not knawn TherBPEUtlcsm
Al Irademarks are the property of ther respecive owners.
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ﬂnnovem High Patient Satisfaction

= Phase 3 acceptability study (n=905 subjects)’
= Overall satisfaction (~90%) related to:
+ Ease of use
«  Side effects
+  Expulsions/feeling the product
+ Physical effect during sexual activity
= High rates of adherence (94.3%) and continuation (78%)

Ease of remembering | Ease of remembering

Ease of inserting Ease of removing

g e Vbt CWVS insertion val
(N=905) (N=905) (N=905) N=905)
90.8% 88.2% 87.6% 85.2%
(n=823) (n=798) (n=793) (n=771)

"Warkalz. Rulh B, Marlana Plagancs, Ebana Hegkin, Michasl Coonay, Paul G, Hewstl and Barkara 5 Mansch. 2004, “Accaplability of the
Hustororafitaihing] astradial contracaptive waginal ing: Davelopmend of & medal; mplcations for infeduction ™ Coalmoeadon S00) S14-521

TherapeuticsMD’
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#{nnovera

Patient Types

Broad-based product — a single contraceptive product for most patient
and prescriber types

Supports patient preference

Amenable to women of all reproductive ages and demographics
Highly effective

Self-administered, long-lasting product that is reversible

Mulliparous women (never had a child before)

Between children — hirth spacing

Waomen not in monogamous relationships

Ideal for adolescents of reproductive age who don't want to take a product everyday,
but don't want a procedure or nulliparous or non-monogamous
College women — no need for monthly refills

Women in the military — control fertility for 1 year

&93%%

a

t ;
-_Lé &

']
- L

|

TherapeuticsMD’
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7{ nnovera
S (secralenone aetale and
[ii] o _,1 E':JLE“:I

Pre-Launch Activities National Launch

Launch Approach

| = WAC Price setat $2,000/ [« Testand learn market | = Initial focus on OBGYN
unit (1 year) introduction target overlap with
= Continue dialogue with FDA|= Production ramps to Menopause Products
regarding potential ACA ~10,000 units for the | = Early consumer focus given
decision designating 4019 how influential women are in
ANNOVERA as a new the choice of birth contral
method of contraception = Full-scale production
= Start payer discussions anticipated 1Q20
3Q 2019 4Q 2019 1Q-3Q 2020
w w g T | T

TherapeuticsMDy
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Average Net
Revenue / Unit E E 2.5%

S2B0,000,000 F420,000,000 EHED,000,000 700,000,000
520,000,000 530,000,000 540,000,000 51,050.000,000
480,000,000 $735,000,000 $880.000,000 §1,225,000,000

Addressable MuvaRing Market NRx 1,200,000

Percent of NuvaRing
|

25% 35% ! 45% | 55%

F300,000,000 $420,000,000 5540,000,000 560,000,000
$450,000,000 830,000,000 5810,000,000 $9%0,000,000
$525,000,000 735,000,000 5945 000,000 $1.155,000,000

Markel opporbunity is caloulated by muliiplying the annual addressable markest limes the markel share limes the average polenlial net revanue per unit,

TherapeuticsMr
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The Power of the Portfolio
Multiple Paths to $1B of Peak Sales

Percent of Market Based on Patient Count of 2.3M and 4 fills per year
Average Net
Revenue | Unit

¥ Imvexxy
Fefracol vegred ety
Lg% ag

$184,000,000 $257,600,000 $331,200,000 $404,800,000
$230,000,000 §322.000,000 §4414,000,000 $506,000,000

Bijuva ...

Average Met
Revenue [ Unit

580 316,000,000 $442.400.000 F968,800,000 695,200,000
£100 $395,000,000 $553,000,000 711,000,000 859,000,000

ST ] )

Total Addressable Birth Control Market NRx 28,000,000
Average Met
Revenue ! Unit
$1,000 $280,000,000 $420,000.000 3560000000 FF00,000,000
1,500 $420,000,000 FE30,000.000 F540,000.000 F1,060,000,000
$1,750 $490,000,000 735,000,000 S9E0,000.000 $1.225,000,000

Diversified risk with 3 FDA-approved products, creating multiple paths to $18 peak sales opportunity
Example: $230M (IMVEXXY), $395M (BIIUVA) and $5420M (ANNOVERA) = $1B peak sales poter-tialTh erapeuticsMD’

For fler N e, ar




¥ Imvexxy
Bstaccl vagielnsert

Financial
Overview

TherapeuticsMD
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2019 Financial Guidance

3Q2019 40Q2019 FY2019
Estimate Estimate Estimate
FDA-Approved Products

Net Revenue $4.50 - 6.50M $11.00 - 13.00M  $20.75 - 24.75M

Total TXMD

e $6.75-9.00M $12.75-15.25M  $29.45 - 34.20M

Important Guidance Notes:
= As our sales force focus shifts to our FDA-approved products and payer headwinds continue to
increase for prenatal vitamins, we anticipate prenatal vitamins will continue to become a smaller

percentage of overall company revenues
L o B

TherapeuticsMD’
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TXMD: Financial Snapshot

e a s

Listi

: “Shares
Qutstanding?

ng

"Exchanga Insider

Ownership

~15%

{as of June 30, 2078) 23

241.2M

5 al Auguet 2, 2019)

Facility
$300M*

EEn

° 5300 millian nor-diutive tesm lean laciily with TPG Sih Streel Partners (TSEF) antered inte an April 24, 2018, The inilial tranche of

S200 milion was drawn on Apnil 24, 2079, with additional branchee of 550 millon avaitable o the company upoen the desigration of

ANNOVERA 85 8 new categary of contracaption by the LS, Foed and Drug Admenistration on or pror o Decemser 31, 2019 and anothar .

£50 millian awailable to the compary upon achieving £11 millizn innet revenues from IMYEXKY, ANNOVERA and BIIUWA far the fourth Therapeut [CEh.ﬂD‘
guartar of 2019, A porfion af the procesds [381M) from the inilial tranche of the TSEP faciily was used ta repay all amaunts sulskanding i =
uridiar Ihe campany’s priar credit faciity. For Mo bor Lafe 50




The Power of a Women’s Health Portfolio

o T IMivexxy

7{mnovera  payiameavs  7{MNOvera  pjjuva

OB 015 e Prenatal Witaming Oy 145 a8 ) i

v ks bt vl e

' _ ONTRACEPTION/ - "
EONTRACEPTION e ATAL FAMILY PLANNING - Vulvar & Vaginal
i . PERIMENOPAUSE il "~ Atrophy)

L ﬂﬁ < !

REPRODUCTIVE HEALTH MENOPAUSE MANAGEMENT

TherapeuticsMy
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¥ Imvexxy
festrarol varel ety

ANNOVERA™
{segesterone acetata and
ethinyl estradiol vaginal
system)

Appendix

TherapeuticsMD
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IMVEXXY Model Different Than Typical
Pharmaceutical Launch

Gross Revenue
Patient Copay Assistance Where We Focused
Wholesale Costs

Pharmacy Discounts

Payer Rebates

Retumns, Allowances & Other Accruals

Net Revenue

Cost of Sales

Gross Margin

i Copay Assistance substituted
Sales & Marketing Cost for Marketing Cost

EEw

TherapeuticsMD
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Example: How a Prescription is Paid
& the Impact on Manufacturer

Column A Column B Column C Column D
Patient’s Commaercial Commaercial Medicare Part D
Insurance Insurance Used Insurance Used Insurance Used
Doesn't Cover wi Patient wi Average wi Avaerage
Product Yet Deductible Not Copay Copay
Yet Met & High
Deductible Plans
Payment from Copay Card $200 $215 $40 $0
oot b Manulacturer)
Payment from Insurance Company 50 30 175 3205
Payment from Patient £ 35 535 335 540
Total Amount Received by Pharmacy 5235 5250 [ 5250 5245

= For columns A and B, the copay card covers most of the cost of the product for the patient
= For columns C and D, the insurance company pays most of the cost of the product for the patient

TherapeuticsMD’
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